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EVa WONDER WHM 




There ore mixers ond ihere's serious premium products for the DJ or sound pro thot refuses to compromise. And if "refuses to compforriise" is your middle nome, 
our Platinum Series PS^26 hos your name oil over if. Thof's because this mixer was designed from the ground up to re-define t^e stbndord for the cotegory. It 
stoits with input. Fust v^^e listened to yours-ond you wonted lots of them. So we incorporoted 3 phono, 3 line orKi 1 mihe input-eod> with their own 3 chonnel eq 
ond goin controls. Then you sold "let there be flexibility". So we designed it with removoble crossfodec, bent indlcotors, moster & bolonce output controls, duo! 
function peok L£D, meters ond o patented double duty Keutnk' combo 1/4" & XLR input, cue section, 
rolkover, o DJ-bodihWput that connects to o secondary omplifier for iponitocing your oct or tunning o multi¬ 
zone opplicotions ond more-<)ll of which gives you the ultimote in flexibility. Then we took it oil and pocked 
it in Q tack mountoble 10" metal cose thots designed to srond upjp^yihing you rpoy throw ot it. So ^op 
by your Gemini deolet ond check out the PS-626 Plorinum Series mixet for yourself, you’re done, we're 

sure you'll ogiee thot this is one mixer of olmost biblicol ptoporflons. 

■ 
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SOUND PRODUCTS WITH SOUND IDEAS 



A UNIQUE LINE OF SPEOAL EFF 


INTELLIGENT LIGHTINGII 
COLOR CHANGERS 1 
SPECIAL EFFECTS LIGHT 
CENTERPIECE EFFECT 
FOG MACHINES 
HELICOPTERS 
CONTROLLERS 
PAR CANS V 
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STROBE LIGHTS 
ROPE LIGHTS 
BLACK LIGHTS 
LIGHT STANDS 
POLICE BEACONS 
NEON STICKS 
TRUSS 
SIREN 
CLAMPS 
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Three great ways to 
get on the fast track 



One of the fastest ways to get on track is with the 
TVackmaster cartridge from Stanton. This high- 
performance cartridge is loaded with features: 
patented cantilever design for the ultimate 

in precise tracking and 
back-cueing 

performance; special fluorescent 
coating to illuminate the tracking path; 
integrated headshell design completely 
eliminates the need for cartridge 
mounting and wiring; special high- 
polished diamonds for longer 
oove life and lower diamond 
wear. Available in elliptical 
version for studio and club 
application or in spherical 
version for heavy back- 
cueing and scratch¬ 
mixing applications. 
Also available with 
one or two extra 
replacement styli. 
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This 
Cartridge 
brings out the 
best in vinyl,, 
while deliverii 
CD-fivaling si 
Johnity Medley. 



The Stanton D] Pro 500/MC is for the fast 
track DJ who must talk and mix at the same 
time. This lightweight headset contains a 
heavy-duty driver with extended bass 
performance and a low impedance mic with 
a swing-away arm. The hands-free operation 
is also great for studio and announcer use. 


The Stanton DJ Pro 101 series headphones were designed with the 
professional D] in mind. The special heavy-duty driver delivers 
extended bass performance that stands up to the most demanding 
applications. A long 12-foot coil cord allows greater freedom of 
movement. These headphones are individualized to allow the DJ 
preference in mounting features. The DJ Pro 101 is available as a 
single side headband (model # 101 fHB), shoulder rest [model # 

101/SR) or stick handle version (model if 101/STK). Choose the one 
that tracks best with your mix style. 
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The choice 

101 Sunnysidc Hlvd. Plainview, NY 11803 
Tel: (516) 349*0235 Tax: 151 fi) 349-0344 

Canada: Sounds Dislribution 
120 Fiiichdeiie Square # I. Scarborough. ON MIX I A 1 

(416) 29941665 Fax: (4161299-1416 
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With over a quarter of a million Soundcraft 


consoles alread/ in use, its little wonder 
that in just 21 years we have become the 


world’s most successful mixer manufacturer. 


From the largest stadium to the 
smallest editing suite, Soundcraft’s 
sonic integrity, ergonomics and reliability 
prove themselves day in and day out. 
And now, with our expertise turned to 
clubs and discotheques, every installer, 
owner and DJ can all take advantage of 


Soundcraft’s achievements too. 


Call 818 895 3457 or see your 


authorised Soundcraft dealer to 


find out more. 


BY 


H A Harman Iniemational Conrtpanjf 


HARMAN INTERNATIONAL INOUSTKIES LTD. CRANBORNE HOUSE 
CRANBORNE INDUSTRIAL ESTATE. CRANRORNE RD . POTTERS BAR, 
HERTS. EN6 3JN ENGLAND TEL *44 |9HT07 WSOOO FAX +44 (0j.(7t)7 M0491 
SOUNDCRAFT. PO BOX 770. BSOO BALBOA BLVO, NORTMRIOCE, CA f I m 
TEL fie 893 4}SI. fax SIBBIOrm 




















Welcome to our 
Time Machine 


Remember your first paying mobile gig? I do. It was a sweet 
sixteen party in the spring of 1966. I was fifteen. My 
equipment consisted of one Garrard turntable, a Knightkit 
amplifier, a phono pre-amp from Lafayette (a.k.a. Laugh-a- 
lot) Radio, a microphone discarded by a local radio station 
where I worked part time, and two speaker cabinets, in which 
were mounted numerous speakers of various and sundry 
sizes and power ratings. 

The turntable was originally an automatic, but I figured 
out if you broke the plastic gear under the tonearm, it became 
a manual. The tube-type amp, which I had assembled from 
a kit, cost all of $50. It boasted a whopping 35 watts per 
channel. The first time I hooked the turntable to the amp, I 
was extremely dismayed by its lack of power. That was the 
same day I learned about phono preamps and their 
usefulness. 



The speaker cabinets were modified consoles from 
television sets. To hide that fact, I covered them with red and black paisley contact paper. 1 
couldn't find grill cloth big enough to cover the front (where the picture tube used to be) so 
I improvised using burlap potato sacks. As this was about the time I was discovering Ohm's 
law, I really can't recall which came first, nominal impedance or really distorted sound. 


Once the system was assembled and tested, it was a simple matter to convince my dad 
to take me and all this gear to a local hall so I could play this birthday party. Looking back, all I 
remember is that the sound was OK, a few people danced, and 1 left with $35. But here’s the 
irony: If someone had approached me that day and told that 25 years later, I would not only 
still be playing music at parties, but also editing a magazine for people who play music at 
parties (excuse the over-simplification), I would have thought them to be nuts. 


How I got from that first gig thirty years ago to today is mostly a blur. So in celebration of 
Mobile Bedfs fifth year of publication, we cut through the cobwebs and take a look all the 
way back to possibly the first mobile DJ ever. Then, it's off to the future with a look at where 
this profession is headed, and how you can profit most by being a part of it. This is indeed a 
very special issue, and one that I hope you find not only fun and entertaining, but thought 
provoking as well, Have a nice trip! 
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snHni Is iHlisnvl 

see the system shown in this ad 
plus the entire KLS product line 
when you order our video for only,,. 


plus you 11 receive a certificate 
worth $25.00 off your next 
KLS purchase! 

Send your check or money order to: 

KLS ELECTRONICS USA 
27599 Schoolcraft Road 
Livonia, Ml 48150 






For a dealer near you: 

Cf IL SI 3 ^ 54 iS 20 
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GUARANTEE 


Visit Our Showroom: 1153 Deer Park Ave., N. Babylon, NY 11703 


ABRACADABRA CREDfT CARD 
Local Customers Apply Today! 
No Payments or Interest ...90 Oa 


ROLAND M$-T Digital Sampler 

54 secorxls sampling time in 16 dif¬ 
ferent storage banks. Can play up to 
4 samples at one time. Samples can 
be trimmed &, edited. MIDI compati¬ 
ble. stores after unit is turf>ed off. 


UST 

$645.00 


SALE PRICED! 

*485 


RANE MP-22 DJ Mixer 

' 6 stereo inputs with trims ■ addtl auix. stereo input • Phono 
inputs line level corrvertible * Separate EG on each assignable 

bus ■ Front panel replace- 
abte crossfader 4 mic input 
with EQ 4 loop • Master 
Stereo effect: loop • More. 

LIST For Your 

SB99 Cost! 


I^NEl 


BOSS DR-550MKII Dr. Rhythm Drum Machine 

9T preset pro quality sounds wrth 
prtTvlsions for creating 91 custom 
sounds. 64 preset patterns with 
ability to create 64 custom pat¬ 
terns Editing features include 
deiete. clear 4 copy make cre¬ 
ations fast 4 easy Urge LCD. 

UST i 
$645.00 ^ 

SALE PRICED! 


RANE MP-24 DJ Mixer Use $ 1299. 


CALL! 


BD-1600 
DJ Turntable 

Excellent for scratching 
£. backcueing, includes 
cartridge. 


SALE PRICED! 


1164” 


PRICES EFFECTIVE THRU 5/31/96 




DCT-84 CD Music Case 

Holds 84 CDy Rerrxjvable top. 

--MOW ONLY! 


Vy 


The Fog Hog 

Produces 
6,000 
cubic feet 
HV per minute. 


griiiido^ 


MOW OMLr 


/YiigfWw Vp 


' YOUR CHOICE! 


Overnight 


Shipp 


Via 


ing 


Vbftigo” or “Avenger' « * 
^utoColored Ught | 4 V™ 


Trackmaster AL-1 DJ Cartridge 

The ulimate cartndge for scratch n ixir i 
Highly polished sphericaf ^ AA 
stylus delivefs precise groove 
tracking 4 maximum record yp^p 
protection ^ 


























































































































































Is Now Ihe Most Poweflul 



The new PowerLight 4.0 introduces 
massive power to a series of 
amplifiers that have already become 
a benchmark for excellent audio 
performance and reliability. 
PowBfWsve'''Switching Technology 
(patent pending), at the heart of the 
PowerLights, is the power supply 
technology for the future. The 
4.0 clearly demonstrates why... 


SUPERIOR AUDIO 


The 4.0 achieves remarkable audio 
quality because voltage supply 
to the output section is powerful 
and stiff. There are virtually no sags 
following transients or long peak 
power demands. You won't hear 
typical modulation from AC ripple 
or garbling during clipping. The bass 
is ultra-clean and fat. Highs are pure 
and unstressed. 


MAXimiHI EFFICIENCY 


A PowerWave transformer ‘1lies’‘ 
at 115 kHz (2000 times the frequency 
of a conventional Iransformer). Waste 
heat from resistance is almost nit. The 
supply is 90% efficient! And the 4,0 
features the latest three-step 
Class H linear output circuitry 
maximum audio quality and efficiency. 



Pw/eiWave" 

Swtb^i>g Technalogf 
alkm A>r Ote tii^-speed 
tansfomwr to tie siiatl 
and dramatic^ 
tight weight 

The charged capacitor 
bartk dishibtti^ corrertl 
as needed before the 
Iransformer—delivering 
continuous, sdU supply 
voltage. 

A temperature- V 
controiled. continuously 
variable speed Ian 
blows heated tor rear 
to ^oid, keeping itie 
amp and toe rack cool. 



An aluminum heat-sink 
tunnel designed wito the 
maximum possible , * 
surface area transfers 
and dissipates heat 


”NO-FAIL” PERFORMANCE 


QSC’s renowned protection circuitry 
is enhanced by the PL 4.0’s "smart" 
supply which matches power delivery 
to changing musical demand. The 
4,0's thermal management keeps 
the amp cool under extreme conditions 
(even 2 ohm loads). And with the 4.0. 
EMi and RFl are absent, making 
the amp safe for wireless mics. 


PowerUj]tit4.0 
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PowerUght 4.0 Key Features 



> 

> 

> 

> 

> 


Tlwee-step, Class H 
linear oufoul circuitry 
insures less waste 
beat, less cutreni 
demand and excellent 
signal-to-nase ratio. 


less power sag, less dipping iidetmoilubltoii, 
more bass intact deam tr3i}»enls.,.PowerUghL 


INCOMPARABLE AMP 


You won't see or hear another amp 
with the power and performance 
of the PowerLight 4.0. Calf your 
QSC Dealer or QSC direct at 
714-754-6175 for complete details. 



The front panel of 
toePLA.Oleatures 
compreherrsive LED 
sOfus arrays, detented 
gato controls wito s(dt 
touch knobs and 2 dB 
steps tor easy resdting. 

Made irt USA. 



o CooyngM 1995 QSC Audio Producs. irc 'PoweiUgtiL' 'PtweiWave' and 'Hearitie ftiwef of Technology' are rademarks of QSC Audto Prodiicis. Inc. 'OSC' am the QSC logo are legisieied wioi me U.S. Patent and TfadeniatkOflce. 
QSCAudlDFtoductt.lne.1675UacAnhurShd.C05talAe$a.CA 926251468 ni(7t4)7S4-fi175 Fai (714)754-6174 E-mail: 1ilfany_walkef@05caudio com QSC Online BBS: (SOD) 656 6003 or (714) 668-7567 

On Canada) S.F.Martetiiiti GIGI .Cy^hot SI Laurent Quebec. Ca.mdaH451R3 Ph(S14lG5G-1919 Fei (514) 856*1920 







































^^hvtroduriiifitlu' |)()W(‘i‘ful SH*2II4 HMX scaiinci*and SKOIIO MMX 





With 8 roplaiH'abIr i‘(»t(irs plus wliitr and II ri'placi'ahlt* on 
separate wheels the SIi2ll4 DMX seamier allows you tit achieve 81 
different j^oho-nilor eoinliiiialiinis, while t<;iviiijrynu tlie option to 


eustoinize. The SEtitM) color ehatiijer eojiies standard with 


replaceahle colors plus wliite A; hlackout with the option to 
upt^rade liy addiiiffaii additional p;()lto/iris wlieel at a later time. 
Both units are diminable and strohable on all troho/eolor 
condiinalions and have two different lamp savini^ options lor loiip;i’ 
lamp life. Superior optics, pure dicliroies and special mirrors irjvc 
these units the power you want for maxi mum lif^lit output and 


speetacular color. 


I +1 
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KLS USA 

27599 Schoolcraft Road 
Livonia, Ml 48150 U.S.A 
PH: +1 313-425-6620 FX: -i-l 313-425-2103 
















Ed.Note: Due to the variety of.wurces 
of our feedback (ie: Letters. emaH, 
fa.v, weh.Kite) injormation on the 
name, odd res.s, city of a contiihutor 
mav varv. 

It's the Same Old Song 

1 tried to join the RPM music service 
and was refused! I was told that the 
record companies were threatening 
lawsuits if they sold to a mobile DJ 
who was not associated with a radio 
station or club. My question is, what 
is the difference? 

The record companies and RIAA 
have been trying to stamp out illegal 
copying of music for the past several 
months, as your fine magazine has 
pointed out many limes. Now', they 
are going after legitimate sources for 
music! 1 read on the internet that TM 
Century has withdrawn^ the Mobile 
Beat 200 CDs and refunded money 
to mobile DJs. Now' RPM won't .sell 
to us. 

I think the record induslrv and 
the RIAA, in trying to stamp out ille¬ 
gal copying, is generating an atmo¬ 
sphere that encourages illegal prac¬ 
tices. To remove from our grasps the 
ability to purchase (at a reasonable 
price) the product that keeps us in 
business, encourages people to look 
for other sources, legal or illegal. Why 
purchase an entire CD for just one 
song when you can copy that song 
from a friend's libriU")'? It just doe.sn't 
make sen.se, hut w'hen in search of the 
almighty buck, very few- companies 
make sense. 

Brian Peterson 

With rei>ard to your reference of the 
DJ News}iroiip on the Internet, this 
has proven to be a popular arena for 
the distrihuiifui of misinformation. 


particularly in regard to this issue. We 
would recommend picking up a copy 
of the Seminar tape “Faying To Flay” 
from our Las Vegas show as .seen in the 
ad on page 113. -Ed. 

Poor Netiquette 

Your October/November 1995 issue 
printed America Online information for 
DJs {DJ NET) who wanted to commu¬ 
nicate with other DJs—a great concept 
for education and industry information. 

mf 

With some organization and a lot of 
basic manners, this would be a fantas¬ 
tic tool for the professional DJ. How¬ 
ever. things aren’t always the way they 
seem, especially in print. 

Mobile Beat claimed. “Participa¬ 
tion will determine the future direction 
of the group, so if you’re interested, 
check in soon — you never know who 
you’ll meet there!" Participation is im¬ 
possible when “new people” arc ig¬ 
nored by the self-selected group who 
meet on .Sunday and Wednesday eve¬ 
nings. Imagine the impression the DJ 
NET leaves a newcomer w'hen across 
the screen one reads, “Where are all 
these new people coming from?” Week 
after week “outsiders” are ostracized. 
The DJ NET “CLUB " obviously is not 
interested in communicating with other 
professionals in the industry. The curi¬ 
ous eventually become discouraged. 

To add insult to injury, we received 
a phone call from a “regular” DJ NET 
user who pretended to be a prospec¬ 
tive client requesting packet informa¬ 
tion and bridal fair passes. What for? 
His location is over 500 miles from 
ours! We would have gladly shared 
marketing information with him on 
friendlv, honc.si terms. Mobile Beat is 
an excellent trade magazine hut, before 
endonsing the DJ NET again, it might 
be advantageous to eo online as an 


Write: 

Mobile Beat P.O. Box 309 
Ea.st Rochester, NY 14445 
or e-mail 

Mobilebeat @ .40L.com 


“outsider” before validating this "cor¬ 
ner tavern” chat room. 

Teri Elwyn, St. Louis, MO 

“Reporting ” on should not be confused 
with “endorsing." -Ed. 

Hot Country-versy 

I have witnessed the decline and fall 
of several country clubs here in the 
mid-Atlantic region and. along with 
other country music people, have tried 
to explore why this is happening. 

Here’s what I’ve observed: First, 
club owners arc in business to make 
money by attracting customers and 
selling food and drink. While you can 
detract from the “party hard” atmo¬ 
sphere, selling is what it’s all about. A 
club can’t survive with 150 customers 
only spending $2 each per night for a 
bottle of water plus cover, if there is 
one. Club owners have a responsibil¬ 
ity to expand the menus, set up a juice 
bar, offer non alcoholic drinks. 

The second biggest killer of coun¬ 
try clubs is an overabundance of line 
dances. Line dancing, not couples 
dancing, is what gets single people 
through the door. Country line danc¬ 
ing is the only dance format where 
single people can participate by them¬ 
selves and not feel awkward. It used to 
be that there were l(X)or so line dances, 
and each could be done to several 
songs. Now each new single has its 
own line dance. If you don’t go danc¬ 
ing for two weeks, you find that you 
don’t know three quarters of the 
dances. 

In every case, line dance lessons 
are more popular than the couples les¬ 
sons. Once you become an intermedi¬ 
ate couples dancer, you've advanced 
beyond the scope of most club instruc¬ 
tors. So w hat can we, the country DJs, 
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do? First. Icam to dance 1 No country 
club should hire u ‘‘country'' DJ that 
can't line and couples dance. If you 
don't dance, you can’t respond to the 
dancers. Second, you need to develop 
a country music library based on dance 
styles, not just the top 20 list. Third, 
play the dances that arc being taught 
by the instructors. Fourth, put some 
variation in your play list, find more 
than one song for the hot line dances, 
so your playlist and the dance floor 
don't become repetitive. 

The people in the industry need to 
go back to what worked in the first 
place to insure survival of the country 
clubs. 

Michael Fay, Slam Dunk Prods.. 

Columbia, MD 

My DJs Can Beat Your DJs 

In your last issue, the “In Search Of' 
section... your writer spoke of 
“Florida’s Largest D.I Company." 
Guess what... YOU'RE WRONG! 
They are not Florida's largest DJ com¬ 
pany, WE ARE. I hold no grudge 
against a busine.ss that i.s doing as well 
as The Parly Factory. My frustration is 
with your publication allowing a gross 
mi.siise of the term “largest” without a 
disclaimer such as “their name is 
Florida's Largest DJ Company, and 
docs not infer they arc in fact the larg¬ 
est in Florida.” 

Our company has over 30 DJ s and 
does over 1,900 performances a year. 
Between Sound Entertainment of 
Tampa and Pro Sound Entertainment 
of Panama City we will surpass those 
figures in 1996. We are true mobile DJ.s 
who do two affairs a dav and can eas- 
ily set up in less than an hour between 
each one. 

We spend our time training our 
DJs to be belter equipped to handle the 
week to week operations of being the 
best in our industry. Our DJs know 
what to do when the mother of the bride 
is irritable when her ex-husband shows 
up at their daughter’s wedding with his 
19-year-old girlfriend. Or when a bride 
changes everything on the schedule to 
accommodate a pushy photographer. 

By the way, what happen.s when a 
circuit breaker blows from all that 


equipment pulling i(>o much power? 
ril be willing to bet they just kind of 
stand there and look around dumb¬ 
founded. Well, my DJs can still keep 
a party going even without electric- 
ily. Now, who's better equipped'.’ 

Watts, ohms, BPM. blah, blab, 
blab. 1 would stack niv little 6tHI-wall 
amp, my two JVC CD players and 
the Digital D.I Tools up against any¬ 
body anv da\'. 

r « « 

Robb D. Smith, “The Pros”. 

Tampa. FL 

In ihe fir.s! paragraph it says, 
"Bennettfeltjustifiedin changing the 
name of his business from 'The Tarty 
Factory' to ‘Florida's Largest DJ 
Company. " Since the article was not 
about statistics of DJ companies in 
the state of Florida.we assumed it 
implied to ihe reader it was the name 
of the company - Ed. 

Wc Just Print ‘Em 

In the Fcbruarv/March '96 issue, 
Bruce Fletcher w'rites to “take IMB] 
to task” on a few items: 

1) Beal mixing. He thinks it's a gim¬ 
mick, He says “you can't mix the 
heats... the beats are already there ex¬ 
actly as they were...." Mr. Fletcher 
does not appear to iniderstatid the 
concept of pitch control and adjust¬ 
ing the beats per niinule so that two 
songs can be (with skill) seamlessly 
segued — effectively and sometimes 
dramatically keeping and BUILD¬ 
ING the flow and energy on the dance 
floor. It is a great tool that, in most 
venues, can make a significant dif 
fcrencc in maintaining a consistent 
flow on the floor, 

2) His comment about the Gemini ad 
was sexist and distasteful. 

3) He refers to people that represent 
his company as DJ “wannabees." I -et 
me get this straight... if I'm in the 
market for a DJ in Roswell. Ga., and 
1 call Totally Tuxedo Professional 
Dec Jay Group, he's going to send a 
DJ w'annabee to DJ my wedding re¬ 
ception? He's going to use my func¬ 
tion as a training ground for a DJ 
wannabee? That says a lot about the 
level of experience and profession- 

continued on p. 14 
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Feedback 


alisin of the people in that company. 


4) He supplies these DJ wanna bees 
with their ■‘easseltc libraries”? Sound 


quality ami versatility of using cassette 
tapes vs. other media aside, I trust that 
each individual DJ wannabee is being 
supplied with an ORIGINAL copy of 
each speeillc tape and dial he is not just 
buying one copy of a song and illegally 
making multiple copies for his DJ 
wannabees. If I were a DJ in the 
Roswell, Ga. area sending my brochure 
and promotional literature to prospec¬ 
tive clients. I would include a photo¬ 
copy of his editorial with u Post it on 
it reading " I'HIS is the ‘competition’?" 


Rob Clark, Wilmington, MA 


Another Bruce Fan 

I am writing in re.sponsc to several 
comments made by Bruce Fletcher. 
First, he writes that the song “Old Time 
Rock & Roll” is very popular in his re¬ 
gion. Certainly it is up to the hosts, the 
guests and the entertainer what music 
is popular at a given function and Mr. 
I Ictchcr should realize this. Second, he 
should further understand that beat 
mixing, while [verhaps not necessary at 
functions where he pciforms, is nec¬ 
essary and often essential in other re¬ 
gions. Any “25 year” veteran should 
know this. Third, I am sure the editors 
aiul advertising staff at Mobile Beat are 
concerned with the editorial content of 
their advertisements and are mature 
enough to make proper choices regard¬ 
ing ad content. 

However, these issues pale in com¬ 
parison to wlicn Mr. Fletcher says he 
is “the guy that supplies these 
wannabees uith their cassette librar¬ 
ies.” 1 am sure that he meant that he 
purchases only licensed prerecorded 
cassettes from legitimate suppliers. I 
can not believe that a Mobile Beat 


On the Las Vegas DJ Show 

• Great job pjtting on the DJ portion of the DJ/Nightclub Expo In Las 
Vegas. Panels were great, informative and the whole thing was entertaining. I 
have been attending DJ Expos since the first one put on in Atlantic City. 

Tying Mobile Beat’s "Ultimate DJ Deal" to the Nishtclub & Bar show made it 
even more fun and educational. Keep up the good work keeping us Mobile 
Jocks informed and professional. Jim DePillo, J.D.’s Music Express, 

Foxboro, MA 

• Just back from Vegas! Thank you to Mobile Beat and Nightclub & Bar 

magazines for one butt-kicking, fantastic DJ/club Show. The best we’ve ever 
attended and we’ve seen a bunch! John, Magnum Sound, 

Buffalo, NY 

• You far exceeded my expectations for your first such event. Everything 

ran smooth from our perspective. You brought in the west coast DJs, who 
have been looking for this kind of event for a couple years. You have the 
perfect setting,Vegas. I heard many DJs talk about making this their "vacation 
week" each year by coming in early or staying late. The perfect time, one of 
the slowest weeks of the year and poorest weather for half of the country. 
The Nightclub & Bar is a natural crossover for our industry, with many 
exhibitors finding new outlets. I feel that your show will only get bigger and 
bigger each year. Kenny Zai I, Party Hits, 

Suwannee, GA 


reader such as Mr. Fletcher would ever 
consider making illegal copie.s of copy¬ 
righted material for illegal distribution 
to his employees. As a person provid¬ 
ing “professional disc jockey entertain¬ 
ment for the loving (and paying) pub¬ 
lic,” Mr. Fletcher must be aware of the 
high risk involved in doing this. 

Len H. Woelfcl, Naperville, IL 

40 Lashes 

In response to “What do you suggest?” 
from Phil Priamo. Brooklyn, N.Y. 
(February/March “Feedback”), .shame 
on you .Mobile Beal! What a slap in 
the face to DJ Phil. He’s a DJ who ap¬ 
parently is quite new lo this wonderful 
business. So he subscribes to your 
maaazine and writes in for some an- 
sw'crs to questions for what. 1 think, he 
was .serious. So being the helpful maga¬ 
zine you’re suppose to be. you make a 
big joke out of him at his expen.se. Out 
of the four questions he asked, you did 
give him tw'o decent answers. Your 
“Feedback" editor needs a course in 
editorial conduct! 

Jim Fickel, Best Of Times DJ, 

Junction City, OR 


Baby You Can Drive My Car 

I am tr>'ing to find out if there is a mu- 
.sic database available on the Internet 
or any of the online services similar to 
the "Phonolog" (that big book with the 
yellow' pages that tells you what songs 
are on what albums) or MUSE screens 
at my local record store. I’d like to be 
able to search for music from the com- 
foiT of my ow'ii home. 

The other question came to me af¬ 
ter doing a party this past New Year’s 
Eve. Does anyone have a suggestion 
for a song that could be dedicated to 
the “designated driver"? Hopefully, 
there is someone out there who could 
answer one or both of these questions. 

And now a suggestion of my own. 
Fd like to see more on women in this 
business. It would be interesting to 
know what percentage of your reader¬ 
ship is female. 

Angie Dickinson Wilson, .Avocado 
Productions. Oswego, IL 

There are several online music ser¬ 
vices, (watch Online Update, for the 
information is received and validated}. 
For designated drivers, tiy the Beatles ’ 
song above, or “Don't Drive Drunk," 
hy Stevie Wonder (Lady in Red 
Soundtrack). - Ed. 
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the right mixer for the hottest DJ's on the 
planet. The experts agree -- Mobile Beat 
magazine proclaimed the MX 600 mixer 
"the cleanest sounding DJ sampler to date 


^sure to check 
the MTX 
line-up of profes¬ 
sional grade 
amplifiersp and 
the new Power 
Series Loud- 


new fower 
speakers are 
"voiced'* for 
recorded music 
•• just for DJ's. 


Every DJ is unique. MTX offers a variety of 
mixers for the differences among DJ's mixing 
styles. Battle (competition) jocks want to cut 
it up fast with a small board. Club DJ's care 
about lots of inputs and outputs. Remix 
artists need the power of digital sampling to 
create their own loops and stutters. Wedding 
and event DJ's need lightweight boards that 
never fail. With four pro quality audio mixers 
and four digital sampling mixers, MTX has 























The Value of Regional 
Associations 


JUICE 


by Robert Lindquist 


On a ^mtwy la'.l No\ember. David 
Marciintonio of Berkhhire Sun Music. 
Torrington. Conn, was enroule lo play 
a wedding reception when involved 
in a head-on collision w ith a pii'za 
delivery intek. While awaiting an 
ambulance. David called the Con¬ 
necticut Professional Disc Jockey 
Association and explained his pre- 
dicanient. 





mm. 


/; 









Within 45 minutes, an avail¬ 
able CPDA member was on his w'av 

*■ 

to the event. The wedding reception 
went off without a hitch and the bride i 
was ecstatic that a qualified DJ could 
be found so fast. While his van is not driv- 
able, and much of his equipment was damaged. 

David is recuperating and should be back on the job soon. Un¬ 
fortunately. the pizza truck service had no back up plan. 

A second incident involving a CPDA member happened 
in December when DJ Gary Racine, of Meridan. Conn, w'as 
involved in a crash on the way lo a wedding. And again, a quick 
call to the main office saved the day. These are just two recent 
instances that illustrate the value of local and regional DJ asso¬ 
ciations, and the positive effect it can have on the profession 
when DJs work together. The CPDA is open lo all mobiles in 
Conncclicut lhai nice! membership rec/uirements. For more in¬ 
fo rmatioi i, call 800-4! I - CPDA. 


DJ Voice tips 

In our last issue, we told you the story of DJ John Hughes, of Louisvile. Ky. whose vnee was 
reduced io a whisper due to a paralyzed vocal cord. In response to that article, Grant AHerdorf ol 
Supersounds DJs in Ui^derhiil, Vt. sent m (he fdlowing voice care tips from the Amencan Academy 
of Otolaryngology. 

■ Break the throat-clearing habit by taking sips of water regularly ihroughoul the day. 

• Break up mucus of postnasal drip and nasal congestion wilfi a nonprescriplion expectorant. 

• Seek medrcal attention if you think allergies are the culprit. 

• If you smoke, guil. Avoid smoke-filled environirents. 

• If you live in a cold environment requiring indoor heal, be certain that you have a properly working 
humidifier. 

■ Don't use your voice nonstop at work: organize your schedule to include regular voice rest periods. 

• Keep the vofuime down: in conversation, don’t scream or try to talk over loud noise. 

> To find the right volume lor your voice and avoid st'ain. lake a deep breath and use abdominal and 
chest muscles (Ihs diaphragm) to produce a forceful, but unstrained, voice level. 

Untorlunalely, due to the rtalure of the beast, it would be virtually impossible tor DJs and KJs to 
adhere to ihe stnefness of the suggestions. 

If you do become hoarse: 

• Soothe your irntated vocal cords by inhaling steam (run a hot shower) and use a humidifier when 
you Sleep to moisturize the air. 

• Rest your voice completely or. if this is not possible, rest your voice at intervals throughout the day. 

• Use lozenges, gargles and hot Isa to stimulate secretions in the throat which can help relax Ihe 
vocal cords 

• Avoid excess akohol since ils uninhibilaling effects may cause you lo abuse your voice. 

• Be sure to seek prompt medrcal attention rf hoarseness persists lor more than two weeks. 
Persistent symptoms may indicate a serious underlying medical problem. 

The Amencan Academy ol Oioiaryngoiogy-Head and Neck Surgery is a national medical society of 
more than 9,S00 physicians concerned with the medical and surgical treatments of disorders of the 
ears. nose, throat, and related structures of the head and neck 





the 


DJ Store on the Web 

The .Sound Connection, of Boston. Mass., has 
set up shop on the World Wide Web with a 
highly interactive site for fellow Mobile DJs. 
The site, located at http:// 
www.discjockey.com, includes a DJ lips 
and exchange area, disc jockey web site 
directory, the “Jukebox From Hell,” and 
an online music store, featuring equipment, 
props, books, videos, and CDs hand-picked 
for a Mobile DJ’s collection to help you get 
the most from every disc you bring on the road 
or to the clubs. Sound Connection owner. Rich 
Chadwick, has been a mobile DJ for 12 years in 
northeast and is available online at 
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rwchad@discjockcy.com. 

Not Just Polkas 

Ethnic parlies can be challenging. So if it's Polish, Muzyka Dla 
Wszystich (Music For All) could be just the CD you need. It 
contains 17 Polish hits including the popular Polish ballad. Bialy 
Mis. traditional polka Whiobranie, and classic Polish waltz 
Batoiy. It's available for $32 (plus $3 s/h) from DJs Are Us. 
10300 S. Cicero Ave.. Suite 180, Oak Lwan, IL 60453. Or call 
1-800 DJS-ARE-US. 

Marketing Music Through Mobiles 

Ron Axelson is one musician/composer who understands mo¬ 
bile DJs. Knowing mobiles are always looking for fresh, new 
inslruinenl tracks to use as background and dinner music, Ron 
has released “Isle of St. Thomas,’’ a well-produced, eight-cut 
CD on the Ivory Moon label, Ron's music can best be de.scribed 
as a cross between Kenny G. and Jimmy Buffett. All songs are 
medium tempo with a sunny Caribbean Havor. perfect for any 
type of event. But here's the twist — using the untapped mar¬ 
keting power of mobile DJs. Ivory Moon has begun a promo¬ 
tional mailing of the CD to mobiles across the country. Enclosed 
in each CD are several CD/insert flyers. When a guest asks about 
the music, simply pass along one of these flyers which contains 
information on the CD and how to order it. Finally... someone 
who realizes that mobiles do indeed help sell music! Por more 
information, write Tropic Wave, Box 56, Windsor, CO 80550. 

Gemini Extends Warranty 

Gemini Sound Product's new Platinum Series mixers feature 
seven stereo line inputs along with dual mic and phono inputs. 
There’s also gain, bass, treble and midrange controls on all chan¬ 
nels, overload indicators on the mic gain controls, removable 
crossfader with Beat Lights, a DJ Mic Loop, send/receive loop 
and. on some models, effects. To safeguard your investment, 
Gemini is backing each Platinum Series mixer with a three-year 
w'arranty. For more information or a catalog, call (908) 969- 
90(X). ' 
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Lookins for DJs and KJs in cyberspace? 
Check out these electronic gatherir^,places: 
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.. lOUTlOH/ADDRESS___SKTlON/fflRW) 

ISEHET __iilt.inosicit>o)(ers.di.NEWSIiROUP 

USENET__oil muiic.dflnte ...»H£WS6R0UP 

USENET oll.toveNEWSGROUP 

USENET_alt.niiisi(.teclino.._^.— NEWSGROUP 

USENET .. oli.music.koraeb «<«4 M****f 4 *** 4 *» • " " ’ T i NEWSGROUP 

USEtlET olt.weddii^s NEWSGROUP 

CotnpjSirvt...^.MUSIC IHOUSTRV FORUM...DJs/RADI0,1RiU( BUeitainnenll 

AMERICA OHUHE.. ... MUSIC MESA6E CBITBt_Mobilss/OtiU Jocb/Eqvipmeni 

TRAXntl ... SCBBS.C0M __DJs. PRODOCHtS, ARTISTS 

DANaUET BBS: 410.235.5708..DJs, RECORD POOIS, UIEIS 

I*pf0 ..BBS: 408.971.3778__DJs. RECORD POIHS, lAIELS 

WORLD WIDE WEB! 

Ole to fho feneiolly commordal nature oT web sites. MilNc Beal wilt idish individual sii« on 0 OM 
time basis. 

Ii4t|>://t!rww.sbaonljno.stio.goi'..US Smil itelnw Admlnistroiien 

littp://w«w,as(ap.cani JISCAP 

hltp/Avww.sony.rom.....Sony Music Online 

bl^/ww.(drow.(om .....CD Now , 

flltpy/*M»l.(lis(ioc(cey.(Om.....Dl Tips S Itifotmatipl) e«cNongc 


dial fivo wilh DJs on America 0 nltne ond/or Campusecve 

AQLPeople ConiHCtion (Piivate room) Keyword: djnel (Wodnesdoys & Sundays 10PM El) 
CompuServe: Music [adusiry Fonim to Conforence, enter room RAOIO/OJ (Sunday 9PM 
E-Mcfl ITstTngs for Nus column to info.dlinobilebeat com 


AHENTION MOBILE DISC JOCKEYS!! 

Finally — A Case Company That Understands Your Needs 


10 Space Rack and Stand 

All in one! Standard Console Case shown on 
our Rack Stand. Easy as 1-2-3! 



Any Size 

Amp 

Racks 

AoailaWe 

Co/I /or 

pricing 


M-2R 



Depth ir 
13 Spaces lor Arnp 
10 paces for Mixer 

Cansofe Cases atwifable 
in many styles* 


AJbums Available in 
Any Case Style 



Heavy Duty Polyethylene 
Travel Cases 

CO Case 
Holds BO 


IB’ j 14" 

Double Row 

Holds 135 1 Holds 100 

Holds 200 




V 




At burr 
t How Holds 120 


Any Case Above $24 

Cas&etlc Cases Available in Any Case Style 


45’s Cases Available 
In Any Style 


CD Cases Available 
In Any Style 




Double Raw 

Triple Row 

Triple Row 

Five flow 

Holds 375 

Holds 550 

Holds too 

Holds 165 


Deluxe Console/SB 


Single Turntable & Mixer Cases 



Depth 16” “ 0 Spaces for Amp 
10 Spaces for BotlomMiKer 
B Spaces lor Top Mixer 



Mftdium Duty flight Cases R« or Surlace HeavTy Oury 
Ka'^lnare Carpet or Vinyl Lamkiitt Flight Case 




Cases also available for lighting, karaoke lysterrs. cotlumeSp speaker 
cablnels, etc. Custom cases are our specialty! Call for phcir>g* 


1121-1 Lincoln Avenue, Holbrook, NY 11741 Phone 516-563-0633 ' Fax 516-563-1390 

OUTSIDE NEW YORK CALL 1-800-343-1433 




MaslerCorci 
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TNT 



By Michael Buonaccorso 
Fifteen minutes of fame 



Stayin’ Alive 

Keeping with the spirit of our nostalgia issue, MB 
cu-publisher Mike Buonaceorso in liis club DJ 
days. Note the cool polyester shirt, (1976 photo) 


If you have experience and/or depth of knowledge in an 
area of the 1)J/KJ industry and interested in participating 
in a future seminar at an upcoming Mobile Beat/Night¬ 
club & Bar Show, please mail or fax a short statement 
with your qualifications to me. c/o the magazine. We are 
also interested in feedback from readers who may have 
particular areas of concern they would like addres.sed at 
the show from the attendees' perspective. 

New on the Net 

Music Consultants of Ann Arbor. Mich, has recently an¬ 
nounced the creation of their website. Wedding Music 
Online, dedicated specifically to wedding music. Jim 
Michaels of Music Consultants is hoping to provide DJs 
yet another opportunity to promoter themselves on the 
net. DJ listings will vary in content, from a brief de.scrip- 
tion of SL'rviccs, to a full web page with complete 
interactivity. You will find Wedding Music Online at http:/ 
/WWW.wcddingmusic.com. For more information call 
(800)224-4993. (313 )665-.‘i5.i4. or e-mail: 

musicconsult@voyagcr.net. 


Tips For Designing Messages That Sell 

Could your ads be improved? Here are some pointers from 
the Yellow Pages Publishers Association, in Troy, Vlich., 
on wluit it takes to make an effective ad. 

• Make sure your headline grabs readers’ attention and 
draws them into the ad by using a bold statement or ask¬ 
ing a question. 

• Avoid too much copy. Liberal use of "white space" (space 
without le.xt or illustrations) will keep your ad unclut¬ 
tered anil easy to read. 

■r 

• Vary the size of llie copy type from bold to medium and 
froiti large to small to keep the reader's interest. 

• Keep the reader’s eye heading directly to the phone num¬ 
ber. 

• Keep the copy succinct. Emphasize the benefits of your 
product or .service. Specify areas of specialization. Include 
vital information such as your location, hours, parking, 
and credit policies. 


• If you have a distinctive logo, use it. Besides your head¬ 
line, an illustration is the most effective way to attract atten¬ 
tion. 


• Be sure your illustration keeps the reader's eye drawn to 
your ad, not directed out to your competitor’s ads. 

• Add a distinctive border to create a mood. 


• Use color selectively to make a strong statement to empha¬ 
size selling points. Color captures the reader’s attention re¬ 
gardless of the ad’s placement on the page. 


• If you use red only, limit it to no mure than 50 percent of 
the advertising .so that tlie color won’t lose its effectiveness. 
Move the eye from color to black to color throughout the ad. 


Generally, your ad has good flow if you can look where your 
attention is first drawn and from there move ihrouah all of 
the information smoothly to the end. 


TNT TOP TIP 

Never coimnit to e-mail aiiv 

w 

comments that you may regret later. E- 
mail is subject to the same libel laws 
a.s a newspaper or magazine — it s not 
the same as a private conversation. 


Million Mobile March 

Frank Sweeney of Wopen, N.J, informs us plans are under 
way for the first Million Mobile March to be held this Sum¬ 
mer in Washington. D.C. The march will attempt to show a 
united national front of Mobile DJs standing up and taking 
responsibility against making illegal copies of any music by 
Barry Manilow. After a gathering on the grounds of the 
Wa.shington Monument which will include speeches on the 
plight of the mobile DJ in America by Ron Amonc. Dr. B 
and Bruce Kc.slar. the crowd will converge on the offices of 
the RIAA where a very large pile of disco music on vinyl 
will be burned. 
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scratch” effects Uiat, 
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iiiifbminatelv, can’t be 

ifl' 

duplicated using (ionipact 
sc P^a^'e^s :uid CiDs, 
novN’. 

Introducing tlie Denon 


MX'2f)0(), representing 


an exienial Cd) pla>er, and the 
Digi-Scnitch disc. Ibe SMX-2(KH) 
allows )'oii to scratch forward, 
backward and in both directions 
for an incredible scratch efiect dial 
ri\'als anv tunitalile. 

See how the Denon SMX-2()00 
DigkScratch mixer can put >oii liack 
in control of your pcrfiirniancc 
aiKt most iniportantly. the miisit. 


enon's first entrt' into the DJ Digi Scnilch It? I inii out. at y our 


ixer market. Lnagine a full- 


itured DJ mixer u ith Sttmple, 


Stutter and tlie world's \'erv first 


“Digi-Scratch'’. That’s ri{dit. Just Itvad 


local Denon dcttler. 


a sample from atiy input, including Tfl0 FlCSi NsuiB In DigitsI Au^io 
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Innovative CD player and cassette 
deck combination 




The DN-6 lOF is the perfect add-on source to 
any sound system. The 3U rack-mountable 
unit features an auto-reverse cassette recorder 
with pitch control, Dolby and reverse mode 
selector. The CD player offers both direct- 
track selection and program play, Recording.s 
can be made directly from the CD player onto 
cassette tape. 

Denon Electronics 

222 New Road. • Parsippanx, NJ 07054 
aoh 575-78JO Fiix: (201 ] 808-1608 




CWacWI,o.npacr di.x P 
■ „ I aOO is an au ^^n-stop 


rftoaciW ani* disc piaye^ 

-S-i4O0'is ^h “‘Xsrop 

. 1 ■ransponders''*”'" ^.rolied from a 

offering dual- «^j„dividually con 

Each iranspo ^^jac or 

lar pn"'* “"“f Tools For loia' disc 
analog and digiial ouip«n^ „p,rimen> 

XLR and analog ^^^.^nger 

security, access to 

requires a itey- 
Oenon . PursipP^”-^" 

222 New 
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New lightweight Road Series speaker line 
irom Celestlon 

This new line from Celeslion features moldetl cabinet 
construction made of lightweight, high-strength 
polymer material. All three speakers arc two-way, 
ported enclosures with 1/4-inch phone and Neutrik® 
Speakon® connectors. The line includes the R1220 w ith 
12-inch woofer and 90° x 60° horn, the R1520 with 
15-inch woofer and 90° x 40° horn and R1522 with 
dual 15-inch woofers and 90° x 40° horn. A dual 15- 
inch bass system (not shown), model R1542, is also 
available for biamp applications. 

Celeslion 

S9 Dou^ lirnwtt tVr/v • liolHsion, MA 01746 
(50Hl 429-6706 Fax: (508) 429-2426 
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Ayio BPM Counter; Measures two sources siyuiTANEo*^LY, for pepfec beat wiping 
Beat Sworonized Effects; When used ivm the Avtc BPM Counf er, you can 


Fader Start Play: Raising the Fader of each channei or using the Grioss Faoef, 

WILL OVERRIOc THE PAUSE CONTHCL AUTOMATICAlI^, A® START THE feSiC iyiJEDLATELY. 

Fader Sack Cue Play; Pulling the Fader down, or the Cross Facer back, 

W.LL return you TO YOUR CUE POINT. Do IT FAST, AND YOU GET A SCRATCH-LIKE EFFECT 

Pitch Shifter; With a turntaile or other CD player, t FuficnoNs as a Master 
Tempo ‘Control, chanq'NG tempo without altering the FTCn. .a microphone, 
it can be used to alter yo jf voice 

3 Band EQ on each channel; As low as -ZOdB, which allows you to virtually 

EUUIflATE instruments OR VOCALS f.RO'.i A UIT 
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Exciting new laser effect from American DJ 


The Mantis is actually two lighting effects in one. The first 
effect consists of four laser-like funnel beams of light. The 
second is an array of tighter multiple beams. Both effects move 
to the beat of the music via an internal microphone. The fan- 
cooled effect includes a hanging bracket and weighs 33 lbs. 
S.'iSV 

American DJ Supply * 4295 Charter Si. • Los Ant^eles, CA 90058 
{800} 322-6337 Fax: (213} 773-1956 
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License-free music and 
effects tracks tor mixing 
and recording applications 

Eye & I Productions, Inc., has 
released a collection of music and 
effects tracks available on CD for 
purchase...license free. The 
VoiceCrystal '’ library comprises 
13 titles covering a variety of 
music styles and categories, 
including Jazz, Techno, Funk, 
Hiphop, African-coiUeiiipoiary. 
Pop, Rock, Acid Jazz. All 
selections are original 
compositions by professional 
studio musicians for license-free 
use. Drummer Johnathan Moffett, 
guitarist Frank Gambale and 
percussionist Steve Reid are just 
a few of the musicians featured 
in the collection. Loops and 
patterns from the Definitive 
Grooves CD were used in the 
production of Michael Jackson’s 
5cv‘e«/fi CD. 

Eye (4 / Prodiiciions, Inc. 

!250 Ka\ Lane 

Oaklev, CA 94561 

800-726-7664 Fax: 5 / 0-625-7999 


\ 



IT TOOK ETA 
TO MAKE QUAUTY 
CONDITIONED POWER 

DISTRIBUTION 

AFFORDABLE. 


INTRODUCING PD8 a PDSL 



PDS 


PD8L 


8 U-grojnd power outlets 
Spike and surge protection 
Noise filtration 


Overload protection 

Full 15 AMP, 1800 Watt output 

UL-recognized 


An ETA Exclusive... Failsafe circuitry with LED 
indicating “GO” or “NO GO” Status. 


More Than Just A Power Strip, 


When 
You’re 
Ready To Move 
Up, Check Out 
The ETA Pro 
Series 



CTA SYSTEMS 



Division ot National Biological Corporation 
1532 Enterprise Parkway • Twinsburg, OH 44087 • 216-425'3388'800-321-6699 • Fax: 216-425-9700 

01995, National Biological Corporation. All nghls reserved 1095-40 
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Join the new generation and step into the future of 
audio editing and mixing with the new GLI DC-4000. 


GLI Sound Systems is excited to announce the arrival of its new 
professional dual CD player, the DC~4000* Included in its many features 
are pitch control and pitch bend with variable settings (4%, 8%, and 16%), 
It also features searching by track or frame, instant start (<0,05 sec), 

3 modes of time display, and is built to fit the 19" rack mount standard. 

In addition, this unit is(^, c(^, and FCC approved. 

For more information on this or on any other GLI products, 
please call (800) GLt~PRO^I, Outside the U,S,A, and in NY, 

please call (718) 372-7849. 



SEE US AT THE LDI SHOW 

BOOTH #1134 


GLI Sound Systems • 2691 West 15th Street • Complex B • Brooklyn, NY 11224 

(800) GLI-PRO-1 • NY: (718) 372-7849 • Fax: (718) 946-4151 
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Compact equipment rack system features flip-up 
console design _ 

The C-10/6 is a c:irpeted rack sysiem designed for convenient 
equipment transport and easy setup. The top compartment 
features a removable cover and llip-up 10-space rack that 
locks into position. The bottom section has removable front 
and rear panels and six rack spaces. Comes complete with 
rugged all metal carrying handles. The C-IO/IO is also 
available with 10 rack spaces top and bottom. $299.95/C- 
10/6 $339.95/0-10/10 

Riixxesx Melalsniiihs 

Riven tele Station P.O. Box 417 • Paterson. NJ 07544-0417 
(800) S9H-7299 Fax: {201) 389-1917 




Dual Dansport CD player with beat 
counter and turntable inputs 

A new and innovative professional CD 
player, the CDD-355 features a built-in 
beat counter and dual cue functions on both 
transports. Phono inputs are also provided 
enabling you to use the beat counter with 
your turntables. Also features jogwhcc! for 
frame-by-frame searching and a lOX track 
advance function for use with mega-track 
compilation and sound effects CDs with 
20 titles or more. $ 1,899 

LC Group (BST) 

61 Gonveau Road • Milton, PT 0546H 
(800) 263-609] Fax: (800i 265-5298 
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Kill that squealing pig! rm tnrinQ to sing! 

Gold Line's new Model l’D'23 1 eedback Detector 
is a fast and effective way to eliminate feedback. 
Tlie FD-23 makes use of the same filters used in 
expensive 1/3 octave analyzers. Simply and quickly 
ring-out any room by raising the level of the sound 
system to the point of feedback (we suggest you do 
this before the guests arrive). The LED display on 
the FD-23 will show you which frequencies are the 
cause. Then, using any equalizer, make minimal cuts 
in the offending range until feedback is eliminated. 
The twelve ounce unit is a rugged and portable 
instrument with built-in microphone and is powered 
by AA batteries or a 12 volt CD supply. Suggested 
list is S259,95 


Gold IJite • Rox 500 • h'e.vf ReMug. CT 06fi96. 
(203) 938-2588. 
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SAVE! 


PRO AUDIO 


fV'e Are Proud To Offer You Some Of 
The Finest i\ames In The Industry 


AMERICAN DJ 

CROWN 

GEMINI 

QSC 

SELECO 


MARTIN 

STANTON 

FURMAN 

METEOR 

DENON 


We Are Committed To Offer in ft 
You The iMwest Possible Price. 
We Will Match or Heat Any 
Advertised Price. 


HUNDREDS OF ITEMS 
TO CHOOSE FROM 


We Accept Most Major Credit Cards 
C.O.D.^S Are Welcome! 

DESIGN 

CONSULTATION 
IS PART OF OUR 
SERVICE! 


CALL FOR FREE CATALOG 

800-929-2149 

wiiidrEKS' 

STARLH^IT 
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Mobile Beat's inausural 
convention for DJs and KJs 
was held January 8-10, at 
Bally's Grand Hotel in Las 
Vegas, Nevada. Billed as “The 
Ultimate DJ Deal," it was the 
first cooperative effort 
between Mobile Beat 
Masazine and Nightclub & Bar 
Magazine to attract DJs to the 
already successful Nightclub & 
Bar Show. The combination 
was a natural. For many 
attendees, the chance to 
trade the brutal weather on 
the eastern seaboard for 70 
degrees and sunshine was 
worth the trip alone; but that 
was just the beginning. A 
special DJ package offered by 
Mobile Beat included 
numerous parties, admittance 
to the exhibit hall and 15 "DJ 
Specific" seminars and 
symposiums, dealing with 
several subjects that had 
never been met head on in DJ 
shows prior. 

Conl’d piiye 32 



Clockwise from upper left: Phil Lentiui, 

Mike Aiia.stash, Kenny Vadalabene, 

Artie Cabasso and Stephanie K'nain 

from Gemini Sound Products. Karl I>etkin from Pioneer demonstrates the 
DJM-500 Mixer/CD Player combo. Carl Craig and Natalie Nickell from 
Karaoke Software Clearinghouse. Yfayne McMullen^ Rael Grosswald, and 
Greg DiStefano from Karaoke Atlanta. 
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Photos: top left- John Rozz leads 
off the entertainment at the 
opening nij’ht mixer which 
included (among many other 
things) Macarena lessons from 
Roxanna Greene (inset). 

Left- DJs for the evening were 
Steve VVozniak and Frank 
Bilotta. Above- The crew from 
Colorado Sound *N Lights 
(Mike Neubaum, Wayne 
Dickson, Jim Baxter and Cary 
Seaver) provided a stunning 
display of lighting and elTects. 


Plunos courtesy of Ken Knotts. 

Ken Knotts Productions. Anaheim Calif, and 

Jefe Helffrich. Lany Moore Productions. Boalshurg, Pa. 
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Association Honors 
Entertainers of the Year 

A t the January DJ gathering in Las 
Vegas, sponsored by Alobile 
HeaL The American Disc Jockev 
Association seized the moment to honor 
a few of its members in attendance from 
across (he United States. Among those 
commended uerc John Rozz, Mobile DJ 
of ihe Year: Carlos Carter. Club DJ of the 
Year; Ron Burt. Count r}' DJ of the Year; 
Jim Tillotson, KJ of the Year; Dr. B, 
Mixer of the Year; Jon Michaels, Light di 
Sound Tech of the Year; and Gary Kassor. 
Prop Master of the Year. Accepting the 
Award for ADJA Chapter of the Year was 
Rob Kuron, treasurer of the South 
Michigan chapter. Hosting the “Ameri¬ 
can DJ Awards” were Ken Knotts and 
Ray Martinez of the Association’s 
Southern California Chapter. The 
presentations were followed by a gala 
bash featuring music provided by GW 
Sound, Las Vegas. 




Entertaifunent 

Resources Gr 


Top: I to r, front 
row: Kassor, Rozz. 
Michaels, Tillotson, 
back row: Kuron, 
Burt. Knotts, Dr. B, 
and Carter. Left; 
D,I/co-host Ray 
Martinez in the 
booth with Dr. B. 
Sound system 
courtesy of GW 
Sound, Las Vegas. 

Phoios couriesy 
Kert Knatts Productions. 


The first day of the show was “seminars-only" 
providins attendees a chance to discuss topics 
without the distraction of the showfloor. In true 
professional style, John Rozz of Sound Spectrum 
Entertainment, Wallinsford, Conn., rose to the 
occasion when called in without notice to break 
the ice after the originaily scheduled speaker was 
forced to cancel (weather casualty), Once most 
everyone had a chance to get to know each other, 
the first symposium, “DJ Technology: Into The 21st 
Century," moderated by Henry Collins, gave 
attendees a chance to witness demonstrations of 
the latest cutting-edge equipment on the market, 
including fresh ideas from the Consumer Electronics 
Show which was wrapping up just down the street. 

A standing-room-only house was on hand for 
Rozz’s "More Than A DJ: Interactive Entertainment" 
seminar. It was the perfect lead into the early 
evening mixer where the interactive entertainment 
came to life in a dazzling light and sound show 
provided by Core Music Services and Colorado 
Sound 'N Light. 

The ADJA VIP Reception and Awards Party 
followed at the Maxim Hotel across the street. The 
reception, open to all NCB attendees, featured 
awards to the top categories of the DJ industry. 

Tuesday's feature symposium "Paying To Play: The 
Future of DJ Compilations and Recording," hosted 


by Richard Gastmeier of ERG Toronto, brought 
together an outstanding panel who bravely 
handled questions on a subject overrun with 
misinformation. The panel included Quality Records 
president, Ed LaBuick, TM Century’s Rick Lemmo, 
Dennis Hampson of the CANAM group and Mobile 
Beat editor-in-chief, Robert Lindquist. 

Steve Wozniak, of A Sound Investment, 
moderated another well-received panel on DJ 
Customer Service, with something for every club 
and mobile DJ. Tuesday evening’s highlight was the 
National DJ Spinoff, with MTX's "Dr. B” taking first 
prize. 

On into Wednesday with everyone scrambling to 
find time to walk the exhibit floor packed with over 
400 booths. Simultaneously, the option was 
available to attend symposiums and seminars 
covering the Internet, the latest in lighting, and 
more. Time was tight, yet most serious attendees 
found a few moments to take in all the events and 
still spend a bit (more or less) in the casinos. In the 
next issue of Mobile Beat, we'll share a few ideas 
from the symposiums at the January show, and also 
be announcing the next Mobile Beat/Nishtclub & 
Bar event. 


Seminar and symposium tapes of the Mobile Beat 
DJ Deal are available. See the complete list and 
ordering infonnation on page 113. 
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Our new MFA Series of amplifiers deliver the power that digital audio sources demand. 

Whether used for motion picture sound tracks or live contemporary music, these models 
faithfully reproduce the extended dynamic range of today's technology. 

High power, great sound, and a full Five Year Worry Free Warranty. Why buy anything else? 

' 24|000 warn as illustrated; Eight MFA^SOOO amplifim combined;, each putting out 
ISOO watts per channel into a 2 ohm load Also avaifabfe: th€ with up to 900 watts per channeL 

POWER AMPLIFIERS BY ASHLY 

Asiily Audio Inc., 847 Hall Road. Webster, NY 14580-9103 • Toll Fne: 800-926-6308 • TEL 716-872-0010 • BIX: 716-872-0739 
Canada; Genaudki DIst. Inc. 416-696*2779 • International Aoent E and E Exports Inc. 714-440^60 

Internet: littp;/Amw.aslily,com 


/dance! 

Hot Hits, the Nashville, 

Tenn. based music 
subscription service for OJs, 
has introduced a new 
series for DJs entitled 
"Dancin' Pop." Each 
"Dancin’ Pop" release 
features 14 highly 
danceable tracks, spiced 
up with original dance 
mixes. Highlights from the 
first three releases include: 
Come And Get Your Love 
and Automatic Lover 
(Lenny B Mix) - Real McCoy, 
Heart of Glass - Blondie, 
Ma3ic Carpet Ride - The 
Mighty Dub Kats, Listen Me 
Tic (Woyoi) - Ini Kamoze, 
Say A Prayer: - Taylor Dayne, 
My Love is Real and Crazy 
Cool (Bad Boy Bill House 
Mix) - Paula Abdul, Free - 
Chant More, Hi Always be 
Around (Hip Hop club Mix) 
- C&C Music Factory, if I 
Were You (Juniors main 
Mix) - k.d. lang, Sexual 
Healing - Max-A-Million, 
Fairground (Extended Mix) - 
Simply Red and many more. 

Hot Hits arc produced 
exclusively for professional 
Mobile Disc Jockeys and CD 
Jukebox operators. For 
more information, call 800- 
248-4848. 
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Picture a military tank made by Mercedes Benz. Now picture a mobile mixer designed and 

built by Rane, makers of the prestigious MP 24. 

You got it: the MP 22 Mixer Preamp. 


• Easy-to-use 2-bus 
configimition for clear yet 
flexible source selection, 
cueing and crossfading 


• 4-BAND INPUT EQ ON 
EACH BUS lets you 
sweeten each tune without 
altering your ot/eraU system 

sound settings 


6 STEREO INPUTS with 
TRIM CONTROLS to match 
source equipment levels 


• 2 inputs switchable to RIAA phono 
or line for maximum versatility 



Duaiiwii'tiim meters iillow 
insual CUE/PROGRAM 
ompiirison for volume atui 
beat nuitehing 


I ('Uf system with 

LED indicators 

Studithgrtide jaders & 
field- replaceable erossfader 

Low profde ctuissis with 
recesseil amnei'tors for 
coffiu-nunoit ntpal’ility. 


The MP 22 is compact, fully-featured, highly refined... and tough as a tank. Quality-built right here in the U.S.A. 

at an exciting new price point: Only $899 suggested list. 

Sure, the MP 22 costs more than your average mobile mixer. But seasoned professionals know that it’s much less costly 

to buy a QUALITY TOOL ONCE than to burn through a lot of mediocre gear. 

Stop in to your nearest Rane dealer to test-drive ‘Sherman-- ■ and enlist the MP 22 for your next aural assault. 





R,-\NtCORl’0[<.\TION 
10802-47iliAve.W, 

Muytco, VVA 98275 
(206)355-6000 
Fas (206) 347-7757 
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Play Something We Can Dance To! 



"The most apparent 
changes in music 
mobiles now play, as 
compared to five 
years ago, is in 
the amount of 
country, rock, 
alternative, and 
reggae that 
has become 
mainstream and 
is played at 
most gigs." 


By Jay Maxwell 



F ive years have gone by since the first issue of Mobile Beat and I still have 
each issue neatly stacked close to my desk for easy reference. Person 
ally, the best thing for me has been the feedback on my column. From 
your calls and letters come the great ideas for future articles. So keep ‘em com¬ 
ing. 

Looking at the hottest, hippest, most happening music that mobiles play is 
the guiding thread of this feature. When posed with the task of compiling a 
'‘best of’ list of music released since the first issue o( Mobile Beat, I thought it 
would be one of the easiest lists yet. But when I looked at how many recent 
songs are now DJ standards, I knew the task to narrow the list to less than 
twelve pages would be formidable. Finally I compromised and divided the list 
into the top 25 dance and the top 25 slow songs of the past five years. Each list 
is based on what is still being requested and played today. For instance, many 
times a song will not have a strong radio or club presence initially, but will 
eventually become a party classic. Take, for example, “The Electric Slide,” “Old 
Time Rock & Roll,” or the “Macarena." None of these ever made it big on the 
national radio charts (according to Billboard Magazine). But now, you wouldn’t 
leave home without them. 

The most apparent changes in music mobiles now' play, as compared to 
five years ago. is in the amount of country, rock, alternative, and reggae that has 
become mainstream and is played at most gigs. Also standards such a.s the “Bool 
Scootin Boogie" and “Achy Breaky Heart” have made country music some¬ 
thing almost everyone enjoys dancing to. Bob Marley is still the most requested 
reggae artist, and in the past five years reggae has not only found some radio 
airplay but has mobiles enteiiaining guests with a sample of the Caribbean 
jams. Reggae music has been advanced in the past few years by Inner Circle, 
UB40, Big Mountain, and Ini Katnoze’s “Here Comes The Holstepper.” Also in 
the past five years, Mariah Carey, Boyz II Men, All-4-One, Alan Jackson, John 
Michael Montgomery, and Hootie And The Blowfish have become household 
names. Most of these artists were Just beginning or were still playing small 
clubs five years ago. Five years from now these artists will still be pari of our 
usual assortment of party tunes. 

Some great love songs released in the last half decade have also become 
classics for the bride and groom’s first dance. Although several of them are also 
included in the top 25 slow song chart, we can’t fail to mention Luther Vandross’ 
cover versions of both “Always And Forever" and "Endless Love." the country 
love songs by Tracy Byrd, “Keeper Of The Stars,” and George Strait’.s "I Cross 
My Heart." Finally, some R&B/rap artists and songs that must be mentioned 
include TLC with such hits as “Creep” and “WalerlalLs,” Coolio with “Fantas¬ 
tic Voyage” and “Gangsta’s Paradise" (the top song of 1995 according to BUI- 
board Magazine), and Brandy's “I Wanna Be Down" and “Baby." And just 
think, when we look back at the past ten years of Mobile Beat, Brandy will still 
be a teenager. 

Looking ahead, let u.s know w'lial you would like to see in the lists of 
P.S.W.C.D.T.! #4 





DANCE SONGS SLOW SONGS 

Top 25 Of The Past Five Top 25 Of The Past Fiw 



Artist 

Song Title 


Artist 

Song Title 

1. 

C&C Music Factory 

Gonna Make You Sweat 

1. 

AII-4-One 

/ Swear 

2. 

Salt-N-Pepa 

Shoop 

2. 

Rod Stewart 

Have I Told You Lately 

3. 

Tag Team 

Whoomp! (There It Is) 

3. 

Whitney Houston 

1 Will Always Love You 

4. 

Sheryi Crow 

All 1 Want To Do 

4. 

Natalie Cole 

Unforgettable 

5. 

Brooks & Dunn 

Boot Scootin Boogie 

5. 

Bryan Adams 

Everything 1 Do, 1 Do For You 

6. 

Ace Of Base 

The Sign 

6. 

Kenny G 

Forever In Love 

7. 

2 Unlimited 

Get Ready For This 

7. 

Boyz II Men 

Til Make Love To You 

8. 

Real McCoy 

Another Night 

8. 

Celine Dion 

When 1 Fall In Love 

9. 

69 Boys 

Tootsee Roll 

9. 

Michael Bolton 

When A Man Loves A Woman 

10. 

Sir Mix-A-Lot 

Baby Got Back 

10. 

Joshua Kadison 

Beautiful In My Eyes 

11. 

Rednex 

Cotton Eye Joe 

11. 

Celine Dion 

Power Of Love 

12. 

Mariah Carey 

Dream Lover 

12, 

Seal 

Kiss From A Rose 

13. 

Billy Ray Cyrus 

Achy Breaky Heart 

13. 

Mariah Carey 

I'll Be There 

14. 

Mariah Carey 

Fantasy 

14. 

Elton John 

Can You Feel The Love 

15. 

Salt-N“Pepa 

Whatta Man 

15. 

Vanessa Williams 

Colors Of The Wind 

16. 

House Of Pain 

Jump Around 

16. 

Boyz II Men 

On Bended Knee 

17. 

Black Box 

Strike It Up 

17. 

AII-4-One 

1 Can Love You Like That 

18. 

Spin Doctors 

Two Princes 

18. 

Boyz II Men 

End Of The Road 

19. 

Alan Jackson 

Chattahoochee 

19. 

Peabo Bryson 

Whole New World 

20. 

Montell Jordan 

This Is Hov/ We Do It 

20. 

Celine Dion 

Beauty And The Beast 

21. 

Ini Kamcze 

Here Comes The Hotstepper 

21. 

Mariah Carey 

One Sweet Day 

22. 

Real McCoy 

Runaway 

22. 

Firehouse 

Love Of A Lifetime 

23. 

Corona 

Rhythm Of The Night 

23. 

Richard Marx 

Now And Forever 

24. 

Shaggy 

Boombastic 

24. 

Eagles 

Love Will Keep Us Alive 

25. 

Tractors 

Baby Likes To Rock It 

25. 

Mariah Carey 

Hero 
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Test Bench 



Numark takes samplins 
to a higher level 


The following components were used 
in this product evaluation. 

Rack: Gem Sound AR 32 
Mixer: RaneMP22 
Equalizer: RaneME60 
Crossover: RaneAC22B 
RTA: Audio Control SA-3050A 
CD Player: Marantz PMD321 
Tape Equipment: Marantz PMD510. 
Amplifier: QSC Povverlight 1.8,1.0 
Speakers: Gem Sound E15T 


By Henry Collins 



F or almost two 
years now, ru 
mors have been 
circling about the future 
of the “new’* Numark. 
Some of this chatter has 
raised serious questions 
about product integrity 
and the company’s abil¬ 
ity to champion its es- 


innovative design. 


Numark DM2075XS Mixer 


Whatever you’ve 
heard... forget it! After a hands-on look at 


Numark’s new DM2075XS digital sampling 
mixer, Numark is not about to bite the dust. 
In fact, I expect they’ll be kicking up quite a 

dust cloud around the competition. 


When I firsl sel eyes on Niimark’s flagship mixer, the 
DM 1975.1 felt the ground move. Well, the earth didn't shake 
as I unpacked the DM2075XS but my palms did get a little 
clammy. Instead of detailing every feature on this mixer. I'll 
simply highlight any departures from or improvements over 
the legendary DM 1975. 

«r 
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The Martin Starflash - The brightest star 


ProfessionaVs DJ Series of pt'otiucls are 
IVXfamoHS for their big effects and value for tnoney, 
i\oiv meet the new Statjlash, small in size, but huge in 
the effects it produces. 

The standard Starjlash pt'oduces an e.\plodhig array 
of bright white shafts of light, which turn in time to the 
music. The same dynamic e^ect but with numerous colo- 
tx'd beams is provided by the Starflash MuUi-Coior which 
uses vacuum coated color lechnologY to create purer, 
and richer colors. Now Martin Professional have found 
a tvay to make a whole series of new effects as a spin off 
fp-om the SUnflash Multi-Color concept, matty of which 
simulate the mid-air effects normaliy associated with 
lasers. 


Starflash facts: 

• Bright 300 Vfiitt DRA lamp 

• Sound activated via built-in auto gain Cimlrtdleit 
microphone 

• Dichroic colors means no fading 

• Wree settings: O^Standby, i^effect sound animathm, 
2=effect and lamp sound animation 

• Multiple e.xternal conttxd possibility 

• Dimensions inc. bracket (L.\WxH): 10.8 .v 7.7 x 8.8” 

• Weight: 7.3lb 

• 1 Year Warranty. 

JJje Martin Statflasb - 
brighter than the brightest star 



Starflash • 

an expiodftig array of hfight 
white shafts of tight 



Starflash Multi'Color - 

an overall hurst of brightly 
cotoreil beams 



Starflash Cone • 

mulii-cotof^d and sharply 
defined cone 



Starflash Triple Bar • 

three fwralMjlttl hettm 
pfiltenis, in bunt nf st4td CftUtr 


Distributed by TTacofnan, Inc. • 3015 Greene Street, Hollywood, FL 33020 • Tel (954) 927*3005 • Fax (800) 899*5990 or (954) 929*6405 

West-Coast: 1747 Standard Ave, Glendale, CA 91201 • Tel (818) 543*3278 • Fax (818) 543*7015 
Southwest; 11425 Mathis, Suite 405 Dallas. TX 75234 • Te) (214) 831-8860 • Fax (214) 831-8864 
BBS (954) 927-1538 • E-mail; tracoman@tracoman.com • http://www.maftin.dk 







cut to oie coie 

Boiling it down to the finest DJ complations from past five years 



by Fred Sebastian 


The best 
music 
collections 
give you an 
abundance 
of playable 
hits, at a 
reasonable 
price... 
and they are 
legal! 


FT^hcsc days there are more music 
I collections, libraries, and DJ spe 
A cialty lines than I could ever 
name, and all are claiming to be the best. 
The CDs chosen for this issue arc a sam¬ 
pling of the compilations that, whether 
purchased all together or individually. 
are among, what I believe to be. the best 
ever. 

Determinine the best music collec- 
lion ever requires first and foremost the 
most popular versions of hit songs in a 
variety of music styles. The best music 
collection is naturally the one with the 
largest amount of timeless hits. This is 
perhaps the easiest requirement to fill 
because record labels have done all the 
work by supplying compilations that 
specialize in a particular type of music, 
whether it’s dance, R&B. pop. etc. Most 
of these compilations are comprised of 
popular hits that ranked well in the 
charts. There are also numerous compi¬ 
lations available categorized by theme, 
ranging anywhere from TV’s Greatest 
Hits to College Fight .songs to Divorce 
or Break-up songs. 

Another consideration in selecting 
the best music collections ever is price. 
Getting the most music for your money 
is not only a smart business approach but 
also the only sane way to buy music. If 
you've been in any large chain music 
store lately you know how easy it would 
be to have to sell the farm to finance your 
music library. Many of the DJ specialty 
titles also compound this problem by 
charging higher than market prices. 
Good various-artist compilations offer 
you the most and the best music collec¬ 
tion for vour nionev. Individual artist’s 
albums belong in your collection when 


you know that most of the tracks are con- 
.sistently good and usable. Greatest Hits 
CDs are often, though not always, the best. 
In short the best music collection is one 
that gives you the greatest hits for the low¬ 
est price. Keep the farm. 

The third factor to con.sider when 
compiling your collection is legality. 
Some DJ lines in circulation are either il¬ 
legal and subject to confi.scalion or legally 
restricted to ownership and use only by 
club owners or radio stations. The best 
music collection is one you can play freely 
without concern of any legal violations 
and ramifications. 

As always, the CDs listed in “Music 
News," meet the above criteria. As a bo¬ 
nus, the albums mentioned in this column 
arc “DJ Tested ' based on sales and feed¬ 
back from DJs across the country. As a 
buyer for a music distributor specializing 
in compilations for DJ's, it is my goal to 
keep you up to date on the best compila¬ 
tions I can find, be they dome.stic or im¬ 
ported. Mo.st of the titles mentioned in this 
column can be found in or are available 
to record stores and DJ specially compa¬ 
nies. 

So without further adieu, here are my 
picks as the compilations with the best 
music ever! (Inevitably some songs will 
be duplicated on different CDs, however 
all have proven to be top sellers). 


For more informaiion or 
availabUhx on an\ titles mentioned in 
this columtu or to recfuest a free 
catalog of new releases, contact AVC 
Sebastian- music distributors 
specializing in various artist CDs for 
DJs-at (201) 731-5290. 
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80'S DANCE PARTY * 

iMait 12’ VenlMU] 

QbttUMi .. 

Living On VidfO.. .. 

AJ-]- fhinn ir 

WOW '* '' •" •■I r— 

Tm Spin Me louni (LA« A lecord) „ 
ligF^ -- 

Sti .... 

OkSMd 


M\mm 

mm 

mim 

rn/mfiim 

DEAD 01 AIM 

iNNiiarr 

iOMimiiMS 

lEADYrOlIEIEWOeiO 

SWEnSEJfSADOIt 


HooAedDnYw....—.. 

NgiHopOm'lSKfi..MANWIiltSK 

S'Expfto......— S'OPtESS 

BEST OF JIVE BUNNY 

(4 Titles nailable) 

5waci»u(M)D/nu[rswH«iiL«E 

HOtSUMMlI UlU / THE J J« ll)]| STOt) 

CM YOU PUTV /THE IDMIIG WDTIEI 

lETS TW 1 IK iUHUN / (OCI a HU Km UII 

euaa uiia uoiiir/THE Jt UiiiFFU/cuzy purr uu 




Owf 30 SwmiH*BlY!*<Witeit»{sg>«^ * 
e^i k bfakTii • if Rui * LI BiHn ^ 

IhuI ^■■llllf I * i|f Cub il * 


CLUB UTINO 

IMfldloys) 

MEDLEY #UUDga/BoniMn/D Pgriippeio / IdiifllYn b Gfum 
GeiYov/Cvbo 

MEDLEY n, 0 an 1 L<l Me Bi )kiLtkrittd / hub iutino / Qu< 

PvSQ / Bwdoia/Df. Gwi 

IIEQICY Kdbmbo Qt Lim / SUokion / bniquiti / Eundoogi 
/Hey Mgqb^i 
MEDIEYM Innboifa Perl I 

MEDLEY AS; Copan^mc/ B Ritmo Dd DMIiIq / 10 « To lia 
/ Pomkiro E VkJa 

MEDLEY#i: h lombc /MntUeli /DM! O'CengooirD/ fee 

/liiEiia tonlQ 

MEDLEY 17 ; iBiii Amtncn/ Qw Svo M Vidb/ Bpxmq Boef kng 
lAlrJolYiiai}/ Ovofooiiamere / Oy« Cone Vs 
MEDlEYIt UiRboifaPiiri? 

DANCE CLASSICS THE HITS #7 

(Most 12“ Versions) (14 Volumes avallablel 


SlitVMiki Hard For Tike Money 

EveiyBiidliYiulbb_ 

Oidim ___ 

You Silty tlrMg 

SureSlwl^^. 


Don't Shp The Mtfsk__ 

Imi Baiz ___ 

I'liBwily ... ... 

You Dropped A Boffih On Me ^ 
Shake il Up (De the BoogoboE. 
More Than A YMnan 
rbtloVa.__ 


DONNA SUMMEI 
OTBUGGfT 
BIOHtt BOOGIE 
hOTLHOCOLAIl 

^iwawsEi 
. YAJtBKOUGh A FEOPUS 
. YOGOUE 
. KANO 
^GAFBAiiO 
KOD 

_.TAVARES 

aOI5lfHM 


DANCE MIX USA #3 

18 Volumas mKable] 

Con'l GiiEjuughOfIbur Live 
IQD^PunliM 
I Mifit le Fw 

Good Fine__ , ,- 

WMggle M Lin_ 

ILJkToMcvelt... ... 


ViHt (A Li La Li Long) 
KiyMtDJ.. 

Hip Hep Honcry 
Cnme Soty Conn 


The itui Thing {NKanlKweYw) 
High On A Happy Yib 
MlY bb 

He More — 




Tmoiium 
(ITKIUWMTK 
.-KYM1UK 
SOUND FKIOItr 
NIACI DUCK 
IH12IUL 
TTHEtUOSIlNTMM 
INNtiaKlf 
ZHMT 

WUCim n HKTUK 

o 

lONTDIMn 
UIMKCOOKICUlKim 
(UlllU lUT 
JUIK 


*77f/e'.v ttotcil with an asterisk are 
part of a multi-litie series. 


IfolllMig_ 

MuUhtM_ 

btinfahMOM 


lUMMEt 

HUDUtM 

ENKiU 


QISCO FEVER 

12 CDsI 

Thi ihftlii 


bn The led Arogad. 

iriQwINrmYbv. 

BoofeWoiMml 


liTlieleih... 

Hiiir Kmv bvt Uki Ihb More 

Lodiu N^l__ 

fe^Mylfl_ 

lad lick . 


irnm ..- 

Dw'l iMit Me Ihq ley. 

YILU™™_ 


Ue Your Fem (On It Kiglii) 

bill Never find Anettwr live Lie Mm* 

loigieDof)MOc 9 f ... 

Sonk'tilJeri .. 

OiR« Kgbi (lock Frwkl 

Sheme..,.-.-,,^*...__...... 

loegMFirvv —.. . , 

FwIcym . , , 

NighiFM ----- 

Gil Tabled. . 

I'mYSwrBoogiiMon .■ ■■■ , ■ 

ImtHoniimr ... _ 

1 LivtiheNightlv . , , , 

More. Nbt.AbrelFllf_ 

NyRoMaElf.. 

OanlldMebMbtfidtrs^_ 

More Thw A Wmm , 

Heart OfOicu 

DNoMierno. 

Riod On Wwd. 

Baegie Niffm 

Dwolody _ 

CoiloCivelllbthl) 
AinrNflSrapptn'IhNw 


lj.QinbSoiidOfPliileiMk^ 

AFiflhOfltflhmn 
light Ind Where We Skortid fnm 
IWdlSvnbe 

DISCO NIGHTS #1 
Divas Of Dance 

IS Volume! available) 

Shent... 

Heovvi Krmvi ____ 

I Wl Smbe_____ 


VANIkCOY 
VICKiSUflOIIIMII 
nrONNE OLIMAN 
E.W i FItE 
«/THE EMOTIONS 
MUSKMIE 
VTEPHANjE MIUS 
KOOIITHEUMG 
AKDA WAltO 
HAfOlD MELVIN t 
iLUENOm 

ROSE tom 

THEJIAWINOM 

flUAKPfOFlE 

10 V lARD 

LDUIAWLS 

A TASTE OF HONEY 

WRKKHEBIIAIIOIZ 

GO 

men ‘OUNftSIEm 

THESYlrttS 

UPFSit 

mm 

OiEin LYNN 
KClThESllNSWKElUfl) 
DIANA toss 
JAlCUBtlOGB 
.ANOIEAT||(rOlllt!{TNM 
lIlVEICDNVfiniON 
.SANlAESHEiULDA 

umES 
BIOHOIE 
mTRAMMFS 
.AMJI STEWART 
.HEATWAVE 
JOHNNY UYIOR 
MAimHGATl 
. McFAOOEN I WHITEHEAD 
.lAiil 

.a/THE THREE DECREE 
WUnRIAUtPHT 
MAXINE NIGKTINGAU 
GLORIA CAYHOR 


llovtThelbfhie 

NiCan'i HmeYw___ 

I Heed A Mon.... 

lingMyGdl.... 

Cd Id Be Real... . . 

Turn The leot Around 

Whe Chi Gonnt Do Wish My Lnvii' 

LosiDivitB... . 

Fane 


DISCO NIGHTS #6 

i 1 Dlico Hits (9 VoNimes available) 


EVHTH ’CHAMPAGNE' HHG 
OOMHASUMMEI 
GIORUC 0 NOR 
AUOAIRVICE 
YVONNE ELltMAN 
GRACE JONE 
ANITA MID 
(Him LYNN 
VKKISIK tOIIKSOH 
.^STEFHANIEMIUS 
...DONNA SLIMMER 
-.IRENE CARA 


Iffn lb li AKt ___ 

ledburldiy __ 

YmiHdeMeFidlMightyted)-. 
Don I leave Me This 

Motfto Mon. 

[PVsh.Fknh) M The linh 
HM Shot { 1 ^ Ouk Vkn) 

BdGirbCirVvsionf__ 

He's The Crioted Ooncer 
Plcnei Rock (btCbhVirsl.. 


Si 


To God 


IhbFmelohy. 


.PATnCKNElUAMDEI 
. GEORGE McCIAE 
lYLYElER 
.THELMA HOUSTON 
YllUGEPEOflf 
JUSIGUE 
.KAREilYOOKC 
DONNA SaiHMER 
SISTER SlEKt 
AFRICA lAM&AATU A 
SOUL SONK FORCE 
FRARRIEmU 
. A THE FOGil SEASONS 
JACKIE MOORE 


GREATEST DANCE OF AU TIME 

(2 COS) 

SanNhody&ti 
IFnindlfiM' . 

Word Up__ 

Oiingi Can Only Gtl letter 

Ovi'iStopiWiigitmnbU 
PdtiplIpFhe Vdime ......... 

I Feel For Yw -.. 

JunpliTWBfQt .. 

AM'lNalov«(AMYNa M 


0 op& Upwlc Your Heod 
IWW Stfviw 
Young Hnih Run Frw 

CortteJ.. 

And The leal Gwf Oa 
Ptuh I 
TbMesimge 


• > Wl "‘ < 


JOCBTHIIOmi 
, niE WIUK lUD 
CAMEO 
D:IEAM 

THE OUIHUE WCITHEK 

M/Art/Vi 

CHAKAUIAN 

SUEYEAmSAW 

MUIw/ 

. MEIANIE WUAMS 
DC GAT KUO 
. CAOUA GAYNOt 
CAMOtSTATCM 
EDWIN nAII 
.THEWHirEn 
UU'NPD'A 
. CtAMDHASIEt FIASH t 
.THEEUIIOIKElYt 


..MmMUKASnj 

GriMlihllitHMrt-..-.DEEl-Un 

STmHtlM .. Mint. 

(MMaHtlTi.. .-lOYnyHS 

orMiuwHasi_Hnoni 

(ometd_ snsoan 

bqiiiiiKADgra_Smf 

WhIWOmEwM*.-._D 11 AIN 

IMTiMthiwflir.. .tIUMIDN 

l 1 gy 1 VitW)Nnj|__MUTCNEIIf 

KoMkOiilblMi* IMtlAIlQOIK 

Uhidi__ . . .CMK 

DmiilolhMiiik ..WtTHE FIMILTSTDM 

WlmlKiCiilntGMilMVi...._DUIDOAM 

IflfljlBblUilM .—. JAITfltP 

.....ITHEfHSItMiatl 

■•IMt.-.... lUKlMinD 

KMMidn^Wfhi. COMMA 

SHtEwniiVib__IKEUY 

_mvEten 

AllgkttiMHinkr . SHAUMAI 

WiAnEmlf..... SIEIDtmE 

ElMMitii Coofc_THE SHAMn 

CdOISiiKt_IHlfMOlffl 

(IWnMGht'lbalDcmiM_MC MKEY FtECDOM 


JIVE BUNNY ROCK ROLL 
DANCE PARn 

INenslop or Trachabiel (I TIfles ivellable) 

htryhody Hecdi Soewbedy Ti Lm • iKklFRoll h Ikrt To Sky * 
Oh |(^ * [Let Me le M Teddy lem * Rod Aroid Tki M 
When • Nkir Rodef • tkm Mon "PipperFiiiriii Tebi • htfda • The 
RiiMieriiMi ShkHk * Reck N lol herhowi * Ykkety ViA «fiMe 
Mwn • (aini Co Whh NM • Mere 
lenmy • Moyk loby ■ Ruhher Id • Fettry li MoPei • 
[fefYdoy*OhCorW*H^ Hippit Shoke* Sugev And Spirt • Fm 
Tb^ You Nm • Wlee Yh« M M The Ibeiiv*^ W 
Tem^ * Toe Wbii Mode hr IM * M A SW • LM Tm^ ^ 

* Tht hvl^ • Lffl TmI AgoM * Min'The NigM Miiiy * Sbi 
Shun • YNiokt lofto SMm'CoM’On«Whi 

Meroney • hen On lirY Go«|yi lyt lav* • lh« (nH hn'i IMlp N 

• In The Hood • lock A Booii' leofic • Toni Fnrti * Wikt Up iMi 
Suzii * Cnwi Everybody * HeenI 0^ «Shake, Renb A Rdl * Al 
Shodk Up •JoAoneJUd *111111 Hop 

KEEP ON DANCING 

loonnl Shake The Room , , 


tirShil About Set 
Ifi My Idi 

Rhythm h A Donrir -. 

RiikOfiFMM ... 

U Got? lei The Mm. 

GwiN Up ... 

EveryhodyS Free He (d Ml 

twTolw..... , 

ThtlmlLetf 
Wh«i Fi¥te b love 

Megona ___ 

Meganu ___ 

Vm Come Get Yh 


MIlYJEFf 
A THE FRESH PRINCE 

SAUNPEFA 
Ml AUAM 
SNAP 

lUMK lOI 
tAPPElLA 
TH! GOOOHEN 
ROZALiA 
lAGI 

WEST EN D WSYIIL 

_PDHLUUTID 

...... TECNIGTROTOC 

BIZARRE INC 

_v/ANOflROWN 

^IIOTHLRSIHIHTIHM 


Sudi A M FtMieg (Rork Mir} 

Hnr (en I Lim YntMm ____M PEOFIE 

Don't Ybe Wad Me.,_FEUK 

Horn Of love - - EAST 17 

Fi^ Km_UL LOUIS 

heos* D«iY Go tSomhme Mix) __RWS 

M't Got A Irani Htw log_ tm IKOWH 

Upiigh|Ewytling'vAhi|h<) __..SIMWONDER 

KAQfh Dn Wood.. -...EOOIE FIOTO 

Ihb Old Heort Of Mm (li Weak For You). ISLET eRDTHEtS 
Now Thor We'tt Found Lm__THIRD WORLD 


CilehitHroii... 

Certljil .—... 

YaeMiieMeFiaMlfi^kyM 
Ik* Ir Up And Ww It Out ,,, 

Oopt li;^ Your Hood ___ 

YMU___ 

iMlSurvbttPbdKeluyRemhi).. 

WoniUp__ 

I feond lOYin'_ 

Tf>iidrop& (Remix) 

GhosJbtnten. . 


KOOl AND THE GANG 
EDWW STARR 
mYESTIR 
ODYSSEY 
.THECAPfiANO 
. THE VTllAGE ROFLi 
GLORUCAYNOI 
CAMEO 

MEATlAaBAND 
WOMACK A WOMACK 
RAY PAtKER R 


Wlien Ihi Mg GMi lougfi,The loggh Gel 

Ckdng ir ViriMn)___IIUY OCEAN 

Them*FttmS^bpnu ...,. SUPRISS 

ThfiOidyWbyJiUp_YIZZ 

Pump Up The Ydifec M/A/R/RA 


ONLY DANCE 1S80-84 

13 Volumes availatrle) 

Super Fndk (Pttn I)_ 

Ro^N^ie ■■■li i .M i —Hri 

ladlh»Toiin„ 

WeGof TIhOhI 


You Dropped A Benb On Mi 

lucidi. 

Burning Oovn The Kmw 

lodtOeThiOuinGeeg — 

(onlkMA Queen „ 
lodMi Nighty 

Midfy_ 

One 1 ^ Leods To Mhei. 


RICK JAMES 
MON DIE 
STRAY CITS 
IHECO-GOl 
.GAP BAND 
. HERIi HANCOCK 
TALKING HEADS 
IHEFtOENOERS 
MLIT OCEAN 
.KOOL I THE GANG 
.TONI BASIL 

rmm 


LmSIliMftferlhiler 
lee MWu Hy Dremm 

Sent.. 

TAib. 


PMqiQuIG* 

lelThiAhMPTir 


KMtamLum 

iitnNMiAMaiiis 

SNETHAIASTDN 

INVO 

mmmu 

LAMA IRANIGAN 

itinrsHSNniiiAO 

SHmON 


PARTY fflEfiAMIX r ffiaturlng 

UUMED(IY*STKIS«I 4 S 
reach lOYS GOLD-OIHA PARK 
ORMSONGI^GftlYGlAIII 
lAC 110 THE MTS.SUSANMrfAlOl 
SWING THIMOOOIIVEIUINT 
UaTOTHISilYltS TTCNim 
SUSONSeiGOlD^OlOEAPAIK 
STEVIE WONOER MEDLEY^ STARS ON AS 
STMIG OF DyUiOliOS * SUSAN McCANV 
lEJllB MEDLEY . STARS ON 4 S 
leader loa ON GARRY Gimn 
avis HlOm^AU IHI MiG'S HEN 


PARTY TIME VolS/ 


Mony Marry 
Teqede .. 

Strohiir'_ 


CMebrnme_ 

MoHrtIhk 
TuighiloM I 
fWiMed 

wyeH. 

Le Lein Hey Hey-. 
ri YiuWmPWly 


Mmraea. 

Everybody Soke 
dbCmfei » 
hnciMyAgi 


lUTIOOl 

TKE CHAMPS 

QAIfKfCAmt 

nOOL i THE GANG 

TECHHOTlOiHC 

lUNLlAUTED 

Kl 

IIIAIOCM 

TMEOUTHEREIIOS 

MOUEAe/ 

TNEOtITHtREUOS 

lOSDClRIO 

niiE 

SNAGGY 

SNAlUtANKS 

u/tmui 


OelwWWiOm 

- ._tui 

Ulomto-r-.. __ 

. .. JKHlEYAlflfS 

ShiiA 

THE ISUYIROS 

'Imi^ Louie_.... 

.. TNEUIKSMIN 

SerOe'Silvi 

THE REACH ROYS 

YtiMTMeg -- 

_iwnoccs 

DgWdilMilrDiAEr—... 

MAN FRED MAN N 

Smng Ihi Mood 

_itVEIUNin 


t THE MASTtIMjZiRS 


pamY MIX 

(12 Medlert) 

emu MIGMII. JOHN lUVDU* t OUm HTMON JOHN 

IUn[SNIDin-)VUK 0 N 4 ) 

TOUIIECMI FUnMU 
I UlUNna ■ CET lEAOt HM nn HU 

itwc wuNon Mimn. luis on hi 

AlUNKOirr-SIMIONHS 

TlliUK to HDIOWN. HOtOICm UL tttU 

SIMUMS HtDLtT 

IKK ID THE limes - T 1 GNI m (NtOJ) 
HOOHODOCtTMCMfCiUlIEK 



SUGARHILL12” REMIXES 

(All 12 ’ venioflf) 

hflwtOiliglit (7.011 .......... 

IhUnugttrMlE_ 


SUGUNUClUK 
MMOkUStil FUSH 


apodbt... 

ItaTilliiJiM 

(ntdiHi.. 


HtMgallStnM 


1 (mS Dm B«to ktfi 

MiTMi. 
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_______ 

Huilung Aliovt Yow Ltvt ___ 
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.....JU^NIE NIPLITON 
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Subscribing to Promo Only series makes you part of the elite group of music 
professionals that get the music before everyone else, and then make the hits. 
Every major radio station across the U.S. gets Promo Only each moiiWi.^shouldn't you? 
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Music On 


One CD 


THE NEW RELEASES OF CHR 
HITS FOR THE TOP 40 DJ. 

• BALLADS 

* ALTERNATIVE * HIP HOP 

* DANCE ' ROCK 

• EXCLUSIVE RADIO EDITS 


NODEllIV UO€K 




THE BEST ALTERNATIVE CUTS 
FROM THE MODERN ROCK 
CHARTS. 


' ALTERNATIVE < ROCK • GRUNGE 
' *XLEAN** RADIO EDITS 
* "NEW ALTERNATIVE 





) 


Each 



U E1 i 



CLUB SIHRIISS 


THE BEST I V* MIXES OF THE 
HOTTEST NEW CLUB SONGS. 

• HOUSE • TECHNO 

* RAVE • UNDERGROUND 

i UNRELEASED DANCE MIXES 



THE TOP RELEASES OF THE 
NATIONAL COUNTRY 
CHARTS 

• RADIO EDITS 

* DANCE MIXES * BALLADS 

« HOT NEW COUNTRY 


IJKItAX SERIES 


RADIO VERSIONS OF 
CUTS FROM NATIONAL 
R&B/RAP CHARTS. 

‘ RScB 

• SLOW JAMS 
* REGGAE 
* RAP 

* "CLEAN” RADIO EDITS 


SUBSCRIPTIONS AVAILABLE 
FOR QUALIFIED 
PROFESSIONAL DJ'S ONLY! 



IMIOHO ONLY CW's * 231 Live Oak Blvd. • Casselberry, FL 32707 * Tel (407) 331-3600 • Fax (407) 331- 


Mobile Beat Magazine 
































































































































































BEST ROCK ALBUM IN TRE WORLD 
EVER #212 COS)* 
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IwFiliKB ^ , 

SPIN Doaois 

' fodNeeie 

. EENKnOCCLHS 


1 be (fee Its- ii _ 

•li sc.HMiai-1^ 

Mffliti MnnMmq ___ 

.QUSN1ESrDUNMl& 

* Giody T«i Shots . 

UMIINT 



.^^MCLIiurntAl 

imMe ______ , 

snuyoH 

. iMnI 1 An 

EW imoi 


Oia Most Iff . ^ 

TIHM^ 1 

ElDetil. ______ 

. THE m 


1 HEW lOlEUUIS 


RidtiHwi R9hf'ife»„,^ _ 

\m. iDNis 

CnY Get EmigH. 
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ELION JOHN 
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OIIISIEA 

NY toniig Murt 
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Cnntdooo fFIn 
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Kodty Meuieii Way... 

.JOEWAUH 
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Sfnki h Up 
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WdlAJiig^i.^... . 
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MAI' fRI5T 

Drne _ 
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Multi-layer plywood construction 
Heavy-duty steel hardware 
High-grade carpet finish 
Bevel-edged lids for tight seal, added 
strength and proper alignment 

Send $3.00 tor fuU-tine color catalog. 721 Ninth Avenue 

^ f Council Bluffs, lA 51501 

PHONE 712/322-S900 

J _coppi FAX 712/322-3407 
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THE JUMASI IKE HUMS 

.61000 SWUrtItARS 

^ ARETHA FRANXUH 

^MlTCHirDEII 

. THE OETIOIT WHEELS 

OnSUDIHNG 

.THEKMirsroONFUl 

SHP?tNYW]lf 

.THE BOY TOPS 

. THE RASCALS 

.THE5LEYIit0THEtS 

WILSDHFICXFn 

.THESHU)0WSDF 

.KJIIGHT 


ROCK ANTHEMS izcDsi 


lolwpiMn Kkinody 

OUtEN 

Hoiwd. .. 

..DCHAlUtMARX 

IPrintet ... 

.SPIN DOCTORS 

Lent __ _ „ . . 

_ZZIOf 

Imidi 

_smisiiK 

Mihi Mmm Mnan . . 

_flUSNIESTDItliUlilES 

MidUhtri*. _ 

FAITH NO JAORf 

Coh li Tbi Cmdb .., ,- 

.UaillDJOE 

Poke ... ■. ■■.. ■_ 

.AIICICDOIIR 

BorOmOlHifl 

...HEM to*; 

Ikinu b ... . 

.STDOEUfltUGHtH 

WlMk«Y b Tk Jar 

_ffilNUffr 

Smoke On Ik IWifir . __ 

. .Dffppuim 

EKtati’WOmlWXbriil . . 

STAIYIS QUO 

SMct to n leeo Gene..._ 

RAINBOW 

More Than A Feeing ... 

- KJSTM 

tkt\ Smd NiHiiiq M 

_ UD. 

lokkor.... 

liUjiU 

Diklfldy ....- 

. JOECDCIER 

Dnvt. 

THE CARS 

IbdCoeiidDm , ....EUROPE 

NoihiogV G««a Stop Ih Now __ 

^SlAISJIfP 

TkWaylth __ ___ 

.. BRUCE HORNSJY 

Ilkb Of Tk Hren. 

THEWATEtDOYS 

IrebinWbgt... 

. ..MR MISTER 

PtoiliDcnter. . __ 

rwntiuin 

toe WMked In _ 

THUNDER 

Al 1 Wmnq Oa b Mob Um To to ... 

HEART 

kbIEdifNOfTkHeirt...- 

_ BONNIE TTUi 

ImifflMimdD.. ... .. .. 

MARNJJON 

toff OlLwe _ 

HUE11EWS 


Un b A Icrtifyd 

PAT Bf NATAI 

CMivfdi .... 

.i Gas BAND 

Eyt Of Tk Tiger ... 

.SUIV1V0I 

Hm .... 

.FREE 

Bbd topf Wpnfn II 1 I II M 1 , n 

SAfefTAU 

WeutorM). 

.....JIMI HENDRIX 

SECRET LOVE |3 CDsi 

SmWg il Uy leM F« Yab 

—WHininHOusiiM 

Qai Min Ni^. , 

„._PHIL CDUINS 

Sod Eyes. __ __ 

ROBERT JOHN 

Te«^ 1 CebbroH My Lm 

nuoiinoK/ 


. . ROBERTA FUaC 

Tkn tor Coe bU Mb Guodbve_ 

CASINOS 

VKi'rt Al Akn... 

.....mCOOUOGF 


.BUY OCEAN 

YVkn i Meed Yflu ™ 

.„.iaUTB 

Urdnutto 

.....NliSOH 

li^rreM Of Thi Night 

JENIFER WAIMES 

Him Deep b toe bn.. 

BEE GEES 

Ytu'w Gill A Friail 

^iwtfsmoit 

VdifrtMitfwl 

.. PEACHES I HERB 

krtolftAil&H . 

BRIAN HYIANQ 

railnll_ 

.EDDiFiABirny 

. _ _ 

TWi# fiMt 1 lody 

.^COMMOOOiiS 

(krCker_'.... .. 

SEALS ICRfiFTS 

Do Hvn Td fib Om Men rin. 

_ THfOPTAIH 


.. £ TENHli 

BflbyCamloMi. .... 

.PATTIAIfSTIItl 


.JAMES INGRAM 

H Oon'1 M<0w la JNe 


You're My Soul And Irnd^en_ 

RIGHTEOUS BROS 

Stand lyMi 

BEN L KING 

SPangeWoy . . . 

FlHIAli 

YuiBiloigbHi 

CARLY SIMON 

Wading Fw A Gift Uk Yu_ 

..... FOIEIQIEB 

11 Qii'or tm. 

..AIR SUPPLY 

Up WkrB We Bdong. 

^.MCOCIIR/ 


jaNNERWARHES 

Night) Are fomer.. . 

ENGtANDDAN 


„...iJDHN FDRDCOUY 

Nigfih In White Selin 

.....MOODY BLUES 

fticioui And Few.. . 

.(UMAX 

toryding 1 Dm.. 

BREAD 

H Ever liu'ri In Ny Arm Agoin. 

_.PtAl0 BRYSON 

All Hoed ..... 

...JACKtoGNEl 

1 Meed Y#u ..... .,., 

i.i AMERICA 

Oraen Weaver.... 

. I GARY WRIGHT 

1 Jifit Fall In Urf Apiin 

_aNEMURRAT 

Cltiifklt 

. . tOUtMGMG 

If 1(111*4 both hi. 

F 1 FIH mmm 

Jwi Onti. ...__ 

_.0UlNa JONES w/ 


..JAMES INGRAM 

New Ceneo LtlTtw Go_ 

SEIGl0NaD5 

I'l Meiwf Com Ik toy Ago" ^ 

^DfONKEWAJTMCK 

IhbhI hiitOfto . '_ 

AMBROSIA 

1 iimni ItKih Im (Iwi Uii fcv 0»). Ur rutti II 
___lunuD 

Easy Tb Be Hard. 

THREE DOG NIGHT 

1 Min Y/w 

. ...nviiuxx 

fd Im to b Want Me ^ ■- 

10I0 

Qeh Inby Rnhy 

.tllDA RONDSIADT 

Dm In I MCn (m.. 

_^UULRY GRAHAM 

STOMPIN’ PARTY fzcos) 

tokn' AR Qmr Tk Wnrld , 

STmisoua 

[im Oi FhI Tk Noiii.,.,....- 

SLJU)t 

Vm tk Lsoder Of Ik Gang L1 Am j ^ 

SoiMyBoby Jive... . 

^GARYGUTIU 
... WIZZARD 

Skui.. _ _ 

... LILU 1 IKE LUVnitS 

Tklnroiniilfin . 

LITTLE m 

Let's tor* , , .... ..-. 

...,CFfit5M0KTEZ 

LiF's km Agoin.. 

.. CHUBIY CHECKER 

kfatl SfuMfi.. ,,,. .. 

..IRIAN POOLI 


...tTHETREJdEOES 

Rill PtHli..._ . 

...JAaif WILSON 

*1 tigfit Nm. 

— Fuff 

Adddfld lo Lflrt ■,■■■■■„„ 

.^,IOBEITPAUie 

Km.... 

....ART OF NOISE w/ 


..JOM lONES 

(raradk lad 

... EUONJOHH 

iuiglilork 

.HANK M12ELL 

Mi^r Umii . 

. BOBBY BOOS nCIITT 

T|H9 II II 1. 1 1 1 . n III II null 

«.IHEnOCGS 

Ti^uln 

n.nTHE{HAtt5 

LoGomk.. 

...lOSLOMS 

HiliaSInr Iking ___ ... 

... JEFF BECK 

MorryMony. 

.JDMMYiAM5 

lifj Wbfb Together —^ 

^ CANNED HEAJ 

SpM tn Ik Sky.. 

.. NORMAN (JEENUUi 

SJ'3>'3'I ................. .. i..4.HMinmi 

..MANFRED MANN 

HmHcpyShdie.. 

.gwMIlKIllKJIMS 

Skkb'AlOvtr.... 

.lOHNirYKlDDl 

INf PtliTTS 

lii[**ianllk(liak ... 

BILL HALEY 

_ _ - llNECOMnS 

111 (K«r iHikviA . 

_ CHUCK BBIIT 

Lei rkCudTiiiiK tal 

JERRY CEE liWYS 

Long blSorty.. . 

imu mm 

Mr Mir Jut (nil hi Ml 

MMSIMDaf 

_ 

BAIIAJUUUMA 

RpfKkhlf .-... 

^tini^ 

WOnIrWiTbUp__ 

.WI 


TkTintVbp 
[piCoi .... . 
DouMeBvrel 

1, 11 iu I 

isrttim — 

UhLIm _ 

fimOnBtoi 


SUN JAMMIN*#! 

15 Vofomes if affable) 


tUSniSlOOOHOSEl 
DAVElAXSaCDUiRS 
DBMOND DEKKEI 
ITHEACES 
..soncEU 
_O0[rSMiDaiGKT 
.lUNNEIS 


RkRedWme 

Siu h Up „ 
Hd Hd Hd . 
Gronrin' —^ 
Coorut 


JskarlGrl..... 

Coribkan Oiwc>_ 

We're Nn for A Gtud kne 
Moategdloy 

Hiifidyp). __ .. 

Hut Fjn M Tk SuRWiiiliJiH ,,, 

Od You tor Hove To Me UpYburMiM) 
Key Largo ,... 

Tdi It Higb 

ItotoOraly No* ... 

RegOBtliighl.... 

Lsrnbodo...... 

Kobm__ 

TOTAUY 80’S (2 CDs) 

ktiOnlAf.. 

Nil Hot Kd... 

[cnboon Quear 

[No More Lore On Tk Run) 

Wdk lift An ^fptioi... ..__ 

WkCfflilrkMow___ 

iWicyioLi»«_.„_...._ 

Kornw CkfnAwi____ 

J-mp (For My bve) 

WildHeng ..--.- 

Everybody Me Fun TotMghi 

Wolcing Dn Sunth ine..... 

Jasjif'i GiH... 

Tk Hed b On ___ 

WH wad West___ 

Hewtn b A llote On brlh 
Sk Work Hon! For Tk JAoney 
Aku/s Sonething Ikre To Rniind Me . 
TiuSk 

P B ■■■■ n'aBHiHBM''■■■■ JkBjaa ■■ k■ M[iB^auaiai 

MbsingYou 
SeEud He^ 
Whptllii«Akiu!YM«„._ 

CeateM ___ 

Sk Briokd Me Wifli Some 

Rod Ibb Tirni_^ 

Biarii Avdtut__ 

W Uiflbdaom _ 

Waring For A GfI Lie Voi 
Glona 

kiki Ji Mki laui tai I rfi a u li i .■ i uaajaa.ik . 

Everybody NMi 1b Rule Ik W'orU__ 

II Jusi} [)«i In Yofff km _ _ 

W7-S3M/J«iy____ 

Sbffilbiisiw... ■ ■ ■ „ ,■ ■■„., ■ 

Uming Trail 


UMO 

.BOBMAIUn 

BUSniPOlHDCXTER 

TH! YOUNG USCAIS 

NILSSON 

EinHIlOHN 

eiUY OCEAN 

HOOPER 

AMA2UIU 

OTUWAH 

SlYlTHEfAMtlYSTOflE 
LOVIN'SPOONFUL 
lEiriE HIGGINS 
ELONDIE 
JOHNNY NASH 
JIMMY CUFF 
UQMA 
6EACN BOYS 


Only bi A^y Ortorni___ 

SmgloYiiCS Ai Niglit... 

Al t Need b A Mnde... 

ST dno^ Fire (Mon 1i Motion] 

QueeriOfHwrts__ 

Ifdeen WAngs 
top On loving You 


A4U 

lUSTER POINQIITBI 

JULY DOAN 
THEIANGLES 
lAENATWORX 
lOIERT PAUUER 
CtHlMCUM 
POIHTER SrSTERS 
TCNELDC 
WAIHj CHUNG 
[AntINA&IHE WAVES 
RICK SPRINGFIELD 
GLENN FRIY 
THE ESUFE CLUB 
BEUNDACAJUSIE 
DONNA SUMUFI 
NAKED Em 
EAIAGOOGOD 
JOHN WARE 
MARVIN (SAYE 
ROMANTICS 
JGEILSBAAO 
IHQMIS OOyBY 
STRAY CATS 
EDOr GRANT 
NEHA 

FOREIGNU 
LAURA BRANIGAN 
TEARS FOR FEARS 
CUTTIRG CRfW 
TOMMY TVTWE 
UY PARKER JR. 
ywm EASTON 
DEBBIE GIISOH 
COREY HART 


AMERICA'S DANCIN' iz cost 

Kcnlcy lonk AHHude 

lodroods.... 

IrondNewMon .... 

Wok On Forth.. 

Eiwy Sionij 
Ml And Aly Baby .. 

Jidaiii Bone ..._ _ 

Lek' AB Nigbi.. 

Old Flomt Have No* Nones 
If Ybu re CicfKii Ploy In Teie 
(Ypu'ie GoBd there A Fidde hi Tk Band) 

I Wouhb'i Hove It Any Orkei Wsy 
If Your Heart Ain't Bu^ Tonight 
Nobody Wiib .— 

Ploy Buby Pby.... 

Sidigii' 

Sped Of The Devil 


KAiRylxk 

Reir 1b Tn;, Mevt To Me__ 

{flaky BmI.. 

Med In Ik Midde ..._ 

(hum At Tk Tik And Sbout ^ 
Sk^ Singh JIgdi 
A Jukdai WNli A Couniry Song 
Smel Ydm Sotunby Nighi 
tig Bong Boom _ 

Sii fn lb l«e .. 
kAtltLleAJAon 
Oh, PtePy VoMi 
S^MrCme 


IROOISiDUhN 

MHUItgO 

CQIUHRAYE 

PAULOYEISniEn 

WTTYLMLESS 

IQUNErUQWELL 

MARKCHENUn 

ALABAMA 
AUN TIFFIN 
TANYA TVCKIR 
lADNEY FOSTER 
CLIlfTONGR^ 
JOHN ANDERSON 
FHUHSOflHE 
Mississippi 
MAim STUART 
SHENANDOAH 
immt BROTHERS 
DIAMOND no 
lUnnuriNCARPENIR 
MNtE FUCUE 
DOUG STONE 
HAIKOOIUM 
HIGlfWAIf 101 
VERKGOSOIN 
MOaii WIGHT 
ROYOR91SON 
EXILE 


Unh'Tbcr Neon 
Don t Td Jk Wbot b Of. 

Uraknf.... 

Smia 01' Lflve__ 

Men 
loidn 


TkktOfMyFtiga). 
Sk OmY Lm Nfli^ 

Kifh RflMn'_ 

Bayeuloyt ... 

JpyWhae 


ALJUIJJCRSON 
JAMTILU5 
VUHCEGHl 
RKXT SUGGS 
POIESni SISTERS 
STAO DCAN CAMPBELi 
STFVIWAIMER 
DESERT ROSEtAJID 
GIBSON/NULLEIBANO 
BXJY RAVEN 
LiTTLE YEARS 


BEST REGGAE ALBUM IN THE WORLD 
EVER iZCDsIlZ Valunei avallablal 


OhCnrbkia . . .... ^.. 

.SHAGGY 

Oedveled Ti Tk One 1 La«t... 

_limMclttH 

to levemge 

.SKUtA RANKS 

bvi to LAi Crety . .. 

.CHAaDWIiS 

Inbnnir. 

SHOW 

Donti Kfll Hocid.. 

_JtSWtD 


Shouithlb/!]. 

OdndngODlkBeor 
I tops Rainin' fbori In My Ey«$) 
Wordifk World Bfoulvld Pbople. 

Smol Ajk ... 

kpilfAlDLiiUUU»Bl 

RedtoWlit.. 

AlTkiSlieWann 
Ridin__ 


1 - 1 —h 


1b« Med Tk Young 

Lip lip Fnii.. 

I Cfli See Okrty Now 

Clew 1u You.. 

Ainipg ..... 

JonoHun In Hev Ybd 
Tonarrowtoph 
I Wont b WAde Up Wib Yki.. 

OnAllogiQk...... —.. 

Dd Bi GiedTa Me. 

Jifft Oofl't Wont b Be LimFy 
Good Tbng Gaini ^ 

I DonY Warm Dince 


Tk Berf^ bo Big Wthmrl Yki_ 

On Step Beyond _._. 

OnMytoda.....___ 

(Yot Gotii WbI) Doni LboI led 
SdlyCaeiii. 


Up Town bp Rapking 
lone Of Tie Common People.. 

Evwyikig I Ckn. 

Double lorrel.. .... 

tong Ghed Aid Hod 
tvudilei 

town Of Djenfo ^ 
I'eibiTkltodrdSk 
Money h My Pbdet — 

Riven Of Bobybi_ 


LDUONELOtitHKHlECNU 
THIRD WORU) 

BETTY MdEAN 
JIMMY CUFF 
BOB HARLEY 
INNER QROI 
TONY TRIBE 
.ACE OF IASS 
.US3 
SKOALS 
lADMANNESS 
JOHNifYIIASH 
MAXI PRIEST 
tuicRsun 

SHINEMEAO 
JGCYMARIEY 
.KRIS GARDINER 
.512 

.^IMTIUUTtQlUl 
.FREODilHdJRfGOR 
, SUGAR lyNon 
0DTGRAair 
_THEPCUCE 
.-...MADNESS 
...... SaEOffl 

.^PETlIlOSHluaiAGGEl 

.^OENH5IIOVIfN 

.^MIHEAIDONNA 


™.NiaCY THOMAS 
KEN BOOTHE 

„(uv!iANSKaia)iins 

. KB I MARCIA 

..DESMOND DOCKER 

UPSfTTBtS 
lOROUNAMO 
DENII 5 aRDVrK 
THEMHOCHANS 



AMERICAN DINER (Z CDs) 

TheGiweHigBAblK..... 


Reel Pain 
No PWrlkdi Pbte To fb 


JWITimA 
miwlOHJOfl 
JACKIE WllSOlt 
,(HUa BERRY 


.... mivL 4 inE mcLmwipu 

JQHNPAHR 

. RflclLlreundTheCbd. 

. .NllNMEY 

Au MwR|i1 Infill 

mitt unfmii 

brikht Agoin __ _ 

_ _ CMUlIYCHEOai 

,... fuiu ncwim 

MV UKTFB 

The Lxoaiation.. 

_UTTLE Bf A 

pwm l^wn HlRTTebn 

tFfi spr^ftwir/iK 

^ Wk PiN Tk Btvr|9.. 

™....i...-.THE1fl5COUNlS 

.r,. ^Cv JTEtlllfnvUfl 

(Z cos) 

' lurKmfiy 
, DwtHily btl 

Tegttoi ____ . , , ■ 

__ otLiHMHna 

_ IHtlIGMWI 

. THE (HA«fi 

.. lOEENFnE 

Mm Swdi ShMs 

CARL PERRINS 

... RICKY VAN SHELTON 

■ bnliDtlM. . 

_THE MONOTONES 


IkWondifff 
JungbRod 

Sherry __ 

BeiyMiriffe.. 

Seetl Tsfcjn'Gfy ... 
My Boyfcwid'i Bed 
Chegid Of Lm 
bird Angel 


...... OlOH 

_HINKMIZEU 

_FOUftSEASOHS 

...... lAlRYWILLJAUS 

^....THECHIFFOirS 

.....THE ANGELS 

...ENHECUfS 

.THEaEWOm 


Grecf loll 01 Fin . IFflY LEE IIWTS 


AiTkHop 


DANHYI THE JUNIORS 


[GetAria>d.... 

_THE BEACH BOYS 

Ltralb ... 

.... Liny RKHARD 

La Bank... 

RlTCHIfVAlfNS 

Useto OflkPiid ___ 

__SHAN WILIS 


Needle In A Hoyioack 

.... .. ....... ..n. 

Ode Of kil___ 

Woribg li Tk CoflAmine 
InTkMldi^lvrHoiif 
Green Oni«s ^ 

SuH Ofy ______ 

ReyjMAflr .... 

IFibHhIhi_....... 

UndnlkMooeOfLsvf.... 
Wil Yeu live Me bnwrp* 
Sngbf ibe 3lue&.. 




„TKEYE1YEUTIES 
.MAURKE WIULAMS 
..&THEI0DUG 
.. GENE CHANDLER 
„LfI DORSEY 
.WlbQNPIOtnT 
BOQRERI I THE JAGS 
JAN I DEAN 
DUANE EDDY 
.. BETTY EVERETT 
-.CURFBLEE 
„TllESHIIiaLES 
.GUYMITCHEU 
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Good Wjht 


TNfsnmtai 


AS TIME GOES BY 

0(d|f 1W Loiely IKmm Hov t M 

KMAbcRittWIoy __ 

Undnmid Mdo^ 
loinin| lir M/ Hetf 


&«T -—. 

UofVihrit ^ 

Uidor^Miobit __ 

Sm Hn Lffii Danu fw M« 

Ftfiff ___- 

Mitfr 


^mfidkiroer _ - 

loienion (Dh Where Con He Be) 
WherAWMdcrfi^lM 
Mono lirtf__ 




, ■ mm.m ». . «. ■ »■ 


AmIMisbehaYil' 

([ UH % Hwil In Son Franraco 
Pmms Frofi Hmvm 


M »»•« I 


IWy CmI take Tint knt Frem Ue 


(WniffW Be U«ij Jt Tw 
Sonelhiig't Gdl A fkM Of My Hnri 
KW^HoiiMQiuael 
nieCrfdtrrelBndcr „ 


AllHi«efolkbDTB{ini 
As Tm Goe By- 


BOYOlBfSOM 
DINAH WISNIKTOH 
UGHTEOtMCOTHltS 
HTDOYHOUfAm 
OUCKm 
OJNE 

lOBGY VINTON 

NAIUHGCClf 

DiEDUFim 

PfCGVLlf 

JOHNimyiATHR 

DOIISUV 

IIUJF HOUDAT 

LOUIfAUSntONG 

AHDrWIlUAMS 

UHAHVAIKKN 

TONY mm 

iiHoaossr 

iLUFincmiD 

SlOJ5AJ(lltTIONG 

MlimiMQlflO! 

mi PHNEii 

SHftingmsn 

WEPlATTtAS 

EyQtLYmiie5 

IIHGCI0S8I 


BACK TO THE '60s iz CDs) 


lorboraAni 

lies_ 

Reodi Out t1 &e lUre. 

Devi Wirii A Blue Cf eu On 


i4Mak4ai 


IWrt^Neirloyw 

Cry like A Boby 


Judy li Cfeguisv fWiiN Gfonesf 


Vm A Biliwer 
LmdOfiaODDomn^. 
Oiiin Of Fods. 


SAMlDAVE 

JHUUIH lOYS 

IHENNICIEABOCIEAS 

THEFOUnOK 

.MnCNRTDEfi 

iinOETIOITWHEaS 

.THE1TMF1ATI0HS 

,mBCXT0PS 

.JOAN Fie 

.GH5rUYB0YBAND 

.PfEMDNKm 

.WILSON nctrn 

AltETHAFRANKlIH 


InHvd 


1 J -3 - 

Shalpii 


•—• *- t- 


Iwi. Lmm 

TW Ity From Hn York dy , . 
DwdcSlNAiOfyyldiy^UM) 
GimaaLiHttSigi - 

hilky koohiioy ... 

Let^ HoofOi __ 

BAdkin'TWDDB .. 

Lillie Ifltinluptli_ 


L«rNOiri(LifNAflkM|Out] 
IbeCiii'rHwriyLore ^. , ,,, 

Di tb« Love Ui__ 

Shopos Of Things__ 

Vtoofyluly . ^ 


Tm Gel N« 

HoMOi^ritCoiiHV 
Keep On Dondni 
Irwl Nh Kighl „ 
iMATkifig 
lAM^Makina Uve 
SkmiPwnU?] 


LEMIAIIT 

JIWAUEI 

.tTHEMiWS 

TTtEKlNGSMEK 

TTtfUIIlK 

TNEADLIIS 

TNESWtNCl NBAllM 
KENTON WOOD 
.WILSON Pfonr 
FtlHliEllULB4SUS0f5 
BUrifSTltOlUS 
W1CH BTOEI 
ITHEDITtOfTWHEES 
FNEflOlUIES 
lAAUlQS&iMynOIS 
iHECOHTOUrS 
MYAIDlltIK 
SAMTHLSHAHl 
PHAKOANS 
TNHLNKS 
.SAH(UYE 
.THfGESnif'S 
tor HEAD 
THLTKOGOS 
. JOHNNIE mOA 
.THEISlDfttDTNEtS 


HITSVIUE US A Vol.1 1959-1971 

14 COS) (Also avill. VoLZ 19TZ-9Z] 


yuin Around. , 

_THE MJUCLB 

PIm» k Pathnoa... 

.THE Nuununns 

Janit.. .. 

_BIOIE HOLLAND 

Tk (ke Wk liaoly Im Tk'.... 

MABY WELLS 

feraiLiMMt ... 

.. IHf tOKIMK 

iHfhnud 4-^711 

THE KAUVniTTES 

Ym BmIMcIo Tk Pvqdi 


Sebbom IQikI Of FiQaw 

_ ^MAmWGATl 

TwEorart . . . 

. . . WINTWEUS 

Ytv ia lidiy (d A Hold On Me „ 

__.MIIAOES 

CitH 1 Ge Tku Nknoriis_ 

„MA1ITHA 


hide & Jay 
Rnivfips (Part 3)._. 


ATNEVANDEUAS 

MANVMQLTE 

STEVIEWONDEt 



iiuuv^niii 

b 1 1-1 T ITT nh'fll^bMWIlBIl^MII IMH wfcl 1 1 

.jMirni 

* ... . . ItlMWESTON 

ir rail Wofloa w riayyiy...... 

Hetty hfluev 

... TOMMY TAMEU 


m-ITHEVANDELUS 

• lhiNiiMetMiCt|itufMllrIlitb>M .-HKMUVElfTTQ 
. JirnyHod „ _ _lUIOtt 

WciieytlMiH _ 

.^THEMUaEl 


SNQKDEU^ 

1 lltHL Vm. 

..- jrivni^tUp^ 

uu i ruvr 


.M.ED0II HOLLAND 

___ ___ t THEWNOElUa 

1 IW 1 

Iliin 01 A rVkan 

SMom HiaiM^tih 

* Tk Why Vm Da Tk Things Yau Da 

^laAPTATlOW 

itowdiBt ... fomioft 



. Wy Gay .... 

._MAIY WELLS 

‘ Mwil»t _ _ .MOVTtOtlllSM 


M Nii4 Til Ibi Ihta 
Nfy UNIi li HiKh 
WylMiidlwMig . 
Owaig In Ow SlnW 

Ny MtbJiKlAFfpn . 
H^lnAHofSock . 

Mrlm 


DmSuJlMitMi 

HowWHtlTh.^ 
WyGrI 


HeWnMylayHi^SMlMi" 
Aik He iMily ___ 

yig||lll _ _ 


leukvilalijii 

HNimi L ei Gqm 
D m laky Inky 

ICon'ittilpMyiiN_ 

FTm I iMk AT Ik hnc 
Tki Tiocb Of if Toon . 
t\ Tk Sow DU Son| _ 
im (Udiii Me Do FaM IkiffiT 

iBkfJkleleorAnm 
llplflrtlEY«Y%^Akigltt^__ 

____ 

QgiSng 

n<icU«MlOfllHi(hVM4l«lfDg] 
Dreehr^ (ik h Ikide Sen],. 

Fimn At Nh Juitkn__ 

fFii A) loodriMw 


AM 1 Too Proud la l«| __ 

Mot Becofiei Of Tk bekcr^ HmWd 
How S«hA H h [k It lotrod By VggL 


Hr— 


Iwe’i Gia« led_.... 

T»Con'H1iffryljj«- 

BocwryhOiiySklnDo^ .. 
HwvioHuflFbrtSanlki 
Keodt Out lilt ibi 
(iKituv) N lining ku 
Sronlq In Ik Shadows Of Lon. 
tl Yokes ko 


monoiNi 

KilikiHDamY 

fOUTOPS 

MAinu 

iTHE n.muj& 
CMOmi ClAWlOtD 
iwtmvttnTB 
mESUPtlMfS 
miSUPIEMS 
MANYM&tft 
TtlAfLITIONS 
THfvtLmnns 
mu TOPS 
.JtVNUJdl 
. ITTfEAUSUiS 
MAITHA 

-imEVliDCUAS 
IRiHOAHQLiOWAt 
THE UIIAILfS 
. foot [DPS 
. THE mmn 
THE HIIICIES 
FOUITOrS 
MAIITU 

-ITIitVAHDElLAS 
.UhLYVESTON 
.SIEY1EWONDE1 
TNtkUIVliiTTB 
THE ELGIIfS 
.fSiEYIIOTHEK 
.THEM0NI1QIS 
.SHOtnriONG 
JIWAIEI 
LTHEAUSIUS 
TUKUTIDIIS 
AMMT niEFil 
Jf WAUE1 
I THE Mi STARS 
CHmOAIK 
THESiflEMES 
TEumnoiis 
THEEUilllS 
FOWTOrS 
TEAIPUIIOKS 
FOUlTQfS 
MAlVilfGAV! 


I Hwd It TWifli Tk GnpeMi 

ISmwdTklEpnai 

IHklbWyNtM 

I tm'\ kvt Berk Tk Lon I FmI N ke 
OwkvNknolMwAbewrlli 


Ant Ncikni Lie tk RmI Tk^« 

For Omi hi My III. 

OMdlki 

I Heard 1 ThtOiik Tk 
liklkyDanlCry 


Twwfy FntMlei .. .. 

%viklalMEiNy 

nWMkMVfiwLiilMil 

Wki Daei N Ibb CM W* kit ImI 

KvY GM NiKt Id yoi . 

Idly Tat Far leM 


Op Ik Lalilir 1e Tk led 


iMNitAaB 
CUOnEllGHT 
ITNEPWS 
siMm miiscM 
ITW KtAOlS 
TEMPlinom 
CfUWHMr 
lOttTtmot 
AND IHE WKOLim 

mmm 

llAMMlTtmiL 
DUMA toss ISirilllfS 
STEYNWOMIXl 
TEMPUTTONS 
MAtniom 
SMWniDIIKON 
iMlIItjiaES 
EDWIN lUK 

OMlUFnN 
iMALliUTNElUSlUS 
IIHPUTWIIS 
. INE OFJMUiS 
MSUPIEIIES 


IklA . .. 

_ THf OIIGilAlS 

Gvlidy ... 

lAIEEAlTH 

m . 

_lUKMS 

Pal fkf ftdiHifi .. 

, ,, TlltfliTKM 

TkLfitkukn 

_JAflUtH S 

S^bMtMwtillnlgun.SITAE mwin 

Whi ,. .... 

^ EMIlNSttM 

Ir^ASlnn__ 

nil wimnn 


ibi't Ito MotfMn Mgk boupk 

UHWiiirllen)__ 

lllalkn 
tea5 0f Adewi 


Slond low ___ 

HI Win Yivr Wmi 
JiBlUylnagiMillioo- 
Wkl'i Cow' (M 


Nttir Coe StyGoeAfi 

JW) . - 


IPMlIKalliOgtltnig 

iiwln Fwi . 


DUUMm 

KWITon 

JlOSONi 

WOuntUINSM 

ITHIMIUOn 

untun 

GUDTSniGtfltm 

IWUDMtS 

wmictfi 

lUOMS 

niuirKin 

(UDnatmiTMfln 

.UNOVUTEDTIPI 

.MtfVMCfll 


continued on p. 46 
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Radioactivel Dance 
Series I Series 


The Best of 
Series 





Urban 

Series 


Club 

Classics 



nwiHE 

MESTO 






Top 40 main 
stream, rhythm 
crossover, RSB, 
alternative 
arrd beflads. 

15 > 20 of todays 
top hit songs, 
inducting 
X-Clustve edits. 
Available on 
CD only. 








Best of the 
X-MIX Series 
induding previously 
unrdea&ed mixes* 
Available on 
Vinyl G CD. 


Mow AvaiTabfd 
Pfonet X 
i9B2^i99S 
4 vinyl set 
or 2 CDs 


Remixes of 



Remixes of, 
Dance floor 
daisies from 
70's fi 80's. 


ITT 


III: 


Vinyl S CO. 



BbiCfM 

PHWIVI w 


Sow OMW 50% on a aia ctg d lanueo. 
Ca8 nomfor a Ova catalog MuiMng 
our Back leouo Bhan u t Bah! 



xmix 

196491 


Overnighi 2nd day 
shipping available 


At least T continuous 
Multi-Song mix on 
every Issue 


OMErtmar years experience programiviing the hits 





































































































































































































































































Music 

News 


I Jml 1M k CditrM 


UtEEATH 


MEMORIES... (2 CDii 

VMiwi IM ii Ifvt ... 

Evtry fini Wi Siy fotAyt — 

MMi tifir... 

nnfOltM(olWU«i^_^. 

Artuid Hm WforU__ 

(f yi My HmhII Ir ki FrwKP 

fvting SlroRfm „ n..,, — 


tkd«6gtil krtnod*. 

bVMbtoM .. 

WM A IbndirM WarU 

ht*f _ 

Eflsybnng 

kmffw 


Aim Qm OtniiiQ . 

SpiiidiFy* . 

kMb GtH kn tbur Ey« 

Or Tbt SniN IMItirt Im \jfn 
f IMomm Ii bvid By Hbu 
MMiorkt All Abie Of Dm ^ 

BbiVilvii 
Wi Vou kil Im Me loourrov 

In Giorgio_ 

Al I ilivi 1b Do b Dreom 
(m’\ Gft (hid 1o Using fou 


.NAlllKGCOCi 
„ ELU nnCElAU} 
..ANOrmUEAMS 
.ftlUJEHOLfM 
BifIGCfOSIY 
.roNYEEMKETl 
.SAtAHVAOCfUH 
. I HUY EQQTINE 
.GLOmMILUR 

..imnhs 
. UHJIIAIMSTIKWG 
. PEGGY IJi 
..OtfUHVHASNINCTOR 
..MAITMOtHO 
-OOinDAY 
.PEUYCOMO 
AIMABTINO 

TKEPUrniS 

VKDAMONE 
MAJUmi MONROE 
OEANMAimH 
BOBBY mON 
SHimifS 
BtOOK BUTON 
EVUEIIIBOTHEIS 
ANDYWtLUAUS 


Andl lmYiMSa __„ 

PERSY CDMD 

II Jt Fni¥"W !■ IW 1 « i .i an pi Ml 1 ai 

, llaorai'.... . . . 

.ARTIUKEYKTHE 

VviiOfI -.--Ir ■■fcttipan 1 

.. DEAN MARTIN 


.. MZIMESSBBGEIS 

Dtomanrb Are A Girri krt Fmied_ _ 

„iuiiiniuoii!ot 

Dn The Sunny Side Qf the StreM 

. TONYlENNCn 

MwliwMBeWlkiawSiniSera) Mlim 

' Norrini Donee ■ . ■ 

.^SPYROGYRA 

Mnfy — 

JOHNNY MATH5 

* Sumrmvleni. . . 

„GEDKCEIfJISON 


Skvigir In PnrodM 

LmUnm__ 

I Livt ku Ikum ____ 

Ny Viu (Aid Ypu AIimiI 
hiR Ti Bi WNh Ym 
N iglil And Doy 

AApOfl EQO ■! I iliftliii.B imiM 

GodBlwIkaikf 


TOHYBEMREn 
ffmiEsnr 
JIM BEEVES 
TKEPUmtS 
TKECHQBOETltS 
ELIA FITZGERALD 
EDITH fUE 
HAT KING (aE 
lALlE HOUDAY 


SOUL TRAIN Nall 01 Fame 20th 
Anniversary o cnsi 

nop .. . 


(aUSwdm II 


DiolbrIbGm _ __ 

Lfivt And ___ 

riToktYbuDwe .. 

HTMiOonl KHMMcByNM.. 

Lmr Oi Mf.- _ 

LovtTmifl. 

T» We Can (on 


AM I No Wenwn tlilii Iht Om Tvi Gol) 
Mdnigbl Iron k GfOfgN »„»«-. 

m 

Lon Den'1 Lm Noludy |h. 1) 

RemoiB ___ 

ThsWIle 
FtghUkPiMffthTf 
Soneihifig Hi Cm FhI 


Youl Nivir Rnd AnoHier Lon lilt Mivie 

SwHiDiini.. . 

II Be Good 1o Vw .. , .... 

Inr rhi RsoJ ON ThoSodEw 

|Gh« 1)01W Fwlc]. 

Soul IrMn^ A CoRiin' --- 

loekbLove *11^ « 

I VWmnd Be You b«er 

Tni Enry Womcm. 

Cnisii' ___ 

Dno fimfs A Lody ...__ 

kdGirb ___ 

We AitFtniEy- 

UpidiOowi _ 

CdifanitMi____ 

lortTiO-_-.— - 


Dk Sound rwni Araund 

Ifldf____ 

New Knew Iwt lie Dm Befori 
lumRdbber 
lonriBvfi 
StftrFrodtthlf 
SoKudMiflg _ 
BttoalinioSky 
Jungblon_ 


— * -4 I 




MTSB 

t/THREE DfillEES 
JAMES imH £ 
FAMOUS FIAMB 
IJ. KING 
AL GREEN 

THE STAm SINGERS 

HARCKDimVINA 

BLUOKmS 

BILlWmiERS 

THECHILffES 

THEtrjAYS 

IHEPOINnRSiSTEIS 

FOUR TOPS 

GUDYSRNIGNTIN 

SPINNERS 

EAJTH. WIND AFIRE 

NAIAUECOIE 

5LETIR0THB5 

ARFTTiA FURKUN 

LOURAWIS 

lUFVSw/OUUKIIUI 

BROFHERS JOHNSON 

PAlLUUiliNT 

DlfYAN 

LID. 

mm 

CHAXAKHAN 
SMORET ROBINSON 
COMMODORES 
DONNA SUMMER 
SISTEI SLEDGE 
DkAJUIOSS 
KOOL t THE GANG 
TEDDY PENDERGRASS 
SHAIAMAR 
THEWHISPntS 
STEPHANIE MILLS 
GAP BAND 
DAZZBAND 
RJCI JAMES 
MARVIN GAYF 
STEVIE WONOO 
THEIWE 


Sod M Tkut (Adcfiid Frofi TSOP) ^ 
wy^i Un Gii Ti Do Wnfc N 

SAjcAOrYm-- 

M . 

NOidrlWKoff .. 

You Art My lady .. . 

YeuGiviGeodUvo 
HbdUg 




FroduCoiRtOuiAf ight 

fiAt ----— 

Nov You Uhl He How .. 

Jud CodW' —. 

My PmogaHvi 
Too Coi'tibidi Uti 

m _ _ 

PoiiOi Dd Uvt/ Lm Povtf 

The SmtM Gofdift (SoMf Soductioi SuMi) 


Sovt The led For Lift 


GEORGE DUKE 
niA TINNER 
Dana RKHI 
ASHFORD I SIMPSON 

pajulaieiu 

FUDCNE JACKSON 
WHITNEY HOOSTDN 
CAMEO 
WHDDINI 

ALElANDEtO'NEAL 
lOOL MOE DEE 
lEYWI 

lOBIT BROWN 
MC HAMMER 
NAUGHTY BY NATlilE 
limiER VANPROSS 
OUNCTHmu/jy 
I.Sun^ JoMsIigrvn. 
BOtkrge, K 3. WMw 
VANESSA WIlUAMS 


SWINGTIME 11930’$-tgiO's) 


ICa'lGftSkud 
liThtUoal .. 


JUNirtBniGAN 
Gian Hlua 


MtrdBkkwr 

_ .HUWJMIB 

Begin TItt ligahi_ 

CtfffYP* 

...... »nK SHIV 

_MIKf ftllWnON 

Irtfedry Ih Shythai .. .. 

SUN KEtfTDN 


TOMMY DMSEY 

3 teabb Boogie .. . 

.FREDDY MJJTIN 

Sugor Bbn 

{HUE MCCOY 

Dwokfi —........ 

_..... CHMUt Wllitt 


Waukhiivir) Bd 
On OOkIc iwii 
Sintfin)S«g(w/iS<i^) 


WOdOTMUiUN 
COUn IXSIE 
SailP GdOOMAN 



JAZZ MOODS (2 CDS] 

loAtftve.... 

Ul Tiitn It Unn--- 

IhftLoiyhATromp. 


DAVE ItUBECl 
NAT KING COLE 
lUOOTGiECO 


HP 1 rrim Kjinmimi. , i- ... 

.lASTtDOGILBEIIO 

UD IPPIWJ iuwl; IPIWPIWI 

Hearthrenbv (Gihhi^^Grbh^G^) {Rknnln] 


Ml^ 

11 ffiiMMill 11 Hill III 1 ii IK irii iBi ini ail 11 iiii II 1 111 If 1 

. MILES DAY5 

PWfandty (LogoVPrici j [Jiin] 

* 


.PtOinflCE 

^ Don1 Worry Be Hetp^tfAcFimnlLJhre) 


1 ft| 1 

^ VN V 1 t i«t ik 

Mean Roy...— 

Lf F Rr^NOUl 
. CLAIRE MARTIN 

. kroqiM Wok (Vosges) (VbniHi Wota) 

, denes Uglioli(ti)|Pilka) 

*■ 


iWhbrKMviHewUWoddFod 

IsleFfHl 


Cdl Me IfToifonelli» 
HuSIwdeiiOfYdurSmli 


ilUTTinCHt 
iTHEBlUYTAYlOttlHa 
DINAH WASHlNGtON 
EARLKUJGH 


Lm For Soil. 

(oniakMf (iKlrumenldO 

Angola..... 

OrMeARiw. 

WoTemiebn Mon 
GoorfKt Oe % Mind 

iM 1 Cot lal___ 

Abity h Siiig 
The IhiiTN Fiom Block Or^biui 


(Icie Yborfyci 




M ■ I I —PWlMa H ■ 

lijhiMyFilo__ 

I'm Beginning To S« The Lighi „ 

HeoYbikSbNtOFMinil_ 

Wafcoi' ShoK___ 


Summerliinfl I 11 i Ii I ii ■ 

Jokmiy I Mary 

IDwi'l Moan A Thing 

Eml Of The SiM (tmd Wm fiF 4e MoenJ 

Tboi OleDevKflWUw ___ 

Take Hit ^A'Trail 


AREINAFtAJIKUN 
USJi/RMHAAN 
BHaiMSElEKD 
JUUEIONPDN 
MONGO SAHtAHARU 
CAROL HOD 
CHHBAJOR 
MTTIALJSTIN 
PAUL DESMOID «/ 

. JIM HML 
. DOftrSDAY 
.. I ANDRE PREVIN 
^ JOSEfQJCMJIO 
^ BOBBY DAftiH 
„ IHAHESCHUUR 
..GElRTMULlJaAN 
^ v/CHETBAKEI 
..SARAH VAUGHAN 
.. MARTIN UYLOR 
ROSEMAJTf CiOONlY 
^MCDHNlTOOTSWtS 
„BlliJEH(»LJOAV 
OUKEaUNGTOM 


SIMPLY BALLROOM »1 

(3 Volumes avillable] 

lyiillidnslmi(Ki>||cM«l(iiqio HdMiaitf, IlCoiab. 
lidigid CMr{( SkOM t OPicK' 

E«y b Iwi imUH;) • AlnM lit kiag h l«it IFOXHOn 
MW! Oi MFan (RUMU) • Mai tW Inh [(IU.C)tt| 
lai Foi 11 m Sl«fi liiiii KWIIG) • Mt Up Ihi Sand (lAlSOl) • 
CImiIO, Uiiia Owifa (MMHl • Mow (FOin^^ 
DohDieoniPd (IU)*a Gull Ikiilo IPSW POIIB)* 
OMwpoiN Win HMUn) • Miia (OS OKI • C«t Me To 11 m 
O igftli (jo lm (7-$TP) * Un Eolililir Mm I FOlU) * Mp Fully 
Vgliniint {FOmil * (hNk To Omk [SIMM • Dm M«l 
EfOOlW GIH In Dm WgiM (KmBE WUI7) • A Wor CmTuo 
(CIU4}<A) • Aim Fuo (MAMIOJ • lafin Dm Segunt (SWING) 



TODAYS BALLROOM 1 
Peif d by Ray Hamilton Orch. 

ID Volumes avallablsl 

Sum Birdido Heon Never Mend lOjckitap] 

Ooncing Quitn (Irdirnm^RdenoivlJhii^ (FortnAl 
Hocn brer {UoncWMtrtef J tSlon WoNi) 

CiodBi Song ffniditiMdf (Slow Wall] 

P^ Lam FLenmr/IAcCartney) tkngc) 

Ddce lecigo (Rasdef) (Toiigo) 

In Priraft [TefiijflffiAm]icLifl On] 

Jamaica fartoti {Tiadiioinl} ((k Oia] 


Ooncandd Lonib«ki (Z« Morio} jLombida] 



BOBBY MORGANSTEIN tfS 
Snecialty Paity (13 volumes 
available) 

SmUUY MNUS! 

Snapper/ Chickio Dtaoce / Cklaa Dance hlenbeliMal 
AU^ (d / Ebcfeic Slide /Party Tran Mn&ey / Bitnny Heg 
HcAey Pokey (Funky Vefskm)/ Hokiy PokeyTThroh Veniw] 
Irbid Sixrop / (kHnMn / Ntw Wk, He* Ybii / Om 
Ml 

CoUm Eyed JoeAhertsk (CenwreJ}/ CoBen Eyed J«/Sholbh 
(Uiwensoiod) 

Hcdckii Keoldee Donee IBtly Dami) 
lAlUtDOklSPKIACnB; 

JAH WJm / OJLSSICAL WAiTI/DU CHA/FOl TItrr 
BOSS! NOVA/tELEBRANDO 
Latin Mmx Fur Al Ckusiom; 

Sodn 1 Wedddg} Irdkif CloruL / Wedrfcng Uarrh / Aye Uorm 

Dio De Ifl Mndre IMother's Day}; Uodrtdta/Coma Mod 

Dia Del PRdre IFodier's Dry]; M Beja 

{himMmrti [Twifc Fosciintkn /Mi Kic BwiHo / CumpArami 

Fifii 

Hogpy Birlkrkiy / Lis ManoHoi / b 1u Dm 

Condoiie Oi Anm ILovb Songij: Fetkigi/ E{ Amor 

Amor V Q jerw / HhBwia Dc Amor / Lm Stvy (Amor Sin iJinrIN) 

Airwsirio (Anirm»ryL Animefury Song / Y Sigo Ervueroda 

NovijW (Kinps - HolkbrJi: El M Nukj 

Am Niam lN«w IMcn) D Am Drtjo /Svica Pm \s& Dnen 

bilaforrie (Fonkt): Ckna 

DJTRAOmONALS#? 

SOUND EFFECTS is volumes aiaiiamei 

Tapping Glosws * Idas * OrogMt • Psyckn • More Psydw * Slebfli 
Ei^ * Trdet Flrliira| * Ow lintY'Y Drin • Intgbf Zone * 
Thunkr * Wind * Stretfe • Subbk * Btrkng Dog * Gokpng 
Horai • tiiiging Phim * Ciuliing Onar * Mking Doer With 
Skin * HdkogMr • Rlmrig (or With trash « Cop Siren * Screarn • 
Double ScTHiFi * SoHir Wlh F^yrk * HeortiMol * FootiiM^T * 
Cv Stwii And LeoYR * Cir Hoiiq * Trohi • liedkig QI(k • 
Gunhob ■ Nhidijm Guo • Moiarrydt • Dekh * ApplovM 
• Boa lm Ion * GlH Tq CUmeii * Sexud letdown • FunderUbii 
[FviJ • FuhiMdU Wtk Mb • Owned [QeMh Maedil • 
Addons fomiy «Srpving Wnd * Imir Gun * Birds * Wle Bowel 
Movffniir * PkPee Tmi * Goigli • Druiikn Yamitfng • Anew 
WhoD WFkh whoa • Lough It Dm liner *iinn • Mr Ed * Where 
Doe He Get Tboe Wanckrfid toys • SiWg • Came Doi Come 
Cut Whtrmi Vdi/ All • Tm Haviii An Did FrienJ for Olnner • 
Ok, Qk. Ok, Ok * H Bo Back ■ HiraV Jehnoy • FnnkV 0«i I 
Donl Give A Danin • Go Ahed Mdii My Day ■ 1hrei ^oogR ■ 
Ur's Get loody Ta Rmilde • Yaem Shmock • Son 
tCrmo^oMinOlihl) * Okt • Dvb Hm Left He luiMing 

MUSIC FOR ALL OCCASIONS 


Happy BirihEby (Vod) 

Haniy EirlHdoy (liskvinmhdT.. 


_EDDY HOWARD 

_Trsdiliend 


Wddinf ManV Sdol Chatwt UWlEHd WELK 

Wedding Sixig [Iheri b Late] __LETTHCMfl 

The Animnciry Wolh......EDDY HOWARD 

Zork't Dmri (Zorbn The Crnk] (InsNvnenfd) 
Nmt Negib UfttiriiMnd) Troditkond 

Aidd bq SyM __ GUY LOMBARDO 







Apwxi The Bwuiliil.. 

God lien Amenta. 

Stv Spongy Bomir.. 
N|v York, New York 
Coittan-Cytd Jm 
liichliniiNW Polka 
Beer Bend! PoHui 


Toke iTdi Job and Shove N 


.. IHlSIlDtALCAIlAMANS 
..CRISIYUHE 
...PATIOOHF 
..PATIODHE 
.„Trg^aiiM 
mm IDA 
..THE MOM A DADS 
.. HAPPY POLKAIEERS 
JOHNNY PAYCNECV 


NEW WEDDING TRADITIONS 

IBjT MiltM Vltrfcitl linstnimeNtal rars. alsol 

A Song Far My Dtnigliltf [nrle vacd) Bride Fran Nei Dal 

A Song Fh My Son _Groom Freatfa Mom 

As We Briok TTis trend _Coke Cintng Cefiniiny 

Die More Time —„ Bride lb Her Ood 


AWedlffThonkYbi.... 
To Chir And Friends 
ASong FvMyDoighlcf.. 


......_Bride i OrBOm Thank TW 

Pinl Dmte 

___Bride From Her Mem 


COMPLETE JEWISH PARTY#! 

(5 Eftilumes avallDblel 

HORASAHASSIDIC DANCING: 

SimBi Tot * MinJ Tn * Cbe SNolmi ^ Sliirotch 
Mayin 0o«i ■ Od fnlwiiw * Wwr ^ Mwim 
Tkm > Dovid jUdech - KoHtzku' U'ForotziD 
Tbss - Hova Nogib > Hevtnu Shulopi 
FOUDAICB: 

Zema Alik * NLneli - Pblo Ptlo > tiuMiyi 

WEDDING LOVE SDNGSr 

Em Sy Sheihonn * Eiriv Bn ^ Did li 

Ma No'env^ (Iwfiiw 

IKTTRACTIDN SONGS 

Toybb ^ (hkkm Ooni 

WEDDING ANNIVERSARY SONG SIH&A L(»Ki: 
fine Malbv ■ Tmhdlnkiikd * Finjin 

ULTIMATE PARTY SURVIVAL KIT 


the Odeket Donee 

HnM... 

leer Bcrrel PcAa.. 
IhftNbrfirrrUdjli. 
IheBiitnyHDp ..... 

limho Rod. .. 

TlttStrel.. 

Hie TimiclQ. . .. 
HovaNagilfl 

AlbyCat .. 

The Hokey Pokey „ 


OBKAMB 
CHUBBY CHECKER 
. FIAKEIE YANKOVIC 
lOBiYiotrspicicEn 
.RAY ANTHONY 
.CHAMPS 
.IHECNAMtJHDS 


__FUAN HE YANKOVIC 

.... FIANIIE YANKOVIC 

...lENTFABIK 

__RAY ANTHONY 

Kandt Itp! [GN Me Voi^ \\m\ DTTAWAH 


VIVA ITALIANO 

COMPLETE ITALIAN PARTY CD 

Mamm (Groorn Widi Mom) / Lauretta IBride Wdh Father) 

I Pnthoo [Tilt GodfoNier - vtcat] / Uda fenmiie 
Plccok Hert / Ti Atm / Gloria 

Ida Dd Quo 0*a (ChdiMi OokiI / knli Auguri \ Hopgy Birthday) 
ttoion Niiiand Antfrern / La Piu Bdto (AUzmo)/ Vivadb IPdkal 
TUUNIELAS. 

loroRielb MtK /C‘E’ b Luno 
Dwdrlglii / CerunriM 
WAina: 

Araiw«ry Song / IntmlBne Dili CooinKn 
CiddbriielG Nba / Spemua Perduk 
lAHGOS: 

Ciilirni Rarmnc / Taigo Dck Geloiii 

WEDDING ALBUM 
Songs That Say “I Love You" 


H«rt Ai^d Now 

Tonight I CelihraliMy Lon. 

You Are My bdy 

Lovin'iM . .. 

Sohd (M A led)__ 

Whet A WonderU WoHd 
Alvq^ And briver 

SudWy__ 

The Ie4 Of Lavi.... 

Oonci OF Leva_ 

(ouki I Have Thb Doiki 
( iwy . 


I" ■ !■ rii* Ml 


.luniniVAKDHOSS 
PCABO BRYSON/ 
lOecrA FLACK 
FREDDIE JAOSON 
MMNIfRIPfItFOH 
ASHFORD&SIMPSON 
LOUIS AJtMSTRONG 
HEWWMFE 
ItUYCKEAJI 
MONA LISA 
DAN HILL 
ANHLMAffUr 
PAJSYCUBE 
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Stands 

LTS-31 10-ft. wide portable trussing systenn * $195.99 
LTS-0112-ft. tripod with T-bar and side supports - $92.99 
LTS-06 - 9-ft. tripod with T-bar support - $42.99 
S'26B • Speaker stand with mounting plate - $42.99 
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YOUR FIRST STOP FOR BIG SAVINGS 

86 Rupert Avenue • Staten Island, NY t0314 

800 - 833 - 9 E 90 • 718 - 761 - 3 g 47 • Fax: 718 - 761-3607 

dS^ 


Also available at 
800 - 824-0855 
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Remix Rave 



by Shawn Miller 


OK, quick quiz... 
What is it DJs look 
forward to every 
year around this 
time? (Hint It has 
nothing to do with 
the Best of Captain 
& Tennille going on 
sale, although "best 
of has something 
to do with it)... 



E very year, beginning right around the middle of March, the remix 
ser\'ice editors emerge from their studios, where they’ve spent most 
of the long winter days in hibernation doing what they do best, to 
debut their “BEST OF 1995“ medleys! Always built solid enough to stand 
up to the most discriminating crowd, but so smooth and cool they’ll make 
you sound the way you’ve always wanted to sound. 

Hot Tracks Issue 14-8 

Hot Tracks is first out of their hole with their “Best Of 1995“ medley on 
Issue 14-8. It begins with a smooth 32-beat intro for easy mixing, but no 
breaks are listed. This means you’ll either have to get really creative or 
watch your crowd collapse from exhaustion. Mixed by famous medley- 
man Jim Thias, it spins 13:30, going from 125 BPM down to 104 BPM 
and back up to 136 BPM. Tracks include: Michael Jackson. Run- 

f/vtYiV'his sister Janet. The Swm/7-Buckelheads, 5c«mjn/?-Scalman John, 
Fct/j/c/iV-Mariah Carey, Magic Carpet Ride-Mighty Dub Kats, Automatic 
Real McCoy, Baby Baby-Corond, Hands t/p-Clubzone, Lick It- 
Roula and more. 

Just in case your floor needs a little more Ace of Base, their latest hit 
Beautiful Life is remixed using the radio edit as well as added samples 
and beats to create intros and breaks. The remix moves the chorus, the 
most identifiable part of the song, to the beginning (after some dramatic 
snare rolls) for instant floor response. Also on the issue is Be My Lover- 
1 .a Bouche. remixed with samples from Alex Party’s Party Time and Jinny's 
Keep Warm. Hot Tracks has also included Bette Midler (did your jaw 
drop?) on the issue. Seems like her new dance hit To Deserve You has 
made it big in the international club scene, so a deep house remix was 
inevitable. Actually, remixer Robert Farrell did a great job using the avail¬ 
able mixes from Atlantic and captured the be.st parts for this 5:43,122 
BPM mix. 

The issue also contains the new track from Haddaway-C«/c7i A Fire 
from the album that has yet to make it stateside. Great Euro-NRG mix 
w ith well constructed intros, outros and breaks. Also on 14-8 is Shine- 
Erire. Believe In ;V/e-Raw Stylus. Hold On-Happy Clappers. Come and 
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Dig /f-Machel, Don 7 You Wanna Be Mine- The Real Deal, 
and Do Me Rigin Now-Allas, a track from Australia with 
a hard moving beat and strategically placed samples. Hot 
Tracks 14-8 is available as a three-record or one-CD set. 

Roadkill Issue 2-13 

If your crowd is looking for heavy mainstream to under¬ 
ground alternative tracks, “Roadkill” is the remix service 
for you. Just released, is their “Best of 1995 Underground 
Medley” which runs just over 12 minutes and spins from 
126 to 132 BPM. Tracks include: Let's Talk About Me- 
Androgyny, Here For The Lm^e-Xpando, Useless Man- 
Minty, Work To Do6>-Roach Motel, Don 7 You Want Me- 
Felix, and more. Full tracks on the issue include Bang - 
Redlox, Fast GiW-The Deep, C/H/earn-Psykosonik, Got 
Myself Toger/ier-Bucketheads, Misirlou-Sp'dghelli Surf¬ 
ers, White Horse-Jhe Joy Society, Rhythm On The Loose- 
Break Of Dawn, Fll Find A Way-The Brain, and Cod Is 
An Astronaut-Blunl Funkers. If you don’t recognize any 
of these tracks, chances are you don’t spin to this type of 
crowd. However, if you’re drooling over the playlist, this 
is a definite must-have issue. Roadkill 2-13 is available 
as a three-record set or one-CD for any “non-1200” users 
and is currently available. 

FunkyMix Issue 23 

The last “Best of 1995” Medley that has been released 
(as of this writing) is on the new “FunkyMix Issue 23.” 


The issue is on three records or one CD and should be 
available by the time you read this. Play time and tracks 
included are currently unavailable. Typically, FunkyMix 
medleys run anywhere from 12-17 minutes, contain two 
to three breaks and end cold. If you spin Uliimix med¬ 
leys. you'll love FunkyMix medleys. Mixing is ex¬ 
tremely tight and the mixes are programmed to con¬ 
stantly build your floor. The issue is also slated to con¬ 
tain California Love-Dr Dre and 2 Pac, Tell Me-Groove 
Theory, Tonites Tha Night-Kr\s Kross, Heiny Heiny-^5 
South, Why You Treat Me So Bad-Shaggy, Fire Up This 
Fw/iit-Poison Clan, Rjimiin’-Pharevde, Let's Plav 
//oHje-Dogg Pound, Gangsta's Paradise- and Too Hot- 
Coolio. 

Looking Back 2 

In the last issue of Mobile Beal, we discussed a brand 
new spur service from Ultimix called "Looking Back.” 
At the time it w as available only on vinyl. The response 
to the issue w'as so overwhelming that CDs were mas¬ 
tered and pressed almost immediately. Now less than 
60 days later, “Looking Back Issue 2” is alive and kick¬ 
ing. This service is pressed as two records or one CD 
and contains the hottest remixed tracks from the ’70s 
and '80s. Nice thing is, the vocals are pretty much left 
unchanged so your crowd can holler along and destroy 
the lyrics (one of the best parts of being a DJ). Heavier 

bass and drum tracks are also slipped into the tracks to 

continued on p. 50 
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PREMIERE REMIX SERVICE 


CUKKKM I.SSl'l 


DISCOTECH ISSUE #37 

(DT-37-y} 3 RECORD SET 
(DT-37-CD) I COMPACT DISC 

I SPECIALIZE IN LOVE • EXPOSE 
SAY A PRAYER - TAYLOR DAYNE 
RUNNING AROUND TOWN • BILLIE RAY MARTIN 
THERE IS A STAR - PHARAO 
CATCH A RRE • HAODAWAY 
WATCHING YOU WATCHING ME • 4-2 THE FLOOR 
OOH BOY ■ REAL MCCOY 
TO DESERVE YOU - BETTE MIDLER 
KEEP ON DANCIN' ■ GARYS GANG 
TOO SHY ' KAJAGOOGOO 
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FOR YOUR FREE CATALOG 

CALLTOLLFREE ANYTIME "f •SOO‘241 ‘MIXX 


ORDER IT TODAY 
GET IT TOMORROW 







FAXTOLLFREE ANYTIME f •800‘7999‘FAX 

EMAiLFROM ANYWHERE catalog@remix.com 



^^International / APO / FPO & GA Customers Call (770) 446-5079 

International Fax (770) 446-0747 

Or Write: The Remix Warehouse, 3100 Medlock Bridge Rd, Suite 305, Norcross, GA, 30071-1439 
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VIRTUAL 

ECSTASY 



TRIBAL TRANCE 



INDIAN ECSTASY 



TABS 

DISTRIBUTORS 


WANTED 

$ FAST CASH $ 

CALL TODAY TO LEARN HOW YOU 
CAN BECOME A SMARTABS DISTRIBUTOR 
AND START SELLING OUR 3 AWESOME 
HERBAL FARTY FORMULAS AT RAVES. 
DANCES. PARTIES AND NIGHTCLUBS! 

BUY WHOLESALE - SELL RETAIL 
100% PROFIT & MORE ON EVERY SALE 

SmarTabs 

Herbal Entertainments 

SMAIITABS HEABAL TABLETS DELIVER A RUSH OF PURE 
ENERGY AND AN EXPLOSION OF HOOD ALTERING WILD 
EUPHORIA THAT WILL KEEP ANY CROWD EAGER TO OANCE 
AND PARTY ALL NIGHT LONG. SHARTABS ALSO INCREASE 
HUMAN SENSITIVITIES TO LIGHTS AND MUSIC. 
SHARTABS HAKE EVERY PARTY EXPERIENCE BETTER. 

FREE SAMPLE PACK 

ic CmPl£TE PRODUCT AHD PRICING INf 0... CfRJ. 

2I4'523'4666 

WE SHIP £UCRyu;H£R£ 
ftU MftJOR CREDIT CARDS ACCEPTED OR C.O.D. 


Remix Rave 

completely blow your crowd away 
(this i.s still legal in more than 30 
states). 

Issue 2 contains Baby Got Back- 
Sir-Mix-A-Lol with some great 
samples, tloor-building vibes and 
bass that is heavy enough to blow out 
every window and shatter every 
drinking glass in the place. This track 
will crack any cheap set of speakers 
right in half... which adds drama to 
any event. Next is a nicely edited ver¬ 
sion of the classic Let The Music 
P/flv-Shannon, with well-placed stut¬ 
ter effects, great bass and clean edit¬ 
ing, And stop searching for old L.L. 
Cool J, Going Back To Cali is on the 
issue and red hot. Speaking of red 
hot, how about a smooth, si Iky-hard 
mix of Supeifreak-Rick James (is he 
out yet?) and an awesome version 
that mixes well with And The Beat 
Goes O/i-Orbit. And there’s also 
While L/rtCJ-Grandmaster Flash, as 
well as Diamond G/r/-Nice-N-Wild 
and Siberian Knights/Electric King- 
f/owi-Twi light 22. 

“Looking Back Issue 2” is sure 
to succeed as well as Issue 1, but cop¬ 
ies of Issue 1 are moving extremely 
fast and may soon no longer be avail¬ 
able. (Sec “Why do remix issues go 
out of print?” in the Feb./March re¬ 
lease of Mobile Beat). 

Discotech Issue 37 

This three-record/one-CD issue be¬ 
gins with a heavily edited / Special¬ 
ize In Love -Expose. The intro is a 
music bed you’ve probably never 
heard, with Expose samples woven 
into the middle break. Definitely 
much more powerful than the simple 
commercial 12-inch version. A 

F 

Prayer is ihe latest track from Taylor 
Dayne, Samples of Taylor asking for 
more vocals and a rift from Bizarre 
Inc. keep this easily programmable 
truck moving. Running Amund Town- 
Billie Ray Martin contains multi-ed¬ 
its and a new smooth intro. The re¬ 
mix was based using the house mix 
and very few samples were added. 
Catch A Fire -Haddaway (which also 
appears on Hot Tracks 14-8) contains 
samples of What Is Love and switches 
from moderate dance to high energy 




after the middle break — great edit¬ 
ing. Also on the issue is Watching You 
Watching Me -4-2-On The Floor, Ooh 
Boy -Real McCoy, Bette Midler’s To 
Deserve You and There Is A Star by 
Pharao. The classic tracks on the is¬ 
sue are Keep On Dane in ' by Gary’s 
Gang with an excellent new rhythm 
track and samples of Martha Wash, 
and Too Shy’s Kajagoogoo also with 
a heavy rhythm track and a clean intro 
and break. Overall, an extremely 
complete issue with something for 
almost every type of crow'd. 

X-Mix Project "X" 1995 

This three-record or one-CD compi¬ 
lation of the absolute best of ’95 is 
from X-Mix. The “Tcchnotronic 
Megamix” contains Move This, Get 
Up and Pump Up The Jam in an 
eight-minute crowd overload, burn¬ 
out workout. If you missed it. The 
Macarena -Safety Dance mix from 
Los Del Rio and Men Without Hals 
is on the issue with a great Iko Iko 
medley between the complete tracks. 
Other tracks include Space Cowboy- 
Jamiroquai, Set U Free-Planet Soul, 
Lucky Love-Ace Of Base, Boom 
Boom Boom- Outhere Brothers, Run 
To Me-Double You, The Bomb- 
Bucketheads, and a hot Eurohaus 
medley which runs 13:15 and 127- 
142 BPM with tracks from Max-A- 
Million, Corona, Fun Factory and 
Darkness, All in all, a big set that 
won’t be available forever. 


If you have any questions or Just 
need help in general on anything 
you’ve read about here, don 7 
hesitate to call The Renti.x Warehouse 
toll-free helpline at 1-H00-66-HELP- 
9 (M-F, 9 a.m, to 7p.m. ET}. You can 
also fax us toll free at I -800-7999- 
FAX or contact us via e-mail at: 
info@renux.com. To stay completely 
up-to-date on the most recent remix 
release.s. The Remix Warehouse 
releases its complete current, special 
and hack issue catalog FREE about 
every 5-6 weeks. To get on the 
mailing list you can call us toll free 
24 hours a ilay at I-800-241-MIXX. 
International customers please call 
1770) 446-5079. Or you can 
e-inaii your catalog request to: 
catalog® remix, com ^ ^ 
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800 - 248-4848 

OR ASK YOUR VENDER 




lJtcnsc<! cNclujiveiy for Hot Hitf 
by MCA Records trK., Special Markets & Products 

and SONY Music Entmafnment Inc., Special Products for CD Jukeboiei, Mobile, Club, and Radio DSi only. 


Hot Hits offers 

T 4 of the most current h tti in 
six formats; Country, R&B, Pop, Rock 
Adult Contemporary arwJ Pop Dance. 
Plus, specialty discs that include 
Summer Hits. Jukln*, Mexican, 
Dancin' Country, Christmas 
and others. 


Pop Dancin’ - Volume 42 

Got Mysolf Tog6th6r*(Todd Terry Club Mix) .. . .The Bucketheads 

I Specialize In Love*(Darrin Friedman Remix) . Expose 

Shoot Me With Your Love* (juniors i2' Ciub Mix).D: Ream 

Fingers & Thumbs (Cold Summer’s Day)* (Tin Tin Out Remix) 

...ERASUPf 

Come On Home*(Junior's Soundlacloty Edit) . Cyndi Laupef? 

I’m Alive*(Extended Club Version) .Cur ’n Move 

Walkin’ . . Frankie Knuckles w/ Adeva 


I Want Your Love*(Nu Club Mix) . Scandal-Us w/ Dyonne 

Everybody Must Party*(Georgie's Party Dub) . . . GEonoe FtoRoie 

Get Together .. Big Mountain 

Ain’t Never Gonna Give You Up*(Livingsting Remix)., Paula Aboul 

When The Money's Gone. Bruce Roberts 

Life Is Sweet’ (Remix #2). Chemical Brothers 

No One Else . Total 


Rew 


l.< 


Dancin’ Country - Volume 4 

Gonna Get A Life* . . Mark Chesnutt 

Any Man Of Mine. . Shania Twain 

You Better Think Twice. . Vince Gill 

Dust On The Bottle*. .David Lej Murphy 

Big or Truck.. . Toby Kehh 

You’re Gonna Miss Me When I’m Gone Brooks & Dunn 

Better Things To Do. Tfrri Clark 

Tall, Tall Trees . . Alan Jackson 

Let’s Go To Vegas .... Faith Hili 

A Little Bit Of You . . Lee Roy Parnell 

Safe In The Arms Of Love. Martina McBride 

Who Needs You Baby . Clay Walker 

Check Yes Or No.. . George Strait 

We Dared The Lightning ... Bei 1 AMY Brothers 

‘PasEX 



Li::ENSED EXCLUSIVELY FOP HO' HUS BY MCA RECORDS InC., SPECIAL MARKETS & PRODUCTS AND SONY MuSKL ENTEHTAlNHfct.' Ink, Spi ^ lAi Pi- )' ’s 




































































DJ Survival Tips 



re*un«ion (re-yoon’-yen) n 1. The act 
of reuniting. 2. The state of being 
reunited. 3. A gathering of the members 
of a group who have been separated. 


If they're not leaving or complaining... 
you must be doins okay 


I t’s typical lor Mobile DJs to advertise using the phrase 
“.Music For All Occasions.” What you really want are 
big ticket event.s like weddings and Bar/Bat Mitzvahs, 
or the walk-through events like school dances or outdoor 
functions. 


When you say you offer “Music For All Occasions,” 
you arc sure to get some parties that are harder to start 
than charcoal. These are parlies that seem to have a pur¬ 
pose. but that purpose may not necessarily include danc¬ 
ing to the music of a DJ. The best examples of this are 
reunions and office parties, but there are others that, for 
one reason or another, cra.sh and burn before the end of the 
runway. 


From my own personal experience, I have to put re¬ 
unions on top of this list. They’re in a category of their 
own. It sccm.s very few ever develop the energy of a good 
wedding. Most reunions don’t come off as expected. You 
may have the freshest mix, the most pleasant set of easy 
listening or be an oldies expert from their era, but if the 
guests don’t want to dance, they ain’t gonna dance. 

The reason is simple: These people haven’t seen each 
other since their high school or college days five. 10 or 
maybe even 25 years ago. They have been planning to at¬ 
tend for perhaps the previous six months and anticipating 
who they can meet and become re-acquainted with. All 
they really want to do is talk with their current or long-lost 
friends. The music almost seems like an imposition. You 
understand this, and so do they. But try to gel “the com¬ 
mittee” who planned the event to understand. 


I know first hand the reluctance to dance and the frus¬ 
tration an entertainer feels. You sometimes think you're 
the comedian lapping his microphone, saying “Is this on?” 
for the attention you may not be getting. I have also been a 


guest at reunions and I’ve noticed the same tiling. It’s down 
right awkward. Do you really want all your old school bud¬ 
dies see you Chicken dance? What will they think? If you 
were still in school they’d probably drag you outside and 
beat the crap out of you. You may dance with your spouse, 
Thai’s safe, but you can do that any lime. A reunion is 
where you can 
show off your 
spouse to your 
high school 
friends or im¬ 
press them with 
your status in 
life. There is a 
lot of psycho¬ 
logical mes¬ 
sages being 
conveyed at a 
reunion. 

Well you 
know what? It’s 
not your fault. It 
is a delicate is¬ 
sue to build a 
dancing environment with such resistance to dancing. You 
can’t use volume to motivate them as it is an obvious as¬ 
sault on their conversations. You can try to be creative and 
weave your musical web with songs like “The Lady in Red” 
followed by “Through the Years” to entice the couples to 
dance to some slow songs. No doubt the results will be 
mixed. 

I was at my high school’s 20-year reunion last No¬ 
vember and the DJ played these two songs followed by 


Tip: one way to custom tailor 
the music to match the 
otherwise apathetic guests is 
to walk about and ask them 
what their wedding song 
was. Chances are its in your 
library and you have at least 
one couple dancing to it 
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“The Power of Love” Lind filled the dance floor. Impressed 
with the way things were picking up. he decided to start a 
faster set with “The Electric Slide.” He might as well have 
played feedback. 1 had to dive under a table to avoid get¬ 
ting run over by guests leaving the floor. Any other party 
would have had this four-song set establish a mood that 
could last for over an hour. Boom! It was gone. He ended 
up playing the dinner and 
time machine music for the * 
rest of the evening with a 
few other attempts with the 
slow music. I chatted with 
him afterward. Just as I 
thought, he was a seasoned 
pro. He didn’t feel bad 
about it, having learned that 
a reunion isn’t a dancing 
party. 



After hours 

Office parties arc another 
occasion that ha.s .similar 

problems. There is a certain tension in the air with people 
trying to act informally where they usually are acting pro¬ 
fessionally. Often times it’s ju.sl an excuse to get together 
for a party with some incidental background music thrown 
in. If the spouses aren’t invited you may end up with of¬ 


fice-mates dancing togeihcr. Of course, all the guys will 
be tjued up to dance with the doll from the typing pOi>l and 
acting like a bad movie. 

If this .sounds like an indietmeni against reunions or 
office parties, that's not the ciise. 1 just wanted to share niy 
frustration with other OJs. After all. there’s no high better 
than the feeling we gel after a really terrifie party. But we 

also haxe to pay the 
bills. So keep this in 
mind the next time 
you gel a dud: if you 
judged your value on 
how you got the 
erowd dancing. 

vou’ll feel inad- 

¥ 

equate. 1 suggest you 
judge it hy the lack 
of negatives. Ni> one 
complained about it 
being loo loud or the 
wrong dinner music. 

I presented myself 
well and created an enjoyable background for these people 
to enjoy each other. So what if they didn't tear up the dance 
floor? When the host hands me the check at the end and 
savs “Sec you next year," that’s all that matters. 

O 


” Good cvenins, ladies and gentlemen. 
We’re from the XYZ DJ company and we’re 
being paid a lot of money to play Jukebox 
and hopefully take you away from your 
friends so you can dance with us. Well play 
nice and loud so you can’t hear each other 
so you'll have to dance. ** 


40s 


ONE CALL SOLVES ALL YOUR PROBLEMS 


NO NEED TO SEARCH 
RECORD STORES OR CATALOGS 


50s 


Need It Fast? Can’t Remember The Name Of A Particular Song or Artist? 

Have A Big Show To Do? Need A Hard To Find Song? 

Do you need an almost UNLIMITED MUSIC CATALOG? 






80s 


WE’LL TELL YOU THE NAME OF 
THE SONG , THE ARTIST, THE CD TITLE 
AND SHIP IT TO YOU TODAY!!!! 




60s 


Call D & B Marketing Today!!!! 

( 941 ) 418-1945 


70s 


April/May 1996 ^ 
















Crowd Pieasers 




Fortunes told — 5 cents 


by “Hillbilly" Rick Meyer 


When I am asked 
"What does the 
future hold for 
mobile DJs in 
country music and 
dance?” I consult my 
crystal hillbilly jug... 
err, ball! 


As I gaze into my crystal jug, glimpses of country past conic into focus. In 
the late '80s, country music and dance were just starting to gain popularity. 
The two-step, swing and partner dances controlled the floor along with 


occasional line dances like the "Tush Push, 


'ft 


Electric Slide" and “Freeze." 


The mobile DJ’s role was to play country music when requested. Very sel¬ 
dom was country the main theme of a dance. 


The '90s hit with a “Yec Haaa!" People, especially singles, were look¬ 
ing for new things to do. Country dance offered them a release from the 
pressures of the day. Traditional country music got steamrolled by the “New 
Country" music that included rock ’n’ roll, sw'ing, blues and even rap. New 
country widened the appeal of the music to include all age groups and 
lifestyles. Demands for country dance instruction and open dances created 
new opportunities for Mobiles to supply sound equipment and music. This 
demand akso helped get new DJs into our entertainment industry, no matter 
how specialized they became. 


Over the last five years, we have also seen a lot more specialized use of 
sound equipment. More wireless microphones are being used because of 
all of the leaching required. DJs have had to learn to work with the instruc¬ 
tors and to share the spotlight. The songs that had to be played to match the 
dances became very important for the DJ to know. And of course, along 
came the Mini Disc — WOW! A play toy for big boys! Imagine playing 
your music, wireless from the dance Hoor, while dancing and working your 
audience! 


What does the future hold for us? 


As we approach the year 2000, I see Mobile DJs doing fewer “country 
only" theme dance nights and more frequent requests for country dunce 
music at all events. Music selections will become more interchangeable. 
An example of this would be country dancing to 50's and 60's blues and 
rock 'n' roll music (this is already starting). And dancers will start doing 
more old-time dances, like jitterbugs and 50's and 60's type dancing, to 
new country music. 


There will be more DJs competing for those jobs that arc out there, as 
well as lots of used equipment for sale. A new category will develop next, 
which I will call "Country Gospel," featuring songs with a positive me.s- 
sage and a danccabic beat. 


Most iinporlaiUly, those of lus that are truly into country dance and 
music, for the love of it and for a profession, will still be there! Those who 
jumped into country music to make a quick buck will be gone, as well as 
the money they invested so unwisely! 
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CD player & ocrntroUer 


You don't have to be well-off to own this top t)f the line dual well (lU Player & ('.ontroller. 
Rich in features and sound its got cvery^thing you need t<t rock the house down. 
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Tile CD50, GEM SOL'ND.s DVN.AMK’ 1)10 - a double tray Cl) Player w ith independent A and H chan¬ 
nel outputs, featuring “tag team” continuous play C^IJ trays and awesome high-tech simplicity, it's Cl) 
(Controller lets you cue. mark. fade, search, memory play, program and more. And with tempo controls, beat 
align buttons and variable speed faders you'll always have a smooth segue. 


'l ' V 4 

Ir 'v' li 


■i 

i! 



II il 1- 


t ' 




1 


l J 


i i 


J 


CALL 718-292-5972 FOR MORE INFO OR A DEALER NEAR YOU 


600 EAST 1 5 6TH STREET 
BRONX. NEW YORK 10455 
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club View 



by David Kreiner 



K eeping with the theme of this issue of Mobile Beat, here’s what 
I see in the crystal ball for night clubbing for the next five 
years. 

Since blood alcohol levels have been dropping for the last five years, it 
seem.s you can now get a drunk driving ticket for just smelling like a beer. 
Public pressure to get the drunks off the road will continue, prompting bars, 
nightclubs, and other late night venues to come up with more exciting pro¬ 
motions and unique entertainment options to draw customers in. 

Let me entertain you 

One thing that will never change is the fact that everyone needs a social 
environment to get together to mingle or ju.st hang out. To meet this need, 
clubs will continue to offer dancing and will probably increase nightly gam¬ 
ing, especially coin-op. You will see more pool tables, virtual reality games, 
darts, golf, and every other high-tech toy that comes along. If foam parties 
are popular now, just imagine what will be used to draw customers in the 
next century. 

Music will continue to be the main thrust of any entertainment center. 
Background music will still set the tone or theme for each venue, whether 
it'.s a brew pub or restaurant. Nightclubs will continue to program the hot¬ 
test new pop and country, but look for more experimentation into other 
music categories to entice all ages to their club. Overall, Top 40 will be 
challenged by modem rock. Specialty nights featuring underground and 
alternative for the 25-and-under group will be some clubs’ "cash cow.” 

Bigger is better 

Look for further developments of the "mega" entertainment center con¬ 
cept. A new mega center at Universal Studios in Orlando, Fla. will mirror 
"Universal’s City Walk” in Los Angeles, but be much larger. Indoor mega 
centers will increase in harsh weather cities. There will be marked growth 
in the multi-venue nightclub concept as typified by the successful Bourbon 
St. in Cincinnati, Ohio, Paradise Alley in Dallas and Disney’s “Pleasure 
Island.” These clubs offer several entertainment formats, such as a beach 
club, comedy club, country dance club, live mu.sic, and alternative rock and 
dance, all in different clubs in a common area, with a one-price admission. 

Concurrent with the growth of mega centers, small, intimate “cock¬ 
tail" lounges will also become popular. These unique venues will play older, 
“lounge lizard” music (Sinatra, Tony Bennett, etc.), and feature a very classy 
decor for the 35 and older Martini/Manhattan group. Bookstores and coffee 
houses will continue to prosper and appeal to the “beatnik” group and 
college crowd. 
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Rhode island novelty 

For All Your Party Give-Aways! 

^ Musical Instrument Inflatables 


* Plastic & Straw Hats 

* Glow Necklaces 


Call Today For 1996 Catalog: 800-528-5599 
19 Industrial Lane Johnston, R102919 


* Sunglasses 
*Hawaiian Leis 


* Maracas 
*Tambourines 


Light shows will increase as tech¬ 
nology makes way for less expensive 
fixtures and computer controllers drop 
in price. Many clubs that couldn’t af¬ 
ford intelligent lighting will all have 
some kind of fixtures in their bars. A 
computer-based automated DJ system 
will be used in different applications 
in many clubs (This is already happen¬ 
ing in several clubs nationwide). 

So while the basics of nightclub 
entertainment carry on, the creativity 
and daring of forward thinking people 
and developers w'ill make it possible 
for clubs to continue to offer fresh new 
concepts, while old ones fade away. 

Dave Kreiner is owner of Southern 
Califomia Music Ser\>ice, a supplier of 
12 ” singles and CDs for DJs and night¬ 
clubs. He is also a consultant for night¬ 
clubs. To receive a flyer with CD and 
12 " availability, call HOO-775-3472 or 
e-mail SCMSRECORD@AOL.Com 
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Enhancing EFX 

With 95 pre-produced tracks of 
sound effects, vocal drop-ins, and 
show openers you'll have no problem 
Keeping an audience amused for 
hours. Now you can get it all on one 
CD — The Show Enhancer. Compiled 
by Greg D’Angelo, a club and mobile 
DJ for over 10 years, the Show 
Enhancer is a great ice breaker at any 
event. The Show Enhancer Volume 1 is 
fully licensed to Hot Mixx Productions 
in Pleasanton, Calif, and available to 
professional mobile and club DJs, 
pending verification of current 
employment. The CD is $19.95 and 
available directly from Hot Mixx at 
(510) 467-1831, or through Southern 
California Music Service at (800) 775* 
3472. 
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is in the HOUSE 



Atlanta 6 

9 inputs/5 channels 
digital echo 
great karaoke mixer 


2 independent mics 


Activ15 

Smooth faders 
appealing cosmetics 
Ideal DJ mixer 




2 Stereo outputs 


Assignable Crossfader Activ 25 


Sound Boost 


CDD-205 

Quick cueing 
locking transport 
smooth suspension 



CDD-215 

Jog/Shuttle wheel 
Frame accurate 
8x oversampling 



CDM-105/c 

Sturdy case -19" rack mount 
very quiet s/n ratio 
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In the 

besinnins**. 
there was 
LaRue & ¥nfe 

Mobile DJ team dates back to 1926 


By Art Bradlee 

Over the last two decades, I, as a per¬ 
form ing DJ and owner of a DJ/ 
Karaoke service, have always had tre¬ 
mendous pride in what we do. So now 
it is truly heart warming to see our 
profession beginning to get the rec¬ 
ognition and respect it deserves. 1 
occasionally gloat a little when 1 
think back to all those who said this 
would never become a legitimate 
form of entertainment, much less a 
business. Our profession has come a 
long way... but a long way from 
where? Until recently, I had always 
thought of mobile entertainment as a 
concept that was born in the ’60s. 
raised in the ’70s and came of age in 
the '80s. But by strange coincidence, 
1 recently discovered that this profes¬ 
sion may be much more mature. 


W e know that Thomas Edison invented the phonograph. 

and Ben Franklin provided the power with his kite 
and apartment key, but who was first to lake recorded 
music on the road? Who was it that paved the way for 
us to do what wc do at wedding receptions, parties, 
and dances? 1 may have discovered the answer to (hat question literally 
in my own back yard. 

Binghamton, N.Y. is a city with a population of about 256,000. It is 
located about an hour south of Syracuse, N.Y. and an hour north of 
Scranton, Pa. and known as “The Carouse! Capital of the World.” The 
triple cities of Binghamton, Endicoit and Johnson City were once the 
liome of Endicotl Johnson, one of the largest manufacturers of footwear, 
and it’s the birthplace of IBM. But that was long before I discovered the 
existence of LaRue Finch: radio personality, teacher, World War II hero 
and. perhaps, America’s first mobile disc jockey. 


A True DJ...dnd karaoke pioneer 

LaRue Finch was born March 10. 1903 in Fenton, N.Y., a small, sleepy 
village where nothing ever happens (at least not until it made headlines 
as the site of the car crash that look the life of many-time New York 
Yankee manager, Billy Martin). From the beginning. Finch was fasci¬ 
nated by electronics. He was mostly self-educated, leaving school after 
IIk* eighth grade. A constant linkerer, by 1920. at the age of 17, he and 
his brother Eugene, had built their first radio. Soon after, they had as¬ 
sembled their first sound amplification system. 


At this time, George F. Johnson, patriarch of the Johnson clan, was 
bos.snian at Endicott Johnson. He was one of the most loved, respected 
and successful employers in the country. Along with providing his workers 
a job and a paycheck, he offered them affordable housing, medical ben¬ 
efits and built several recreational parks, each with carousels, for their 
enjoyment. It was the good 'ole days, before government mandates, when 
a business could provide well for its employees and still make a profit. 


Eager to try out his sound system in public, Finch convinced Johnson 
to .start weekly dances for his flock at a skating rink Johnson had built 
called the Fountains Pavilion, Opening night came, and Finch took the 
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With a mind for the mechanical, Finch became 
totally mobile when he outfitted his 1923 
Whippet automobile with his DJ 

equipment and began 
traveling throughout the 
Southern Tier of New 
York, bringing dance 
music to the masses. 


stage with his own scif-buill mobile 
sound system and a vast collcclnin of 
78 RPM phonograph records. He was 
an instant sma.sh! Before long, he was 
playing music weekly at outdoor galh* 
erings. He added a microphone to his 
system and started making announce¬ 
ments of upcoming events and leading 
games. According to his niece. Bcmtcc 
(Finch ) Kneller, he then began singing 
along to recorded background mu.sic 
using hand-written lyric shceLs, earn¬ 
ing him a place in history as the possi¬ 
bly the first true karaoke host in the 
United Stales. 

Sound on wheels 

With a mind lor the mechanical. Finch 
became totally mobile when he outfit¬ 
ted his 1923 Whippet automobile with 
his DJ equipment and began traveling 
throughout the Southern 'Her of New 
York, bringing dance music to the 
masses. His original business card at¬ 
tests to the fact that what began as a 
lark soon grew to become a full-time 
business. Finch played his first wed¬ 
ding reception for a friend in 1924 and 
was paid $35. With gasoline at 5 cents 
a gallon, this was a king’s ransom at 
that time. 

On May 20, 1926, Finch married 
his sweetheart, Irene, and brought her 
into his new company, now known as 
the “Binghamton Sound Service,” 
making them possibly the first husband 


and wife DJ team in the United Stales. 

In 1934. Finch, then 31, went to w'ork for IB VI as u technician. He left IBM 
in 1942 to enlist in the Navv as a Warrant Officer in Naval Ctimmunieations. 
He was promoted to Licuienanl in the Naval Communications Intelligence Or¬ 
ganization and received numerous commendation.s and awards. However, lie 
received no publicity becau.se, acconling to his discharge papers, “of the nature 
of the service performed by this unit." 

After WWIJ, Finch returned to Binghamton and took a job as a hi-fi tech¬ 
nician while still DJ’ing for family and friends. As he neared retirement, he 
became involved in renting cabins and fishing ei|uipmenl in the areti. He con¬ 
tinued to DJ (mostly parlies at senior citizen facilities ) right up to the age of 67, 
Finch was 74 years old when he died on November 1. 1977. 


LuKuc Finch's original DJ businv.ss 
card datc.s buck before the term Disc 
Jockey existed but still de.scribes his 
service well. Note the five-digit phone 
number. 
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Electricity is in the genes 

Though Finch is gone, his interests and enthusiasm for mu¬ 
sic and entertaining appear to have been passed from gen¬ 
eration to generation. Finch’s nephew. Dec Finch, became a 
radio announcer, first locally and then at WNEW in New 
York City. Finch’s great, great nephew. Jay M. Klee, pres¬ 
ently works for my DJ/Karaoke company a.s an assi.stant di¬ 
rector. He’s also a DJ, karaoke host, and a master of trivia, 
appearing weekly at a local nightspot. Following in his great, 
great uncle’s footsteps. Jay found himself interested in elec¬ 
tronics at an early age, majored in Electronic Technician 
Training and then served in the U.S. Air Force. Ironically, 
Jay was not aware of his uncle’s life or the similarities they 
shared until Just prior to this article. 

What can we learn from a man like LaRue Finch? If 
you have an idea or a dream, pursue it with all your heart 
and soul and let no one convince you can’t achieve what 
you really desire. Then meet the “right people” and con¬ 
vince them they need you! Dare to be the first! Be honest, 
be fair, be moral, be loyal! How can you fail if you believe 
in yourself? Rest in peace, LaRue Finch, and know that those 
of us who benefited from your ideas, enthusiasm, tenacity 
and pioneering spirit will not forget you. 


LaRue's Top 15 

Here are a few titles that LaRue 
Finch might have played from 78s / 

at mobile gigs of the 19Q0s: / 

1. Let's Misbehave by Irving Aaronson & / 

His Commanders 1928 / 

2. My Blue Heaven by Gene Austin 1927 / 

3. Collegiate by Fred Waring & His / 

Pennsylvanias 1925 I 

4. Alice Blue Gown by Edith Day 1920 ^ 

5. Little Orphan Annie by The Coon- 

Sanders Nighthawks 1928 

6. Lucky Lindyby various artists 1927 

7. Rhapsody In Blue by George Gershwin with Paul 

Whiteman orchestra 1927 

8. Do,Do, Do by Gertrude Lawrence 1926 

9. Whispering by Paul Whiteman & His Orchestra 1920 
10. 1 Wanna Be Loved By You by Helen Kane 1928 

11 . Black Bottom by Johnny Hamp’s Kentucky Serenaders 1926 

12. Makin'Whoopee by Eddie Cantor 1928 

13. Charleston by Paut Whiteman 1925 

14. My Man by Fannie Brice 1921 

15. Louise by Maurice Chevalier 1929 


Art Hradlee, owuer/operator of America's Best 
Mobile Disc Jockey, Invitations, and Karaoke Service in 
Binghamton and Westchester, N. Y. and Cary, N.C\, has 
written for Mobile Beat periodically since the magazine's 
inception. Along with being a performing DJ, he is very 
knowledgeable and experienced m DJ service, sales, and 
rtrarketing, consulting for several other DJ setxnces. He 
can he reached at {607} 797-3535. 




On May 20,1926, Finch 
married his sweetheart Irene, 
and brousht her into his new 
company, known as the 
“Binghamton Sound Service," 
making them possibly the first 
husband and wife DJ team in 
the United States. 
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Imagine the best pro gear being 
just a phone call away. We have 
the gear you want, in stock at 
great prices. Even better, we add 
outstanding value with one-on- 
one customer service and quality 
after-the-sale support. Isn’t it 
time that you got both great 
prices and great service? Give us 
a call today for your complimen¬ 
tary catalog subscription. 


or (714) 891-5914 • FAX (714) 891-6375 

Hours: M-F 6AM - 8 PM 
Sat7‘5 Sun 8-5 

Pacific Time Zone (California) 

/ or mail in this coupon 


Ws/f our Suporsfore m 
Southern California 
13110 Majff o/ia5f. 
Garden Grove, 92644 

(J mite north 0 / the 22 freewof) 
Just 10 ffu'ntffes from Disnoylanif™ 

(714) 530-6760 

Sales * Rentals * Servhe 


2-Day Air Express 


Your Name 


Company Name (if any} 

Address 

Apt or Suite # 


State 


Zip Code 


OHr20f/i Year! 


Phone #(vvith area code) 



Mail to: PS^ L Mail Order Center, Depl MB 
11711 Monarth % Garden Grave, CA. 91M 
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While we can trace the roots of the 
DJ profession all the way back to 
the 1920$, spinning tunes in clubs 
and at mobile shows really came 
out of the late '60s and early 70s. 
For a more up-to-date accounting 
of DJ history, veteran spinners 
Henry Collins, from New York City, 
and Bernard Howard Fryman, from 


Chicago, recall their... 




tIL 






IT m Tilt iKw m (w lau 

When I first hit the DJ scene in 1969, it was nothing like 
it is today. Most dancing was done at house parties or 
clubs with live bands. The only popular DJs were New 
York City radio personalities like Francic Crocker, Cousin 
Brucie and Murray the K. In terms of mobile DJs, Murray 
the K was a true visionary, introducing his “Disco on 
Wheels” during the 1970s (see sidebar). Mixing at house 
parties consisted of placing a stack of 45s on a record 
changer and hoping it didn't jam while you were in the 
heal of the battle. 

During the early seventies, articles began appearing 
in leading audiophile magazines touting the benefits of 
manual turntables over record changers. This lead to 
popularity of belt-drive manual turntables such as the leg¬ 
endary AR with its floating tonearin and platter, the 
Garrard SP25 MK V and Thorens w’ith its iiscr-rcplacc- 
able tonerarm. All of these turntables lacked the required 
torque for slip cueing. 

At about this lime a number of discos opened in New 

York, The Cheetah, Dome and Electric 
Circus, to name a few. w'ere attracting 
huge crow'ds with non-stop dance music. 
Most clubs during this time were using Bozak 
mixers and Gates, Rusco or QRK broadcast 
turntables. Innovative mobile DJs began ere- 


mumiu in uii lown... 


To fully understand where we are going, we have 
to know where we’ve come from. Was it the 
chicken or the egg? Or in this case, the club 
jock or the mobile? It all depends on who you ask. 

The way 1 remember it (being old enough to have been 
there), it was simultaneous. Both the club scene and the 
mobile scene were ba,sed on a love for music and dancing. 
On the soulhsidc of Chicago (like many other cities with 
large ethnic populations), the ghetto bars (where cool trends 
like, gospel, blues and rap got started) didn’t have the money 
to hire “live” bands. So one brother went home, grabbed 
his home stereo, his favorite pile of dusties and steppin’ 
musici and dragged them back to the club. Does this make 
him a mobile or a club DJ? No one cared! He played his 
favorite tunes, people danced and the first “live” DJ show 
was created. 

At about the same time, music lovers of all colors and 
fiavors gathered on Sunday afternoons in a garage off of 
63rd and Cottage Grove (a very serious ghetto hood). Pop’s 
Garage was the place to be! They brought the family and 
their hi-fi gear and danced and partied every Sunday (after 
church). It was possibly the first mobile rave. No designer 
drugs, just a shared bottle of Ripple, Thunderbird or MD 
20/20. The word spread far and fast. Radio jocks and mu¬ 
sic lovers came to “groove” the crowd with their own fa- 
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While disco music 
continued to 
dominate the charts 
from 1976 to 1980, 
mobile DJs, for the 
most part, 
remained a novelty. 


ating their own mixers by luting 4- 
channel mic mixers with phono 
preamps and used broadcast or nuxli- 
fied PA equipment to do weddings 
and private parlies. 

A turn for the better 

In 1972 Panasonic introduced two 
products that put a whole new spin 
on turntables, the Technics SP-10 and 
SL-1100, The SP-IO was a platter- 
only turntable designed for broadcast 
applications. The SL-1100 was an all¬ 
manual consumer turntable that was 


vorite .style of jazz, funk, and R&B 
tunes on disc. The first mobile DJs 
were bom. 

Before there was gear 

The turntables were gear driven (plas¬ 
tic) models by Gairard and Dual, The 
Cadillac was a Thorens (belt-driven) 
with a Shure SME tonearm. If you 
didn't mind a hernia, you lugged 
around a Sparta or Gates broadcast 
table. Everyone used one turntable 


The ULTIMATE,., 

in Disco Mixers 



available with and without a toncann. 
Within nine months. Technics intro¬ 
duced the SL-1200 which remains the 
industry's standard in professional DJ 
turntables. 

During this time a company called 
Disco Sound Associates introduced one 
of the first commercial DJ mixers. De¬ 
signed by the late Richard F. Long, this 
two-channel mixer consisted of tw'o 
sliding faders and one crossfader. 
While primitive by today’s standards, 
this mixer was advanced for its time. 
Not long after, GLi appeared on the 
scene with one of the first full-featured 
DJ mixers. This Brooklyn-based com¬ 
pany moved on to become one of the 
first full-line DJ equipment manufac¬ 
turers in the US. Soon GLi mixers be¬ 
gan popping up in clubs and in mobile 
rigs all along the East Coast. 


The fever strikes 


square-foot entertainment complex, be¬ 
came the nation’s most widely publi¬ 
cized disco. The excitement generated 
by disco extended its reach w ell beyond 
the club scene. Seemless mixing of 
disco music was finding its W'ay into 
house parties, wedding receptions and 
private functions. As for mobile DJ 
mixing hardware, the choice of prod¬ 
ucts W'as limited. GLI. Meteor and 
Showco were the mo.st visible equip¬ 
ment companies in the market at this 
time. 


While di.sco music continued to 
dominate the charts from 1976 to 1980, 
mobile DJs remained a novelty. The 
club scene w'as still the big draw for 
non-stop dancing. Since most mobile 
systems at this time were a mix of pro 
and home audio components, few 
would dare risk damaging their equip¬ 
ment to spin at private functions. As 
disco began to fade, club mania slipped 



Disco got a big shot in the arm 
in 1977 w'hen Saturday Night 
Fever hit the silver screen. Sud¬ 
denly disco was “in,” and New^ 
York’s Studio 54, an 11,000 


(with Shure M3D cartridges I 
and styli) and spun one song at y 
a time. Then someone figured 
out that by adding a second 
turntable and a mixer, the mu¬ 
sic need never stop. Add a ciys- 
tal microphone, you could ban¬ 
ter off neat DJ jive between |_ 

records. Where do you think 
Wolfman Jack got his style? The 
Switchcraft TR309 was the mixer of 
choice. For $39.95 plus some RCA 
adapters you could plug into the phono 
input of your receiver and begin your 
DJ career. 


ers had started to respond by design¬ 
ing products specifically for use by 
DJs. Mixers like Meteor’s Clubman 
One and Clubman Two, the Showco 
2500 and the legendary Bozak with 
its round knobs led the way followed 
shortly by Numark and GLi. 

Most jocks started out using 
their home stereos and soon discov¬ 
ered that when a hi-fi receiver heats 
up, it shuts down. The next step was 
to plug their mixer directly into a 
pow'cr amp (as we do today). The 
amn to own was the McIntosh 240 


Disco iit the torch 

Success stories of how Americans were 
dancing to records in bars soon spread 
across the Atlantic. Europeans began 
building large dancehalls with thou¬ 
sands of flashing lights. These dance 
clubs were not designed for “live” 
bands, but were based on a DJ *s power 
to keep people dancing to phonograph 
records. Visiting Americans returned 
w'ith visions for Mega Discos. 

By 1974, electronics manufactur- 


which.was solid state). Phase Linear 
400s and 7(X)s were also common. 

The next generation brought 


Meteor's clubman 4 


April/May 1996 


63 




























from it’s place in the mass media. Bill- 
hoard Mufiazine, one of the largest ad¬ 
vocates of disco, discontinued its Disco 
Forums in the early eighties. 

The DJ tech revolution 
begins 

In 1986, Numark, a parts company 
turned DJ equipment manufacturer, in¬ 
troduced the DM1700T, the first DJ 
mixer to feature read/write digital sam¬ 
pling technology. The mixer offered a 
whopping 1/2-second of sampling 
time, just enough to grab a one syllable 
word. 1 had the pleasure of awarding 
DJ Jazzy Jeff a DM 1700T as first prize 
in the DJ spinoff at the New Music 
Seminar that year. It was a very excit¬ 
ing time for mobile DJs in New York 
City. Suddenly owning a Numark 
mixer was a status symbol, proof posi¬ 
tive of your kick butt mixing abilities. 


The D.MnoOT was the first of 
many Numark products that estab¬ 
lished it as the leader and innovator in 
DJ hardware. Many products today are 
refinements or spinoffs of technology 
introduced by Numark 10 years ago. 
Sampling mixers, dual-transport CD 
players, self-amplified speakers, turn¬ 
tables with illuminated digital speed in¬ 
dicators and molded DJ coffins were 
all Numark innovations. Numark’s 
technological contributions over the 
past ten years have done much to el¬ 
evate the status and advance the cre¬ 
ativity of mobile DJs. 

Rap music, another phenomenon 
that emerged out of the eighties, took 
the art of scratch mixing out of the in¬ 
ner city market and into the mass me¬ 
dia. The success of the Fresh Prince, 
and remixers Jellybean Benitez, and 
Shep Pettibone carved new career paths 
for DJs with gifted ears and talented 
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hands. As radio stations 
embraced this new mu- 
1 sic format with weekend 
mix shows, younger au- 
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Crown DC300s, JBL 5233 Ice Cubes, 
and Altec Green Monsters to the DJ 
world. Blown Speakers were a way 
of life. Altec Voice of the Theater and 
RCA Theater Cabinets were the 
speakers of choice. Then came JBL 
4520 bass bins and Cerwin Vega 
Earthquakes. In 1977, an unheard of 
company in Chicago named Ameri¬ 
can Acoustics Laboratories (then 
known as AAL, now known as MTX) 
came out with the first mobile DJ 
speaker, the AAL Disco Tower. 

No more rubber bands 

In their quest to create a rock-solid 
reliable turntable, engineers at 
Panasonic found that if they riveted 
the outer pole piece (of the motor) to 
the platter, they could forget all the 
gears, belts and other problem parts. 
The direct drive turntable w-as born 
and the style of being a DJ changed 
again. Now a jock could scratch a 


with the beat and add 
his own artistry to the 
mix. It seemed like 
Panasonic’s Profes¬ 
sional Division, Tech¬ 
nics, was introducing a new model 
every month. The SLI500, the 
SL1800 automatic, the SL1100, and 
finally the SL12()() and 
SL1200MKII. Change can be won¬ 
derful ! 

The digital age 

As CDs entered the consumer mar¬ 
ket, Mobile Jocks were the first to 
embrace the technology. CDs are 
lightweight with superior sound 
quality. While it wasn’t easy to mix 
with CD players, wedding jocks re¬ 
ally didn’t care. Then Numark intro¬ 
duced the first dual transport CD 
player, the CD6020, that would 
“beat-sync” two CDs together 
through the use of a micro computer. 
The only problem was there were 
only two CDs on Earth that it would 
reliably mix together consistently. 
The first generation of dual CDPs for 


diences caught mix fever. Quick to 
capitalize on this segment was 
Gemini, Originally known only for 
low-end DJ mixers, amps, turntables 
and speakers, Gemini is now reshap¬ 
ing its market image and assuming a 
leadership role. 

The road up ahead 

Pioneer’s entr>' into the DJ market 
w'ith their DJM-500 mixer and CDJ- 
500II CD player signals a real 
change up ahead. Pioneer has come 
to this market with a massive inven¬ 
tory of high-end audio technology, 
and this is just the beginning. We are 
going to be barraged with a whole 
new wave of mixing technology 
from overseas and here at home. One 
U.S. manufacturer, 360 Systems, has 
introduced a compact hard disc re¬ 
corder unit with the ability to record 
up to 1 ,{)(K) music .selections with in¬ 
stant playback via assignable hot 
keys (See Instant Replay Scoop). 
The next five years promise to be a 
very exciting ride. - Henry Collins 

C> 


DJs faded. Then Denon introduced 
the first frame accurate dual trans¬ 
port CD player and the rules govern¬ 
ing being a CD jock changed again. 

Which way DJ? 

The way I see the future, DJ George 
Jetson won’t carry CDs, DAT, MD 
or Vinyl. His entire music collection 
will be on his hard disk computer 
player/niixer combination which will 
allow him to set fades, cuts, drops 
and tempo changes on a video 
screen. When a customer makes a re¬ 
quest he doesn’t have. Cyberjock GJ 
will dial up on his cell phone the sub¬ 
scription music service archive and 
download, via modem, the song he 
needs. He will be ready to play the 
request after the current song. With 
all these wonderful changes, will the 
art of DJ'ing ever be the same? At 
the DJ show in Vegas, I swear I saw 
Roxanna Greene (of Partylime DJs/ 
Florida) teaching George Jetson the 
Macarena. Maybe not everything 
changes. Peace. - Bernard Howard 
Fryman 
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Murray the Mobile 
Entrepreneur 


Back in ’70s, while some disco fans were getting all decked 
out in garish garb to push and shove their way into a crowded 
club, others got all dressed up with no place to go, waiting for 
the disco to come to them! And sure enough, right on time, a 
van loaded with thousands of dollars worth of sound 
equipment and lighting gear would pul! up ready to turn any 
dreary legion hall, hotel banquet room or backyard into a 
pulsating and shimmering discotheque. And to make the 
event even more memorable, the DJ may have even been 
Murray (the K) Kaufmann, king of New York City radio 
during the late ’50s and early ’60s, and self-proclaimed 
“6th Beatle.” Kaufmann was notably one of the first to 
discover the profit potential of running a mobile DJ 
service. Playing off his well-known name, Murray the 
K started one of the first mobile DJ franchise 
operations in the late ’70s. By 1980, Murray the K’s 
“Disco on Wheels” had 12 franchises in the New York/New 
Jersey area. While many of Murray’s DJs are still in operation 
today, the franchise business collapsed after Kaufmann’s 
untimely death in 1984. 





An 

early flyer 

fnr Murray I'he K's 

Mobile Disco 
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WELLS 
CARGO 


This Unit; 

8 ft. Service Wagon*'- 
Model SW8 


A 

SOUND 
PROPOSITION 
.. VERYSOmO 


How does convenience sound? 
Maybe cut your load/unload time in 
half... your Wells Cargo trailer is a 
solid and safe travel and storage 
unit. How does value sound? This 
is an all-steel frame trailer built to 
give 15 to 20 years of use. How 



does an added promotion opportunity sound? 
Here's a rolling billboard for you. Our cost is sound, 
too. Plus, every Wells Cargo trailer is backed by a 
3 Year Warranty Program that.rea//y works for you! 

1-800-348-7553 

FOR LITERATURE & PRICES 


Wells Cargo, Inc. 

PO Box 728-1214 
Elkhart, IN 46515-0728 


Tag-a-longs 6' to 32’. 5th Wheels 20' to 48 
•Factory Service in GA, IN, TX, & UT. 
•Nationwide Dealer Service Network 
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ProFiles 



n the past five years, there has been a tremendous 
amount of growth and maturity in the mobile 
entertainment industry. During that time we have 
had the pleasure of interviewing dozens of 
successful business owners and have witnessed 
first hand the incredible diversity and 
resourcefulness of these companies. Even though 
each company has been in a different geographical 
area, they all share at least one important, common 
element... each offers their clients something 
unique, standing apart from the competition. In this 
column I would like to pay tribute to several 
companies that have really defined themselves in 
their market in some unique way. 

The Augiist/Sepieinbei 1992 issue feuliired Joel Miller Professional Disc 
Jockey. Joel runs his business in Eric, Pennsyivania and became very successful 
by demoiistrating lo his clientele that a DJ was a viable alternative to hiring a 
band. When he started his business in 1976. this approach quickly catapulted Joel 
lo the top. Over the years Joel's reputation was further enhanced by the addition 
of a liighly sophisticated lighting and pyrotechnic display. His pyrotechnic ef¬ 
fects include flame throwers, confetti cannons and Hash bombs. His light show 
ulili/es revolving lights, chase lights, rain lights, pulse lights, blade lights strobe 
and Hood lights. Nobody in his market could compete with the fabulous effects 
that Joel provided his clients. 

Taking a tlifferent approach was Harmonica John's .Music To Go Compact 


Di.sc Jockey Show, which was profiled 
in the December/January 1993 issue. 
Harmonica John operates in the San 
Diego area and the name of his busi¬ 
ness should give you an idea of what 
his unique offering is. Harmonica John 
has a musical background which he in¬ 
tegrates into his DJ presentation. He ac¬ 
companies the music he plays with 
guitar, harmonica, drums and other 
percussion in.struments. He’ll also en¬ 
courage his guests to come up on stage 
and join along. People have com¬ 
mented that they've never seen any¬ 
thing like what he has lo offer. He’s 
another good example of exploiting 
your strengths and carving out a niche 
that i.s difficult lo duplicate by the com¬ 
petition. 

One of the most delightful profiles 
was in the December/January 1994 is¬ 
sue. Arlene and Berks Baker operate 
as The Bakers. Berks' claim was that 
of being “The oldest di.sc Jockey w'esl 
of the Mississippi." He started his 
unique Vaudeville style act in 1944, so 
there are few who can arsue that his 
claim is not accurate. Berks and his 
wife Arlene offer a unique blend of 
humor, audience participation and pan¬ 
tomime that has remained virtually un¬ 
changed for nearly 50 years. Berks 
claims that his act remains fresh be¬ 
cause of the enthusiasm and quality 
that goes into the shows. “We've got a 
class act. We dre.ss well. We look good. 
We don’t drink on the Job. Our act is 
non-slop action,” Most important is 
that The Bakers develop a close inti¬ 
macy with their audience. Jokes, pan¬ 
tomime and dancing with the guests 
create a bond between performer and 
gue.sts. Many people see their show 
year after year and bring their friends 
to see it, because of its enduring chann. 

Another performer who has 
learned the technique of relating lo the 
audience is Hillbilly Rick Meyers who 
operatc.s Yee Haw Country Music 
Dance Service in Haubstadt, Indiana. 
Mobile Beat first featured Hillbilly 
Rick in the Junc/July 1994 issue. He 
signed on as a regular contributor with 
the following issue. Here is a guy who 
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has totally immersed himself into the 
country music and country dance 
scene. His love for country dance and 
the philosophy behind it (a great way 
to socialize and become more healthy 
and active in a wholesome atmo¬ 
sphere) soon led to his wanting to 
share it with others. He donates a lot 
of his time to fundraising efforts by 
co-sponsoring country dance con¬ 
tests. It is also his interaction with the 
guests that has helped make Hillbilly 
Rick so popular. He will put on a 
headset w'ireless microphone and get 
right on the dance floor with his 
guests, dancing along and teaching 
them new country' dances. Hillbilly 
Rick’s trademark is the wav that he 
gets the entire crowd to “Yee Haw.” 
According to Hillbilly Rick, “Yee 
Hawing, gets people motivated and 
having fun. That's what it's all about.” 

Speaking of motivating people 
and having fun, who could forget our 
incredible profile of Captain Kazoo, 
The Travel in' DJ? Captain Kazoo was 
featured in the August/Septeniber 
1995 issue. His real name is Howard 
Capp and How'ard got started enter¬ 
taining people in the mid 1940s. But 
his real claim to tame as a di.se jockey 
occurred when he discovered a musi¬ 
cal device called the Vocalizer. This 
device was u voice activated synthe¬ 
sizer that transforms the sound of 
your voice into the sounds of any 
number of different musical instru¬ 


ments. Inspired by the lack of creativ¬ 
ity that he had seen in countless other 
DJs, How aid presented a show that was 
full of client interaction, flashy .stag¬ 
ing and lots of fun games and props 
for the gue.sts to play w ith. Howard told 
us. "rm basically in the business of 


pulling oil a gtcal p.u t\. flic nu'ic giin 
iiiicks \ou haxc alone with uoihI solid 

V It C 

music, the iiu'rc fun you c.m lia\e. 
People like to ha\e a good tune so the 
more lo\ s vou can eive the in to pl:i\ 
w itii. the more fun the> ha\e.” His phi 
losopin is to treat [leople the way he 
likes people to iieai him. Add in a 
healihy dose of eiitcnainment and his 
unique bli’iid of props and crowd in 
leraciion, and you've goi amither suc= 
cessful entertainer whose business 
can’t be touched by the eoinpetiiion. 

A tip of the hat ti> all of the eom- 
panies that wc have profileil o\er the 
last five years. How e\ er. a special mile 
of commendation goes out to these five 
individuals who are outstanding e\ 
atiiplcs of the success you can achieve 
if you offer something that is entertain¬ 
ing anil uniquely y ours, to your guests. 
All of these entertainers get imolvcd 
with their guests and establish a bond 
with them. We look fonvard to unearth¬ 
ing many more intiividuals in the fu¬ 
ture. who have “The Right Stuff.” 

O 


Space alien DJ can do 
two weddings at once! 

Imagine that. A DJ who actually 
materilizes at two gigs simultaneously. 

When the night is over, he (or she, 
we’re not sure) beams their gear up to 
a vehicle that resembles a flying golf 
cart, and heads off to who knows 
where. And they don’t charge a penny! 

Now there’s the subject for a Mobile 
Seaf ProFile! Unfortunetly, until we 
meet this fantastic alien DJ, we have 
to rely on you! If you think you’re 
entitled to your fifteen minutes in 
Mobile Beat’s DJ Hall Of Fame, send a 
brief note explaining why and include 
a couple of photos of you and your 
staff at work. Remember, we’re 
looking for DJs and KJs that have something unique and different to 
offer. Please, no calls... unless you happen to be a space alien who 
can DJ two jobs at once! 

Send your ProFiles application to Mobile Beat, 

P.O. Box 309, East Rochester, NY 14445. 
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fn Search of... 



we’ve encountered in the last 5 years! 


by Renee Lassial and Robert Lindquist 


Nckyhii s '57 Chew 




horily after the premier issue of Mobile Beat was sent, 
we were deluged with phone calls and faxes from appli 
cants for the “DJ Profiles” feature. As many of these 
applicants were quite deserving of a profile, we began looking 
for ways to expand the feature. The result was “In Search of the 
Best Sound and Lighting Systems on Earth,” with the emphasis 
on unique and innovative sound and lighting systems DJs and 
KJs have cooked up. 

Of the more unique systems that received 
the spotlight in Mobile Beat over the last five 


years was Wally Nekyha’s “57 Chevy Show,” 
featuring a DJ booth built into the actual front 
end of a 1957 Chevrolet. To enhance the show, 
the Chicagoland DJ installed rope lights around 
the windshield, and fog machines and sirens 
under the hood. To go along with the 50’s theme, activities in his 
show included Hula Hoop contests and musical chairs, along 
with special dances such as the Twist and Stroll. At the time of 
his profile, in February of 1992, Nekya had just added Pioneer 
laser karaoke to the system, putting him among the first to 
realize the potential of video-based sing-along. 

Also among the true mobile innovators is Eddie Sloulig of Sound 
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There’s a 
DJ inside! 

Speaking of DJs 
who have discovered 
unique ways to 
package their 
systems; few rival 
“The Human 
Jukebox.” Among the 
coolest of props we 
have hit on, the 
Human Jukebox was 

created by Dave Davidson, of The Best of Times 
Entertainment Services. Davidson, from Cedar Rapids, 
Iowa, you might say designed and built the perfect setup 
for the introverted DJ. Working inside his “Human 
Jukebox,” Davidson is like the Wizard of Oz, spinning his 
musical magic from “the other side of the curtain." 


Traxx productions in Ponchatoula, La. In 1990, 
Stoulig had a stroke of marketing genius. With help 
from his uncle, he constructed a 5,000-pound trailer 
in the shape of a boom box. His “radio” is an im¬ 
posing structure 16 feet long, seven feet wide and 
10 feet high and includes a complete DJ sound sys¬ 
tem. Last time we checked in with Stoulig, he and 
his radio were booking about 100 jobs a year, mostly 
car shows, street dances, and the occasional “Craw¬ 
fish Ball.” 



from a perplexed client whi> was planning a 
wedding atop Flagstaff Mountain. Tiniaiiow 
set to work on his 12-volt system. Because 

m 

generators were banned from the area, he re¬ 
sorted to building a sufficiently load IXI sys¬ 
tem using only gear that would run off a 12- 
volt automotive system. He ended up with a 
300-watt system that w ill run up to six hours 
off his vehicle's ballerv. 

In many cases, 
our “In Search Of 
spotlight has hit 
upon mobiles who 
have taken mobile 
sound and lighting 
to fabulous new 
heights. Take, for 
example, Keith 
Cagle, of KC Gars, 
in Fort Smith, Ark. 

When profiled in 1994, 

Cagle gave us a glimpse 
of a new kind of DJ that 
w'as rapidly becoming 
popular—the perfor¬ 
mance DJ. When we 
spoke to him he had 
$100,000 dollars invested in sound and lighting, two 
rear-screen projection systems, a complete karaoke 
system, a CD library with over 20,000 titles and a 
wardrobe full of costumes. Cagle offered a “mini 
concert” show that came complete with props and 
skits put on by Cagle and his DJs in full dress. 

Another company big on video is Impulse En¬ 
tertainment, from Metairie, La. Borne was big on 
Karaoke and MTV-style entertainment, not relying 
on sound and light alone. He offered several differ¬ 
ent size karaoke packages to match any client's 
need. The company’s most impressive package in¬ 
cluded two giant screens that projected music vid¬ 
eos and 3D virtual reality graphics and Chroma Key 
music videos. 



rr% 

Keith Cattle 


Stouliji’s “Radio.” 

No matter how big, loud, or impressive look¬ 
ing your sound system is, if you can’t get it from 
point A to point B. and make it work when you get 
there, you can’t call yourself a Mobile DJ. Here's 
where some DJs have discovered a new challenge, 
creating systems that can literally play in the most 
remote areas. Two years ago, we introduced you to 
“The 12 Volt DJ,” Marty Tin ianow, owner of Ameri¬ 
can Consolidated Enieriainmenl Services 
(A.C.E.S), in Denver, Colo. After receiving a call 


In coming months, we'll continue scanning the 
globe for the most unique, innovative, clever and 
occasionally bizarre systems created by our lead¬ 
ers. If you feel you deserve a place among our spe¬ 
cial breed of DJ innovators just a note: Tell us all 
about your system, why you think it’s special and 
be sure to include a few good-quality photos. You 
could be exactly the person we're searching for! 
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THE COMPUTERIZED DJ 


by Ted Gurley 



W hile it may not be quite the media-fest 

as Bill Gates’ book Road Ahead. 
where he paints his vision of the future, 
here's niy five-year vision of how computers will 
continue to become more a part of every mobile 
DJ's life. 

While wriiing this article from a hotel room in 
Chicago, I listened to a live blues jam from "The Bone ' in 
Dallas (my hometown) on the Web ( vvvvw.audionct.com), I 
then tuned over to a live broadcast on KPIG. an old hippie 
rock station in California (wwvv.kpig.com). I also wrote 
two DJ proposals and faxed them over the Internet to 
clients back in Icxas. So what docs this have to do with 
the future? Well, in some ways the best glimpse of the 
future for DJs can be seen by looking at what it’s like 
today. 

The Net 

As 1 have discussed in this column and in my book, 
"Fhtg-ln: The Guide lo Music on the Nei." the internet is 
the tool that will, and currently is, making communica¬ 
tions faster and bringing people together, as well as 
bringing you new clients. Your corpor.ate clients are ail on 
the net. You and your business should be there, too. You 
can use it lo transmit faxes and e-mail proposals to your 
clients. If you arc not yet communicating via the internet, 
now is the time to go online. Five years from now, if you 
don't have an online brochure for vour DJ business on the 

If you arc not yet communicating via the 
internet, nov/ is the time to go online. 

Five years from now, if you don’t have an 
online brochure for your DJ business on 
the World Wide Web, you’ll be missing 
out on a lot of business. 



World Wide Web, you'll be missing out on a lot of 
business. The web allows your potential clients to get 
information on your company instantly. Your prospects 
can go lo a search engine, enter the name of any city and 
the word “DJ" and a list of DJs in that town with internet 
Web sites will pop up. Your web site should have some 
basic information about your business, your client list, 
and credentials. Spruce it up with graphics and a photo. 
To set up a web site costs as little as $20 a month—do it. 

Portability 

During the next five years, I see the basic design of 
computers remaining somewhat sialic with standard 
desktop models and laptops being the norm. But a new 
type of computer-communicator will merge your main 
system with pagers and two-way communication. 
Imagine that you are out of town at a DJ convention and 
you gel a sky page on a small handheld device from a 
client wanting a proposal for a Christmas party. Today, 
you would probably run to the nearest office center and 
rent a computer to hammer out a proposal. Very soon, 
however, you’ll be able to access your main computer 
via the same handheld computer that paged you. It will 
allow you to input the basic information into your letters 
and forms housed on your main system at your office. 
You’ll be able to crank out a quick proposal and have it 
electronically mailed to the client in a matter of minutes 
via the net. Get ready. 

The Music 

The waters arc being tested right now. Radio 
.stations, clubs, and record stores are “broadcasting" CD 
quality sound over the net. You can capture the music on 
your computer system and play it back with as good a 
sound as you can get from a stereo system. The first 
recordable CD-ROM and Audio-CD recorders, under 
$1,000, are making their way to the market, while a new 
formal— CDV— is being developed. CDV will hold at 
least 10 limes as much information as current audio 
CDs. This creates an even greater challenge for the 
recording industry in maintaining music licensing in 
cyberspace. 
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For mobile DJs. the implications are 
huge. Music on demand will be a reality in the 
next few years. If you want to get the top songs 
from 1970, they will be available for data transfer 
for a minimal price. With case of playback and 
recordablity, your clients can customize their own 
mix and download it for their event. Instant 
availability of music will force all of us to be even 
more “up” on all types and categories of music. 

A Challenge 

The business has moved forward quickly 
since 1991, when Mobile Beat Magazine was first 
publi.shed, and w'ill move even faster in the next 
five years. Your competitors will be communicat¬ 
ing with clients using the net and computer 
portability. Your competitors will be downloading 
music and creating mixes with other DJs that may 
live thousands of miles away. It is not too late to 
be prepared to take on the next five years. Get 
wired. 


Ted Gurley own.v a mobile company in 
Dallas. He is the co-author of “Plug-In: the 
Guide to Music on the Net ” Prentice-Hall 
ISBN:0-J3-241050-8. He can be reached at 


tgurley@onramp.net. 
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DJ 2000 
Revisited 

During this 
same time just 
two years ago 
we featured an 
article, “Future 
Jock! DJ Tech 
2000, "which 
took a 

futuristic look 
at DJ 


technology in the year 2000. This two-part 
feature highlighted remote “telemixing" 
using ISDN phone lines, on-line storage of 
an entire music library via computer 
interface and four-channel digital mixing to 
name just a few items. Some of our critics 
thought we were being overly optimistic in 
our forecasts. Well it looks like we were 
wrong...DJs won’t have to wait till the year 
2000 . 
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by Blaine S. Greenfield 



How to profit from change 



ast time we talked about a key component of 
your business plan—location: where you do 
business, meet clients, etc. Just as important 
as where you do business, is how you do business— 
your sales practices. Just because you have been do¬ 
ing something one way for a long time (even if it has 
been successful) doesn't mean it’s the best way to do 
things in the future. 


Constant Improvement 

It is imperative that you regularly examine and try to improve your sell¬ 
ing methods. Here are a few short questions to help you evaluate your 
sales programs; 

O How are you ciiiTently selling your DJ business? For instance, 
some firms rely only on yellow page advertising or appearances at bridal 
shows. Others use direct mail, though often without great results. (The 
fault lies not with the media but rather with the quality of the mailing 
list, offer, or creative package chosen.) 

Here are some other possibilities. You might be able to increase 
sales by using sales representatives or even telemarketers. Cross-selling 
is also very effective. Ask others targeting the same market (such as 
photographers, videographens or florists) to recommend your business 
in return for you giving them a “plug.” This works particularly well in 

the wedding market. Once a bride and groom 
find a professional they are comfortable 
with, that person becomes highly credible 
in recommending others. Don’t forget to al¬ 
ways remind your past customers that you 
need their referrals. 

O What are the selling practices of 
your competitors? If they are adding sales¬ 
people or increasing their advertising, take 
note, and watch for any impact this has on 
your competition’s business, as well as your 
own (Also note whether your competition is 
going after new customers or seeking to win 
back old ones). 

the photos in your newspaper or other advertising. 


First Contest Winner Announced 

I am extremely impressed with the quality, as well as quantity, of 
entries into our First Annual Advertising Contest. 

So it is with great pleasure that I announce the first (of many 
winners) in this competition: Terry VunCannon of VunCannon Mu¬ 
sic in Asheboro, North Carolina. Terry does a lot of work for the 
“King” of auto racing, Richard Petty. So he got Petty to pose with 
him at Petty’s facility, in front of a race car. The picture also had the 
two of them holding up a big VunCannon sign. Terry reports he has 
gotten a great response from this ad. So, if you have done business 
for any ’’big names” in your area, get them to pose with you and run 
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Shop the competition 

Don’t do it yourself, but find 
somebody who can be truly objec¬ 
tive (you may be able to get a lo¬ 
cal college’s marketing instructor 
to take this on as a class project). 

While you’re at it, have your 
business shopped. Studies show 
that up to 75 percent of lost cus¬ 
tomers complain of rude, discour¬ 
teous or poorly informed sales¬ 
people, so you obviously don’t 
want them complaining about you. 
Even worse, every irate customer 
then goes on to complain to an av¬ 
erage of 11 other people, which is 
negative word-of-mouth advertis¬ 
ing that you don’t need. 

O What follow-up do you do 
after the sale? Direct mail is ex¬ 
cellent and can be low cost. Phone 
calls are also good. The simple act 
of following up can differentiate 
your firm from all the others. 

What kinds of sales train¬ 
ing do you provide? Despite w hat 
some may think, salespeople 
aren’t born. It takes hard work, 
training and practice to become a 
skilled salesperson. If you don’t 
think so, do nothing and watch 
your competition soar past. 

Most importantly, continue 
your education. Attend sales semi¬ 
nars, listen to cassette tapes, watch 
videos of sales professionals in ac¬ 
tion. Take sales training courses. 
Make a lifelong learning commit¬ 
ment, not only for yourself but for 
the DJs you have working for you. 

0 


Blaine Greenfield is head 
of Blaine Greenfield 
Associates and a professor at 
Bucks Community College. 
He is available as a 
consultant, trainer and 
speaker. He will an.nver all 
requests for information 
written to: 283 Bolton road, 
East Windsor, N.J, 08520; 
call (609) 443-3781, fax: 
(609) 426-0246, or email; 
Greenfield@bucks.edu. 


Blaine's Bullet 

Five of the best ideas we have run in this column since its 
inception: 

1. Utilize the “Four-mula for Success” everyday. Spend at least 15 
minutes marketing yourself by making four phone calls, writing four 
letters, distributing four business cards or asking for the order four times. 

2. Give customers everything they’re entitled to, plus a little more. Tor 
example, if they want you to lead some games, provide some prizes. 

3. Remember the YOM13ER Principle. If you have a disagreement with a 
customer, use this phrase: “You may be right.” Then focus on what can 
be done to solve the disagreement. 

4. Try to see that everybody leaves an event you are performing at with 
something that has your name on it. 

5. Don’t forget that a business plan is a MUST. 













































































































































tech talk 



A look at the five most asked tech 
questions in the past five years 



by George Mohr 


1 0 celebration of Mobile Heat's fifth anniversary it seems 
appropriate to recap the five most asked tech questions 1 have 
received from DJs over the last half-decade. So here goes, be¬ 
ginning with the number one most asked question... (Drum 
roll please!) 

X How do I bl-amp my system and what are the benefits? 

A bi-amped system uses two amplifiers where one is normally 
used. A device called a crossover separates the frequencies that 
go to the speakers. One amp "secs ' only high frequencies and 
the other sees only low frequencies. While bi-amped systems 
exist in many shapes and forms, the most common type is the 
Subwoofer-Satellite (Sub-Sat) combination. In this configura¬ 
tion, one amp is connected to a full range speaker cabinet that 
delivers the "vocal” (i.e. highs and midranges) music material 
and the other amp is connected to a special speaker designed to 
deliver only the “bass" (low frequency) portion of the music. 
The crossover directs the bass to the amp that drives the bass 
speakers and the vocal portion to the amp that drives the full- 
range speakers. 

The pros of running a bi-amped system outweigh the cons. 
Hirst, the overall system cftlciency is increased. You have two 
amps where there was just one. Eiich amp does not have to 
work as liard. Second, bass usually overloads the system first. 
Should the bass amp clip, it w ill not effect the sound from the 
full-range amp. Consequently, the system will sound cleaner 
and play at higher volumes, When you select your amps for 
such a system always make sure you have at least three to four 
times as much power for the subwoofers as compared to the 
full-range amp. Remember, bass sucks up the Juice! Another 
thing... the crossover will act as an active bass and treble con¬ 
trol. allowing you to cu.siom tailor the entire response of the 
system. In extreme cases (tri-, quad-, quint-amp systems), an 
equalizer is not necessary. 


dings in moderate-sized halls, obviously you can use less 
power and a decent sized speaker on a tripod should be enough. 
For high school gyms and block parties, you should use a bi- 
amped system with very large speakers. The four walt-per- 
person rule usually works well and gives you plenty of head- 
room. How'cver. if you normally play weddings and book the 
occasional block party, DON’T FORCE YOUR SYSTEM 
INTO OVERLOAD! Rent a larger system for that day. 

X What are the most common problems that can occur in 
a sound system and what should I do? 

BE PREPARED! You should always keep certain items on 
hand should you have a failure of any part of your system. 

First, check your cables. These things see the most use 
and abuse of anything in your system. Ironically, it is also the 
first thing that is overlooked. I've often seen an item come 
into my repair shop that didn’t need fixing becau.se the prob¬ 
lem was traced back to a bad cable. Usually a good sign of a 
bad cable is a channel suddenly dropping out and the amp 
does not go into protect. It may also produce a hum or buzz in 
the system. 

To find a bad cable or unit in your system: do a physical 
inspection of the cables first. Make sure you have no frayed 
ends. Then start tracing. See what the problem does or doesn't 
affect in your system. The problem could be isolated to one 
unit. Then check the mixer. Are both pow'er output meters 
w'orking? If not, then the problem is in the mixer. If the meters 
arc working fine and you lost one or both channels, swap the 
left and right cables to see if the sound switches from one 
channel to the other. If it does, then you found the problem. If 
it doesn’t, look to the next unit in the chain and check the 
cables as you go until you find the bad one. Next see if the 
amp overloaded and protected itself. If not, check the wires 
that run to the speakers and finally the speakers themselves. 


XI play mostly in small to medium sized rooms. Most 
parties are under 150 peopie. How much power shouid I use 
and how big should my speakers be? 


Usuall) I use the four watts-per-person rule in most appropri¬ 
ately-sized rooms and general functions. For about !5() people 
that should be a 300-w'att per channel unit {600 w'atts total). 
Your speakers should be at least floor-standing, full-range Jobs 
with no smaller than l?-inch woofers. If you arc doing wed- 
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X Is it necessary to have a complete backup system at 
every iob? What are the essential items? 

Should you have a complete back up system? Yes. You don’t 
know which part of the system is going to fail. In all practi¬ 
cality this may or may not be possible, but here are a few 
ideas for vou. 

For the average system you should have at least one 





backup cable for ever}- type and style of cable in your system. 
If you use a wireless mic, keep a wired mic handy as a spare. 
Sources? Store a couple premixed CDs and a Sony Diseman 
in your toolbox. Mixer? A Gemini PMX-7 sounds great and 
fits in a glove compartment. Always carry a spare amp: it 
doesn’t have to be big. but it should be at least as reliable as 
your main amp. The amplifier is the most common item that 
will fail on you. 

Speakers arc where we hit a snag, unless you ha\e a large 
van with room to spare for a second set. carrying back up speak¬ 
ers may not be feasible. Probably the best thing to do to pro¬ 
tect speakers from burnout in the first place is using a com- 
pressoryiimiier on your system or simply use speakers w-ith 
fuses. 

You should also carry a tool kit of some sort that has screw/ 
nut drivers, pliers, cutters, juniper wires, plenty of audio adapt¬ 
ers and have fuses and light bulbs ready just in case! 

X When I do a karaoke gig, it seems to be that t am 
fighting a losing battle to get a good vocal mix without 
feedback. Is there anything 1 can do? 


mics at all costs! Use at least a medium quality mic. too. 1 have 
noticed that most of the mics KJs gi\c their patrons are of poor 
quality (I don’t blame them! 1 know I don't v\aiii .Wl .Sluire 
SM58 dropped by an inebriated Sinatra wannabee !k A poor 
mic will generalh' cive off more feedback. You hav e to use vour 

a- ^ * 

best jiidcmeni on this one! Go for a eood balance between sound 
quality and price. 

Oh! NHYKK give patrons a wireless mie' Know why ’ 
Because if you give a patron a wireless mic. the fust thing they 
always seem to do (even ifthey rion't realize it) is walk in front 
of the nearest speaker, right? If you use a wired mie. you can 
restrict the movement of the patron like a dog on a leash. 

Finally, you can use one of several different signal proees- 
.sors on the market to combat excessive lecdback. One such 
unit is made by Sabine and it Is called the Feedback Fxiermi- 
nalor. It works very W'oll. You can also use an equalizer to help 
reduce feedback by finding the obnoxious fiecjuency that is 
causing the problem and reducing the gain on the equalizer. 

Next time, my thoughts on the endless rixer of mixers on 
the market and which one may be right for you! Good Day to 
alt! 


Feedback is one of the MOST difficult problems to trace. Try 
to gel your speakers as far away from the singers as possible: 
and be sure you are using the right type of microphones. They 
should have at least a cardioid-shaped pickup pattern or better 
yet, a unidirectional pickup pattern. Avoid omnidirectional 


If you have uuy questions, write me at: AhraciuUtlmi 
Li}>his uml Sounds, / I5d Deer hirk Ave. North Hai?ylon, 
N.Y. fI70S. Or call (516) 667-2J(}0. I'm on-line loo. at 
Ahr(iDJ@AOL('om. 
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Sfioy\^C(xse ^reserttations 

_ ^he. Qeneraiton Of ^rofesstonat ‘Pise ‘Jocfytf Cases ...because uour image is ewnfthing. 



Our combo racks are destgneb 
to accomodate mixers, duat cd 
conirollers, power strips, wire¬ 
less microphones and all rack 
mount gear. 10 spaces angled 
on the top and 4,6. or 8 spaces 
on the bottom. Removable top 
oover, tont/rear friction doors, 
gray carpet, chrome hardware 
and recessed handles. 



n 


Amo Racks 

All amp racks are available in 
4.6,8.10 or 12 space sizes. 10 
arvd 12 space amp racks come 
with casters- Combo racks may 
be stacked with amp racks for 
an organized "vertteaf presentation 
eliminating the need for a table- 
Universal port holes on the sides, 
top and bottom allow for simple 
connections among cases. Front 
and rear frietjon doors hide all wires. 


F'-2 ' ■‘a i ^ 


AJ cables am fed through 
carpet to match our other 
sizes. 


Our portable Iwo piece 
sound stage table system 
is the beat way of obtaining 
a professional appeamnee, 
i The stage cover fhs onto 
~ the folding base supporting 
combo and/or amp racks, 
canter, left and right portholes Gray 
cases and available In 24" or 32" 


Typical Vertical 
Presentation 


Typical Slct0~by-Slde 
Presen ta Hon 



i.-—■ 




Showcase Presentations universal case design eliminates the 
need for a custom case. Our matching combo and amp racks 
fit neatly sIde-by-side or on top of each other. Wires are fed 
through portholes allowing covers to remain in place hiding 
ugly connections. The modular design lets you break your 
system down into as many components as necessary to minimize 
size and weight. As new equipment is purchased, cases may be 
added without radically changing your system, 

J01 O- 


1 r 

Eithur a 10 X 6 or 8 space 
combo rack and a 10 or 12 
space amp rack keeps your 
system compact & simple 


There is plenty of room for equipment here. 
Start with 8 24* Soundatage Table, add a 
4 andfor 6 space amp rack with a 10x6 or 
8 space combo rack, another 4.6, or 8 space 
rack underneath, and you have the ultimate 
mobile Showcase Presentatbn for the 
largest of systems- 


Free Brxhure/Price List 
1 - 800 - 336-1185 



Rear friction doors remain In place hiding 
wires easily connected through universal 
portholes for a perfect appearance everytime. 


Distributed Exclusively by Electronic Bargains 970 Montello St (Rt. 28) Brockton, MA 02401 (dealer Inquires welcome) 
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New club promo 
is cleaning up 


courtesy of The Promo Network 


For bar and club owners, the days 
of relying on beer to provide a 
frothy haven for their customers 
are rapidly on the demise. Now 
customers not only want to sip 
foam, they want to run through it. 

The Foam Party has arrived 

What’s been described as a “huge bubble 
bath without the water” has operators 
across the country and around the world 
tilling their dead zones — and dance 
doors — with foam, people, and profits. 
And the crowds just can’t seem to get 
enough. 

“You really have to experience it,” en¬ 
thuses Stcphanc Lcmaire. of Nomadc Art 
and Deco, Inc., a Miami, Florida-ba.sed 
distributorship for foam machines and 
supplies. “I could give you the greatest 
sales pitch in the world,” she said,” but it 
would come nowhere near describing the 
frenzv." 

The frenzy of the foam can be expe¬ 
rienced every Thursday night at Club Am¬ 
nesia, where avid fans have transformed 
the club's slowest night to its most popu¬ 
lar night of the week. 

One can feel the underlying tingle of 
excitement upon entering the club. The 
pulsating music and electrifying lights 
only serve to intensify the mounting an¬ 
ticipation as gue.sts begin to Jockey for 
their favorite positions on the dance floor. 
Above, the foam machine is mounted. 


poised, and waiting. Chants of 
“Foam! Foam! Foam!” be¬ 
come louder and more urgent 
as the DJ mixes into the theme 
from “2001: A Space Odyssey.” 
Finally, the moment has ar¬ 
rived. With an almost blinding 
flash of light, gallons upon gal¬ 
lons of thick foam begin to 
pour from the ceiling, literally 
engulfing hundreds of scream¬ 
ing, rejoicing fans. 

“When it starts, people run 
to get right under it,” Stephane 
says, “At first, they gel com¬ 
pletely submerged; then the 
foam starts to spread out. 
Within five minutes, it’s waist- 
high for everyone.” 

The concept itself is not a 
new one. Foamy fans have 
been .seduced bv the lure of the 
bubbles for about a decade in 
Spain. And now, thanks to an 
entrepreneur affectionately re- 



,\tluntii’s Baja Beach Club saw sales 
soar w ilh its rerent foam parties. 


ferred to as “Crazy Eddie," a healthy dose of good clean fun need only be 
as far away as your nearest bar, club or entertainment center. 

The former promotions director for Club Amnesia and current presi¬ 
dent of Notnade Art and Deco, Inc., Crazy Eddie went to Spain and stud¬ 
ied their foam machines in detail. Then he designed his own American 
version. He now distributes the machines all over the world. “People love 
it,” he asserts. “It’s ju.st plain fun. Something happens to them in the foam. 
The adults become children. They lose their inhibitions. Sometimes ” he 
goes on to say with a chuckle, “they do more than just dance. Extra-cur¬ 
ricular activities are important additions to the foam party concept,” ex¬ 
plains Crazy Eddie, You need to supplement the promotion with things 
like balloons and volleyball to keep it fresh and exciting,” 

Foam volleyball was the perfect way to net profits for The Baja Beach 
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Building Ideas Together 

DISCOVER THE POWER OF COOPERATION. 


( 814 ) 466-7643 


A wofid-wjde Interactive support system 

**The Connecting People” 

with a focus on promotions. 

http://vvww.teclink.net/prorTiorietwork • E-Mail: LMPNETWORK@aol.com • FAX (814) 466-2075 


Club in Atlanta, Ga. “Our foam parly was a big hit," at¬ 
tests manager Susan Stoitlemeyer, Susan, who never does 
anything in a small way, combined the foam parly con¬ 
cept with her Retro-College Dance Parly Thursdays. She 
admits that she was skeptical at first, but was a little more 
than pleased to see her door count jump from 1.000 to 
3,000, with sales up accordingly. “The customers loved 
it," she says. “At first, everyone wa.s just pointing and say¬ 
ing, ‘Hey! Check this out!' My employees Jumped in with 
some beach balls and the customers followed. I even 
jumped in myself ” she laughs. In fact, 1 was in for over an 
hour. I had a blast!” In addition to the volleyball game, 
the Baja also had a DJ throw plastic toys into the foam 
which were redeemable for prizes. 

One thing that intrigued Susan was the cushioning- 
effect of the bubbles, “We set the volleyball game up on a 
cement patio and I was a bit leery about things getting 
slippery from the foam,” Susan said. But it was kind of 
like playing in heavy bubbles, the foam breaks your fal!.” 
Still, while Susan used plastic to fence in her foam, she 
doesn’t recommend covering a floor with plastic and then 
laying the foam on top of it. “That would definitely be a 
slippery situation,” she said. 

Contrary to what one might think, the foam is not 
really “wet.” “You don’t get soaked from being in it,” ex¬ 
plains Stephane. It’s more of a humid kind of feeling. If 
you towel yourself off, the foam will just ily away.” 

“When It starts, people mn to 
set right under lb At first they 
set completely submerged; 
then the foam starts to spread 
out Within five minutes, it’s 
waist-high for everyone.” 


While the foam is non-toxic, Stephane warns that there 
have been some problems with bootleggers. “Don’t as¬ 
sume that all foam machines and supplies are the same. 
We make it our policy not to just sell foam; we want to be 
sure our customers have a quality machine,” she says. To 
ensure the highest quality, Stephane suggests that opera¬ 
tors check references for distributor authenticity, respon¬ 
sibility and reputation. “One bootlegger can ruin this for 


all the reputable dealers." she adds. In 
buyer beware. An uiirescarchcd “bargain 
a bit more than you bargained for. 


tuher wi^rds... 
” can give ndu 


Stephane says it lakes about H) gallons of foam to 
fill Amnesia’s 1,000 square-foot dance Hoot “laying it 
on pretty thick.” The machines al.so require 40 gallons 
of water per minute to lather up the l Oom. What does the 
future hold for foam? New and improved foam-holders, 
of course! As we frolic in the bubbles, Cra/v Eddie is 
busy working on bazooka-type guns where people will 
literally be able to shoot loam at each other... Bazooka 
Bubble Guns? [And how far are we from the first all¬ 
foam wedding reception?! 


For more information on foam machines, call 
Stephane Lemaire at Noniade Art and Deco, Inc. (.^05) 
471-9519, Steve Jarvis at Bull Dog l-nterprises {VBSi 
604-1050 or Chris Gianapoulos at Omnisisiem Lights 
and Effects (206) 839-5877. # % 


FOAM MACHINES 
SNOW MACHINES 


Now In Stock! 

One Big Foam Machine - GM24 

Portable foam generating machine with remote 
control. This machine requires a special fluid. 
Generates approx. 2 cubic yards per quart of liquid. 

* Dimensions approx. 32” x 12 1/2” x 153/4''h, 36 lbs.* 

Superbig Foam MK2 - GMMK2 

Professional and powerful foam generating 
machine where large quantities of foam are needed. 
Excellent for public places and large venues. 

• Dimensions approx. 303/4" x 371/2" x 38l/2’'h, 161 lbs.* 

CALL FOR A DEALER NEAR YOU 

OmniSistem 

UCHTS (fi Et t ECTS 

(206) 839-5877 lax (206) 941-8033 

4848 S. 288TH ST. • AUBURN, WA 98{K)1 
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SCOOP 


Test Bench 



Futuristic hard disc audio recordins 


The following components were used 
in this product evaluation. 

Rack; Gem Sound AR 32 
Mixer: Rane MP 22 
Equalizer: Rane ME 60 
Crossover; Rane AC 226 
RTA: Audio Control SA-3050A 
CD Player; Marantz PMD321 
Tape Equipment: Marantz PMD510, 
Amplifier: QSC Powerlight 1.8,1.0 
Speakers: Gem Sound E15T 



By Henry Collins 



in the years to come. It is, in my 


opinion, one of the most innovative 
recording products to hit this planet 


since the MiniDisc. 


Instant Replay docs exactly what the 
name implies: provide instant play¬ 
back of recorded material with the 
touch of a button. Okay, so I added 
“touch of a button,” sue me. The sys¬ 
tem is slightly larger than a laptop PC 
and offers up to 16 hours of CD-qual- 
ity audio recording on its internal 
hard drive. The unit I tested came 
w ith four hours of recording time and 
has a suggested list price of $2,995. 

Push-button ease 

If you can push a button, you can op¬ 
erate Instant Replay. All control but¬ 
tons are soft-touch activated and il¬ 
luminate when pressed. The left half 
of the front panel hosts fifty “Hot- 
Keys” which are used to play as¬ 
signed audio selections. Up to 1,000 
cuts can he stored on the system, 500 
can be mapped to Hot Keys for in¬ 
stant pushbutton playback. Cuts are 
assigned to Hot Keys in a bank of 50 
with a total of 10 banks to choose 
from. It takes no more three key 
strokes to access any cut from any 
bank. Only one is required for cuts 
assigned to the current bank .selec¬ 
tion. 

Create playlists 

Instant Replay gives you the ability 
to build a playlist of selected cuts 
w hich can be assigned to a single Hot 
Key. Playlist program selections can 
be played back automatically, one cut 
after another, or manually. In the 
Manual .Step mode you must press 
PLAY to start each cut in the playlist. 
This is useful for making announce¬ 
ments between selections like at wed- 
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dings or fashion shows. You are limited to one playlist per 
bank, a total of 10 in all. Playlist selections may be edited, 
appended or deleted at will. 

Name that tune 

One of Instant Replay’s most powerful and attractive fea¬ 
tures is its search capability. The unit’s Hot Keys also double 
as an alphanumeric keyboard enabling you to type in text 
strings for locating the titles of cuts you’ve recorded on disc. 
Using the FIND function, you simply type in the first few 
characters of the song title and press ENTER. The located 
title appears instantly in the display panel and can be 
launched immediately with the touch of the PL.4Y button. 
No more shuffling through album covers or jewel cases to 
find a needed track. With Instant Replay'^, if you can name 
the tune, you can find it and play it in seconds. 

Can’t remember the name of a particular track you have 
on the disk? No problem. You can step through a list of each 
title in the display using the scroll controls. You can also 
print a listing of all the titles on the hard disk via the parallel 
printer port on the rear panel. 1 had no trouble printing a list 
on my NEC Silentwriter 95 in the HP LaserJet 
III emulation mode. The printed list 
contains the cut title, run time and 
preset number. Lists can be sorted by 
index number, title, playlist and pre¬ 
set number. 


to the right is a pushbutton switch for selecting output 
atientiiation (in = 0 dB. out = - It) dB t, .Xbove itiis s\\ itch is a 
1/8-inch mini phone jack (not shown) for cimnoction to a 
momcniarv s\\ itch such as a fools witch, console huiton, ete. 
Activating the remote momentary s\\ itch performs the same 
function as pressing the PLA’)' bulioti. 
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Knucklehead-proof 
recording 

Even a knucklehead can make pro¬ 
fessional-quality analog recordings 
with Instant Replay. Making digital 
recordings requires the ability to A 
read. To record a selection, a.s- 
Sliming you made all the proper 
cable connections, you simply press the RECORD button. 
The system responds by displaying the remaining recording 
time available on disk and then prompts you to select a new 
song index number or press PLAY to start. Pressing PLAY 
pauses the unit in the record mode, actual recording begins 
when an audio signal is within a preset threshold level, se¬ 
lectable from -6 dB to -54 dB. You can also defeat this fea¬ 
ture for manual record start when the PLAY button is pressed. 
Separate left and right channel input controls and correspond¬ 
ing lO-element LED display enable you to adjust and moni¬ 
tor program levels while recording. Recording is halted im¬ 
mediately when the STOP button is pressed. You complete 
your recording by entering a title, up to a maximum of 15 
chaiacters. You may then assign the cut to a preset for Hoi 
Key use. All cuts not assigned to a Hot Key are easily ac¬ 
cessed using the FIND function or scroll buttons. 

Rear panel features 

The rear panel, from left to right, features a stereo I/4-inch 
jack for use with headphones. A corresponding level control 
is provided on the front panel. Next are two XLR inputs and 
outputs for analog recording and playback. Moving further 
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To the right of the mini phone jiick are XLR connectors for 
AES/EBU digital recording and playback. Instant Replay 
can accept any sample rale from 24kll/. to 56kH/ thanks to 
a sophisticated sample rate converter. 1 wo RC.‘\ jacks are 
also provided for lEC 958 Ty pe 11 digital I/O with corisunier 
and semi-pro gear. A parallel printer port, power switcli and 
line cord connector complete the rear panel. 

A wise purchase? 

Looking for tlie ultimate in convenience? Wni may want to 
give this product serious consideration. It will fire oH drop- 

ins, sound effects or sampled cuts faster 

' LI/I _ than you can think of them. You can 

eate an entire sound library and as- 
gn it to Hoi Keys for single-bullon. 
slant playback. A Loop feature al- 
ow's you to repeat a selected cut con- 
linuouslv... and seainlcsslv. While 

^ -r 

> the unit lacks a pitch control for 
vv beat mixing, it is ideal for crash 
and fade mixing. 

As a music source, you 
could actually record your most 
played songs onltt disk and cre¬ 
ate your ow n playlist for single 
pushbutton playback ease. But 
while the Instant Replay shows great promise, many factors 
such as disk crashes, cold weather reliability and. of course, 
questions relative to copyright, will all be answered in lime. 

With full 16-bit digital recording and instant start capa¬ 
bility. Instant Replay is an excellent complement to any home 
recording studio. When the popular DJ/Producers lake this 
box into the studio and gel busy, you are going to hear some 
dope mixes hitting the air waves and club scene, 

At $2,995 for the four-hour version, $3,495 for the eight- 
hour version and $3,995 for the 16-hour system. Instant 
Replay is an investment that will require serious consider¬ 
ation. On the other hand, if you have some loose change 
floating in your deep pockets and want to step over to 
pushbutton programming, then Instant Replay is the way to 
go. Well done 360 Systems. - ^ 

<) 

For additional product information contact; 

360 Systems 

5321 Sterling Center Drive • Westlake Village, CA 91361 
(818) 991-0360 Fax: (818) 991-1360 
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SCOOP 


Pioneer's S-500 DJ System 




By Henry Collins 


W hen we reviewed 

the DJM-500 back 
in December it was 


The S-500 DJ system is as close as you can get to vinyl mixing with CDs. The 
system features two CDJ-5(K)II CD players, the DJM-500 mixer and CA-500 llight 
case. The setup and functionality of the package is almost identical to a turntable- 
based DJ system. 


without benefit of the new 
CDJ-500II CD player. Since 
the player is designed to work 
in conjunction with the mixer 
us part of a system, we thought 
you might want us to take a 
close look at the complete 
package. This time, however, 
we will focus on the integrated 
use of the CD player with the 
mixer's remote start capability. 
Vinyl lovers, grab your divorce 
papers and pay dose attention. 


Looping in, video out 

Unlike its predecessor, the CDJ-500G, the new CDJ-5001I does not support CD+G 
graphics for Karaoke use. The looping feature has been upgraded and now en¬ 
ables you to repeat up to ten minutes of music, continuously and seamlessly. Two 
lighted pushbuttons allow you to mark start and exit points of a musical selection 
for looping while it is being played. A Reloop button lets you exit the loop at any 
time. 


Trigger happy 

The DJM-500’s Fadcr-Start feature enables you to trigger CD playback on the 
CDJ-500II and mix in a selection without touching the player. A control cable 
from the mixer to the CD player sends a “start” signal to the player w'hen the 
channel fader or crossfader for that CD player is activated. Returning the fader 
control to its original position pauses the CD player at the Cue start point of the 
current track selection. CD mixing with the DJM-500’s Fader Start feature can be 
performed flawdessly and effortlessly w'ith one hand tied behind your back. 


If you’re looking to make the smart move from vinyl to CD mixing, put the 
S-50() DJ Sy.stem at the top of your shopping list. The matching flight case pro¬ 
vides safe system transport and offers easy setup. All of this exciting technology 
is yours for an equally exciting S3,700 MSRR 

Pioneer 

2265 E. 220th Street • Long Beach, CA 90810 
(310) 952-2111 Fax:(310)952-2990 
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• Classified Ads 

• Banners 
• Links 

• Ad Pages 

• Custom e-mail 
response forms & 

Complete Website design 


1597 Rt. 22 West, Union, NJ 07083 

Large selection of professional DJ equipment. 

Mixers ★ Turntables ★ Cassette Decks ★ CD Players 
PA Systems ★ Lighting ★ Special Effects ★ And more 

Check our low prices before buying 
any musical equipment/ 




CD Cases: 

For 84 CD’s $57.96 
For 112 CD’s $65.52 
For 168 CD’s $85.68 

Also holds CD View Packs 


Single 

turntable 


Album Cases: 

For 100 12“ $61.74 
For 200 12“ $81.90 $74.34 


Cymi Pin Spot with Bulb 
Century Speaker Stand 
Mic Stand, Round Base 


$23.00 

$49.95 

$16.95 


Shure SM-58 Microphone $ 105.00 
Rope Lights, 12’long $25.00 

Rondo Music Slip Mats $3.99/Pair 

To order call 1-800-845-1947 In New Jersey Call 908-687.2250 

Call for a free catalog! 

Shipping & handling: 5% of order total, minimum of $5.00. Offer subject to sales tax in NY & NJ. 
Offer limited to continental US. Prices subject to change after 05/30/96. 



For more information 
info@ mobilebeat.com 
or call (716) 385-9920. 
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ALL THE MUSIC YOU NEED 


cant'd from pg. 38 



Now Available BOX SET #3 




Keep your Knockout Hits library current with 
the best new pop, new country, new dance 
and new rock around! 

Delivered right to your door...every month! 


See your ERG Dealer or call Entertainment 
Resources Group for the dealer in your area. 



Entertainment 
Resources Group 


1-800-465-0779 


For Lease Only, Not For Sole. AVLA Licensed. 



Each channel also 
featured a three- 
position input 
seiector enabling the 
mixer to accommodate three turntables, 
seven Line-level sources, and three mics. 


Cleaner design 

The first thing 1 noticed right out of the box was the addition 
of .separate bass and treble controls on each input channel, 
including the DJ mic. Each channel also features a three- 
position input selector enabling the mixer to acconiinodate 
three turntables, seven line-level sources, and three mics. 

Another small detail that impressed me was the use of 
plastic glide rails along the slide path of each fader control. 
This helps reduce wear and tear on the fader and prevents 
metal filings from dropping onto the wiper contact when the 
slider shaft scrapes against the metal faceplate. Rotary gain 
controls on each of its four stereo input channels offers added 
mixing fiexibility... a feature not found on the DM1975. 

Cleaner sound 

The DM2075XS has a noticeably cleaner sound than its pre¬ 
decessor. Sampled material was indistinguishable from the 
original source. The sampler section incorporates Nuniark's 
own proprietary 16-bit digital technology and a sampling 
rate of 44.1 kHz. The sampler has four memory banks, each 
with three seconds of record time for a total of 12 seconds. 

With the DM2075’s Intro and Oiilro editing feature, you 
can remove unwanted material from the front and tail end of 
a sample with studio-quality precision. The sampler also 
offers pitch control for adjusting the playback speed of a 
sampled selection. The control is very responsive and can 
be manipulated to create some interesting “scratch ’ effects. 

The final verdict 

The sonic performance of the DM2075XS puts it in a class 
with few equals. Balanced XLR and unbalanced main and 
zone outputs, processor loop and mono output Jack make it 
an excellent choice for permanent club inslallations. With a 
suggested list of $1,499 the DM2075XS is a sobering pur¬ 
chase decision for the mobile DJ. 1 took a look inside the 
mixer and I was impressed with the workmanship and clean 
layout of the circuit boards. This is not an offshore knock¬ 
off in search of a brand name. If vou are a Numark fan from 
the old school, the DM2075XS is one class you won’t want 
to miss. 

Numark 

111 Dupont Drive • Providence, Rhode Island 02907 
(401)946-4700 Fax:(401)946-5350 
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DJ Network is owned and operated by Mobile and Night 
Club Disc Jockeys. DJ Network provides Professional 
Audio, Lighting, Karaoke and Video Equipment and 
Software to Disc Jockeys like you worldwide. 


$1,000,000 GRAND OPENING BLOW-OUT 

Because we are Disc Jockeys, we understand your needs...your questions...your budget. Wc have 
the answers you need. Wc know you need to save money. Wc know you need accurate advice and 
qucLUficd help. We are here to help you. 



Call now for special pricing on products from AB Internationa!, American DJ. Anvil, Allas. Biig End. Dlatnp, Ccrwtn-Vega, Coniiminlly, Crest, 
Crown. DAS. Denon, DK Karaoke. Eclcr. Eclipse Laser. Elcctro-Volcc. ETA. Funiiaii. Gemini, Hosa, KLS. Liglitcraft. Llncartcdi. Litllllc. 
Martin. Meteor. MTX. Nady. Ness. NSI, Odyssey Cases. Panasonic, Phonic. Pioneer. QSC. Ranisa. Ranc, Sluire, Sonic. SoiiiuHccli, Stanton, 
Switchcrafl, Technics, Telex. Tri-LUc. Ultimate Support, Vestax and much more! If we didn’t lisi your ravorllc hrand, it is only because we 
have limited space here. 


ORDER NOW AND RECEIVE FREE FREIGHT! 


Foi" our grand opening, all packages of 75 lbs or less (excluding Software Only orders) will receive free UPS ground freight anywhere in the 
Continental USA! Orders outside the ConUnental US, will receive a frelglit credit. 

TRUTH IN PRICING 

The price we quote yoti is to your door. No hidden frelght/handling charges’. 

No Credit Card surcharges! 

AUDIO/KARAOKE MUSIC SERVICE 

Now you can order nil the Compact Discs, Karaoke CD+Gs and Laser Discs (including movie llllesl you need, direct from DJ Network. 
Here's how it works: Place your order before 2:00pni Pacific Time on Tuesday. Receive your order anywhere in the USA by StOOpin on 
Friday! Guaranteed (ask for gitarantee rielails). 

You will save money on every CD. CD+G and Laserdisc you order. CD prices start as low as $5.50. A $16.98 List ITIcc CD Is $ 12.99 or 
less. Minimum order amount is $50.00 for Software only orders. $5.00 covers frelglit and handling for any size software order! 


EQUIPMENT FINANCING OPTIONS AVAILABLE 

You can finance your ettnlpmcnl purchases in several different ways. You can use a major credit card! You can ajiply for a DJ Network 
Revolving Charge Account! You can lease equipment for your Restaurant. Night Club or Mobile DJ Business! In other words, if you have 
good credit, make money land can prove Iti. and can fill-out a credit application in ink (no crayons jilease), you may be able to get your 
e(|iiipment now. and pay later! 

(800) 4DJ-NTWK 

(800)435-6895 

FAX orders (805) 631-4433 

Interaational inquiries call (805) 631-9562 






2030 19th Street 
Bakersfield, CA 93301 




















Singing karaoke’s praises 


by Bob Glazier 


B elieve it or not, when I tirsl hit the trail as a mobile karaoke 

host, Ronald Reagan had just handed over the presidential of 
fice to his vice president. My tirsi job in this business was as a 
local Los Angeles sales rep for DKKaraoke. There were five of 
us, all professional sales people and we all believed selling 
karaoke would be a slam dunk! All we had to do was present the concept of 
karaoke to local bar and restaurant owners and sell or rent them a system. 



We would walk in with nothing but a brochure and a song list of four 
CDGs that were not even close to being licensed. The usual response was that 
karaoke was a stupid idea and that their customers would never do something 
like that. Ironically, since this time, these locations (the ones still in business) 

have either tried karaoke or are presently offering it as 
part of their weekly entertainment package. 

Seven years ago, there was no real competition in 
the U.S. karaoke market. Pioneer and Nikkodo had been 
here for a while, but neither had made any real strides. 
Pioneer was pushing their LaserDisc format. Nikkodo had 
so many different language discs that they were not spend¬ 
ing a great deal of time in the English segment of the mar¬ 
ket. We all knew' every track available and which ones 

fe ^ 

w'ere belter than the others. The hardware was also easy 
to keep track of: a couple of aulochangers, some single 
disc players, a dozen or so mixing amps and an assort¬ 
ment of accessories {mics, disc racks, monitor stands, etc.). 


The Future of Karaoke 

So what's the point of my little history lesson? Simple, really, if you’re think¬ 
ing of getting into karaoke or arc already deep into it, you may well be in the 
right place at just the right time. With today's technology, you can add a 
single CDG player to a pre-existing DJ rig, buy an assortment of discs that are 
specifically geared towards the demographics of your audience and get into 
karaoke for under $ 1,00t>. Assuming you charge $250 for a karaoke gig, you’ve 
got your investment back in just four nights. After that, it’s gravy! Even if you 
want to go crazy and purchase a full blown stand-alone karaoke rig w'ith a 
wide assortment of discs, you can easily keep your investment below $5,000 
and recoup your investment in a relatively short lime. 

cont’d page 86 
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SING THE HITS WHILE THEY'RE STILL HITS! 

Back issues still available 
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• I fie newest songs programmed bp Djs and Kjs 

• The highest quality music renditions in the industry 

• Large, readable fonts that are wiped accurately 

• Outlined text for super-imposing 

DenlerslStores Call 
1 - 800 - 713-1992 


KjsIDIs Call 
1 - 800 - 713-1940 





























PINTO NOVELTY CO. 


A Wholesale Distributor Specializing in 
All Your Basic Party Good Give-Aways 



CALL AND INQUIRE ABOUT OUR 
PERSONALIZED PARTY PACK SERVICE! 

718-252.2588, fax 718-252.2891 
Open Moil. - Fri. 9 a.m. - 6 p.ni., Sal. 10 a.ni. - 2 p.m. 

24-liour answering service available! 

It Pays to Call Pinto Novelty! 

1 - 800 - 854-8490 


UNEQUALLED PORTABILITY! 


0 


Meta-Lite System 8500 

"WE TOP PERFORMER IN PORTABLE LIGHTING" 


*UNm 22 LBS 
*2 MIN SETUP TIME 
*BUILT-IN, 1024 STEP SHOW 
*256 PAUEPNS, (NOT 16) 
*AUVI0 SYNC'D 
*S CHANNEL (NOT 4) 
*INCLUDES 'ENHANCED MODE 
FOP STROBE-LIKE ACTION 
*T0 ORDER, OR FOR MORE 
INFORMATION, CALL 

i-S00-B52-0037 

ASK ABOUT OUR DEMO VIDEO 



MOBSLE VJ 
mu BURNS 


Cantek Metatron Corp. 

19 W. Water St. Canonsburfil. PA 15317 




Sing-Along Essentials 


With the bigger consumer 
electronics companies now 
getting involved, it proves 
there's a future in karaoke. 


If you’re still a little standoffish about spending 
the big bucks, you can rent full systems or compo¬ 
nents from many local karaoke suppliers. You’ll 
spend very little money up front and have the ability 
of “testing the waters” before spending your hard 
earned money. 

If you have already made the hardware invest¬ 
ment, then all you really need to do is keep up wdih 
the software. As of last count, there were over 20 
different disc producers. Some of these companies 
even specialize in specific types of music: country 
& western, R&B, rock ’n’ roll, etc. Some have hc- 
giin compiling “Concept” karaoke discs. In the past 
you’d have 18 different types of tracks and if you 
wanted one particular rock tune you’d have to buy a 
disc with some standards and country tunes. Now, 
thanks to many of these new producers, you can gel 
all country for the bool crowd or all heavy metal 
tracks for those ever lovin' headbangers. 

More and more companies are coming into the 
karaoke market. This growth will lead to lower prices 
and a wider range of products for you to choose from. 
And, as illustrated in Las Vega.s this pa.st January at 
CES and NAMM, with the bigger consumer elec¬ 
tronics companies now getting involved, it proves 
there’s a future in karaoke. 

Will Karaoke become a part of our culture like 
it is Japtm? I don't think so, but I do believe that 
people love to sing in front of an audience. You. as a 
DJ (mobile or club) have almost everything they need 
to help them live out their fanta.sy. If you don't offer 
it. you force them to call a competitor who is. Don’t 
wait for the “big Karaoke boom”, it's not going to 
happen. The way you make money with karaoke, is 
to get it up and running, and start promoting it. You 
get a few jobs, a few more, and so on. It's a lot like 
starting up a DJ service. Now that you have your DJ 
service in place, it’s a w'hole lot easier. 

O 
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(oMpad Dms + Graphics 

from the folks who invented Karaoke 


Come hear and use the best tracks in the business 
All albums are multiplex (with vocals), plus pure 
background tracks in stereo. We've got the hits! 


COG 1001 Frank Sinatra 

The Lady Is A Tramp • IVe Got You Linder My Skin - Night And Day - I've Got The World On A String • Summer 
Wind ■ Witchcraft • Ner^ York New York • Strangers In The Night - Chicago • My Way 

CDG 1002 Barbara Streisand 

He Touched Me - My Man - Don't Rain Or My Parade - The Way We Were - Memory - Tomorrow - Evergreen • 
Somewhere Send In The Clowns 

CDG 1003 Whitney Houston 

One Moment At A Time -1 Wanna Dance With Somebody Who Loves Me • Didn't We Almost Have It All - AH 
At Once • You Give Good Love ■ The Greatest Love Of All - Saving All My Love For You - So Emotional 

CDG 1004 Elvis Presley 

The Wonder Of You • Can't Help Falling In Love • Stuck On You • It's Now Or Never - Let Me Be Your Teddy Bear 
- One Night - Kentucky Rain - In The Ghetto - Moody Blue * It I Can Dream 

CDG 1005 The Beatles 

Penny Lane ■ Strawberry Fields Forever - Hey Jude • Norwegian Wood - The Fool On The Hill • Getting Better All 
The Time • Yesterday - Michelle • Let It Be ■ Eleanor Rigdy 

CDG 1006 Janet Jackson 

Alright - Escapade • Nasty - Miss You Much - Rhythm Nation • Control - Let's Wait Awhile - What Have You Done 
For Me Lately? 


CDG 1007 
CDG 1010 
CDG 1012 
CDG 1014 
CDG 1017 
CDG 1020 


Sarah Vaughn 
Patsy Cline 
Linda Ronstadt 
Debbie Gibson 
Ray Charles 
Sammy Davis Jr. 


1/1/e ARE the experts. 


SPECIAL INTRODUaORY OFFER 


ANY CDG ADVERTISED 


HERE, $3.00 OFF 
WITH THIS COUPON 


Dealer Please return to Pocket Songs for redemption ot S3 00 
discount This Coupon will be honored until March 30. 1996. 

Pocket Songs 

50 Executive Boulevard. Elmsford. N.Y. 10523 



CDG 1009 

CDG toil 

CDG 1013 
CDG 1015 
CDG 1018 
CDG 1019 


Roy Orbison 
Billy Joel 
The Carpenters 
Paula Abdul 
Neil Diamon 
Anita Baker 


AND PLENTY MORE... 

you'd like a copy of our catalog, call or write. Also receive a r n bb L/UU o AMr Lbn (ealuring 


some of our best tracks. 

We have well over 100 albums devoted to CDG recordings. Our tracks are without parallell in the Held ot 
Karaoke. Hear for yourself. We've been doing this since 1950. 


























































N olhing has had a greater effect on the growth of 
the Mobile DJ profession more than innovations 
in the tools of the trade. Now that philosophy is 
being applied karaoke, and with quite a bit of success. 


mixer realized (as did those who 
designed the KM-707), a KJ needs three mics, 
a DJ, most likely, docs not. And, speaking of mics, the 
KJ-6200 has dual inputs for mics #1 and #2 with XLR 
connectors mounted top side and 1/4-inch jacks on the 


It’s always good to 
have a plan B 


Plan A 


back. 


The first DJ mixer absolutely loaded with karaoke fea¬ 
tures was Gemini's KM-707 (sec: Mobile Beat Scoop, 
Oct./Nov. ’95). The KM-707 impressed us with its wide 
variety of usable digital effects including echo, reverb and 
key control. In addition, it has three mic inputs with full 
EQ. pan and level controls. While these effects are a ne¬ 
cessity for a good karaoke presentation, the fact that the 
KM-7l)7 is above all else, a good DJ mixer, added to its 
value. Features and quality do come with a price, and in 
the case of the KM-707, we're talking a suggested retail 
of $K95. 


Plan B 

Thanks to Gemini, the concept of a mixer built around the 
needs of a DJ and KJ is no longer “off-the-wall." In fact, 
given the slow yet constant growth of karaoke, it makes a 
lot of sense. This is something that VocoPro has known 
right along, but has only recently decided to share with 
DJs. Respected as a karaoke innovator and producer of 
quality, yet economically priced karaoke hardware, 
VocoPro is just beginning to become known to DJs. 


VocoPro's first entrv into the US DJ/KJ market is the 
KJ-fi2()() karaoke mixer. This 19-inch rack-mount mixer 
features six channels. Three are dedicated music channels, 


two are for mics and the remaining one can flip Hop, giv¬ 


ing you a total of four music sources (six line/two phono) 
and two mics. or three and three. As the designers of this 


Also on the back panel are the usual phono and line 
inputs along with outputs for the house mix. monitor sys¬ 
tem and a recorder. In addition, there are inputs for audio 
and video from a LD, VCR orCDG player. A rotary switch 
tied to channel #4 facilitates selecting an LD, VCR or CDG 
player. This allows a KJ to use multiple A/V devices w'ith 
a single A/V output. Although the switch implies that only 
a .single LD, VCR or CDG player could be used, the real¬ 
ity is all the inputs are the same and you could use up to 
three of these devices. 

DJ or KJ 

Other karaoke features of the KJ-62{X) include a multi¬ 
plex function designed to cancel the vocals on special 
multi-audio discs and tapes. A dual channel, seven band 
equalizer is provided for the master outputs, along with 
tone controls to tweak the vocals on mics #1 and #2. A 
digital echo system allows the KJ to change the character¬ 
istics by adjusting the repetition, speed and amount of echo. 
A digital key control, tied to the Channel #4 (the A/V chan¬ 
nel) adjusts the pilch of the music. Unlike the Gemini KM- 
707. the pilch control cannot be used to effect changes in 
the sound of the singers, or DJ/KJ's voices. 
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DJ features 

When not being used for karaoke, the KJ-6200 does just 
fine as DJ mixer. There are ample inputs for phonos and/ 










At the recent NAMM show (January! 8-21) 
in Anaheim, CA., Karaoke Atlanta introduced 
a new line of pre packaged, all-in-one karaoke 
systems desined to interface with your existing 
DJ sound system. In the photo, K.A.’s VP of 
Sales, Greg Distefano, shows off the top of 
the line JVC pro Rental System. With a 
suggested retail price of $4,100, this packages 
includes a JVC XL-GM800TN CDG player, 2 
Nady mics and a pair of Bose video roommate 
powered speakers (monitors) housed in a 
protective roadcase. In addition, there’s a 58 
disc/1000 song library, 16 six-disc magazines 
plus custom song books. According to 
DiStafano, the new line was designed to either 
be used as a KJ’s primary system, or as a 
rental system when the job just doesn’t pay 
enough to include a KJ. A similar system 
without the monitors sells for $3,600. For more 
information, contact. Karaoke Atlanta, 7878-1 
Roswell Road, Atlanta, GA 30350. 770-394- 
1216. 



(ireg DiStefaiio from Karaoke Aliiiitu diRpIayN llieir latest all- 
in-karaoke sy.stems. With alt components pre mounted in a 
roadcase, the sy.stems ea.sily interface with a mobile K.ls 
existing sound .system. DiStefano .says he also sees potential 
for I),Is in the rental market. 


A rotary switch tied to channel 
#4 facilitates selecting an LD, 
VCR or CDG player. This allows a 
KJ to use multiple A/V devices 
with a single A/V output. 


or CD players with a switchable crossfader (replace¬ 
able). A talk-over switch is provided for the DJ mic 
and if you are using any video sources with your DJ 
show, the A/V switch on channel #4 could come in 
quite handy. And while there’s no digital sampling, 
the echo switch gives you a little added control over 
your sound. 

All in all, the VocoPro KJ-62(X) is a quite a handy 
mixer for DJ, KJ or even a home enthusiast. While it 
docs not offer all ihe features of the KM-7()7, its 
nearest competitor, it goes a long way toward sim¬ 
plifying the job of the KJ, with a style that no DJ 
would find uncomfortable. Consider that it’s priced 
$300 less ($595 MSRP) and suddenly the VocoPro 
KJ-6200 is quite a value. 

For more information, call 800-678-5348. 
VocoPro’s toll free 24 hour tech support line is 800- 
759-8888 (PIN 161-3373.) iJk 



http://www.sideas.com/sicleas e-mail: sideas@coiLcom 

Sound Ideas. Inc. 3671 Karl Rd. Columbus, OH 43224 
Phone: (614) 263-5180 Fax: (614) 263-1823 
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North Carolina KJ looks 
toward the future 


by Keith Chubb 


In I yy I. I was a rather “typical” person looking for some 
entertainment. A.s a part-time mobile DJ, I had heard of 
karaoke but didn't know' how to spell it, where to find it. 
how' to do it. or how much it cost. As a transplanted Ohio 
native living in North Carolina, I was quick to realize that 
things come slower to certain parts of the country. While 
karaoke wa.s already commonplace in key states like 
Florida. California and New York, in Charlotte only one 
nightclub was advertising this “new" concept in sing-along, 
Tlierc were no mobile operators offering karaoke services. 
Hoping to find something new to incorporate into my DJ 

service, I checked out the single karaoke 
nightspot in the area. 


Risky Business 


After seeing the excitement karaoke 
generated. 1 immediately decided 
to lake the plunge and purchase 
my own karaoke equipment. 
The only questions were: How' 
much did everything cost and 
w'herc do I get it? There were 
no stores that sold karaoke 
players or software. When I fi¬ 
nally found the equipment, the 
cost nearly knocked me over. I 
had already decided to use 
wireless mics. rack all the 
equipment in a rolling case, 
etc. (in other words, “do it 
right"). It w'Qs time to enlist the 
help of a local bank. With my 






detailed business plan in hand. I visited 15 bunks in the 
area, explaining the karaoke concept and trying to get fi¬ 
nancing for my proposed mobile karaoke business. It was 
always the same response, “You must be kidding. Why 
would we loan you money to do that?” 

Discouraged, the only option was to take a second 
mortgage on my house. Did I mention I had a wife and 
two kids to con.sider, along with being 37 years old at the 
time? Crazy? Perhaps. But I recognized there was a very 
unique business opportunity here. After being VERY ner¬ 
vous and signing the papers, I spent $10,000 on my first 
karaoke system and other initial startup expenses (adver¬ 
tising. business cards, blow-up props, percussion instru¬ 
ments, etc.). Laser discs were the only viable format at 
the time so it was an expensive proposition. Adding new 
songs meant .spending $130 and then you only got 28 
songs and they weren't so “new”! 


Overnight Success 

The demand for my karaoke services look off so well that 
I quickly abandoned being a mobile DJ and plunged into 
being solely a mobile KJ (part time, remember). Living 
the Dr. Jeckyi/Mr. Hyde existence as a full-time accoun¬ 
tant and part-time KJ eventually got the belter of me. Af¬ 
ter more than tw'o and a half years of this “double life” I 
couldn't deny my karaoke feelings! Quitting my rather 
well-paying accounting job, I approached a karaoke tape 
manufacturer with the pitch that I wanted to help them 
launch a CDG software line because the .singing public 
was demanding new songs. Whether it be songs on the 
charts or past hits, the current software manufacturers were 
not listening to the desires of the karaoke singers, period. 
1 was hired. 


During the next two years, not only was the com¬ 
mercial karaoke market assaulted with hundreds of new 
songs (at least 35 new software manufacturers released 
products in this period), karaoke expanded past the night¬ 
club market. With the introduction of products for chil¬ 
dren and senior singers, karaoke began heading into main¬ 
stream enlerlainmenl. You can find karaoke everv night 
of the week in most cities across the United Slates, with 
mobile DJs continuing to add karaoke as another integral 
part of their business. 


Flash in the Pan? 

Since 1991, karaoke has crossed over the “fad” line. Be¬ 
cause of its infectious nature, karaoke has taken typical 
people and changed their lives forever. Whether its been 
a change in career direction, the building of self esteem, 
the launching of a singing career, bonding with friends, 
helping a child learn to read, providing music therapy for 
the elderly or just letting out the “closet singer” in all of 
us, karaoke is here to stay. And it's all been fueled by the 
ever decreasing costs of hardware and softw'are, common¬ 
place in technology-driven industries. Finding karaoke 

cont'd on page 94 
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KaraoKe/DJ Mixer 

YOU In Complete Contro 


The WocoPro KJ-G200 is the first thoroughbred full- 
function professional Karaoke mixing board on the market. 

Built with the consummate Karaoke pro and DJ in mind, 
the KJ- 8200 's versatile, rugged and rack mountable design 
fills the complex mixing needs of today's mobile and club 
KJs and DJs while placing a complete, superbly integrated 
set of Karaoke mixing controls at your finger tips! 


• 19” Rack MiKer With Svuitchable 2 Phone 6 Line Input & 3 Output 

• 2 KLR a 3 Set of 1/4” Mic Input With Talkouer Switch 

• 17 Step Digital Key Controller • Digital Echo With Repeat S Delay 

• Multipleu Function *310/1 Out Video Switching Selector 

• 2 7-Band Stereo Graphic Equalizers • Stereo Cueing S Volume 

• Removable GO MIVI Crossfader • Output Level VU Meter 

• BNC Gooseneck Lamp Adapter • Dual Voltage With Selector 


VocoPro. We’ve Got What You Need. 



VocoPro DA-65DD Digital Amplifier 


3UU uigiiai flmpiiTier vocokpo 

24 HR. Tech Support 1.800.759.8888 

PIN-161.3373 

for Inlormation: 800.678.5348 Fax: 818.968.1498 

VocoPro is registered trademark of l-MC ©1995 


VocoPro CD6*2000 CD/CD+G Player 


VocoPro KC-100 Digital Key Controller 



uLTiRiATV CHOICE OF KAMOKE lUiniarrairaep 



















































THE CONCRETE CD+G KARAOKE COLLECTION 

Sound ("lioice , the quality leader in karaoke, has 
tIrawTi the bliiepnnt for a CD+Graphics "starter set". 

Sound Choice' otFcrs The Foundation -, a 30 disc set 
of the top 450 karaoke songs of all time. This set is 
ideal for karaoke jocks who want to abandon their 
cumbersome laser disc library for somctliing more 
compact and economical, yet still get die greatest hits 
ol yesterday and today. This product is also peiiect for die mobile DJ who wants 
to add karaoke services but is reluctant to spend thousands of dolkirs just to get 
die es.scntial karaoke si>ng>. The RmnduioiiiM is neatly packaged in a 
convenient three ring binder complete with an alphabetical song listing and track 
numlx^rs. Tlie set also includes the "utility^' disc. Tliis unique disc, containing 
a .serie.s of public announcements, is die first of its kind and can be used by the 
througliout tlie karaoke show. 


The FoundatiofiiM Contents 


450 Core Karaoke Songs On 30 CO+G Discs 
Heavy-Duty Binder For Disc Protection 
KJ Utility Disc 
Foundationm T-Shirt 
EZ-CD Opener 

Master Song List And Sample Songbook 
CD+G Demo Disc 



A The FoundatioDM karaoke "starter set' 
is the best value on the market. 






i 


A Build on The Foundation^ with Spotlight 
Series^ CDGplus Discs. This series offers 
today’s current hits and special themes, 
making it ideal to add to The Foundationm. 




















































































PR0-5IMQ KARAOKE LIQUIDATIOM SALE 



$10.00 BLOW-OUT CD+G SALE! 
OVER 50 CD-HG DISCS AVAILABLE 

CALL FOR COMPLETE DISC LISTING! 1-BOO-PRO-SING 





flD PIONEER- STEREO MIXING AMPLIFIE 

The Art of Entertainment 

• 120W HIGH OUTPUT POWER 

• 11 STEP KEY CONTROL 

• DIGITAL ECHO 

• HOWLING CUT-OFF 

• 3 MIC INPUTS 

• DISCS ARE PRE-SELECTED 


PROFESSIOnAL'S 
CHOICE 





WORLD'S LARGEST 
KARAOKE DEALER! 

Met 11 DPI PA^P^ WE HAVE ALL THE HOTTEST 
11 U W riULLr^3L^ KARAOKE HITS AVAILABLE! 



NEW 


CUSTOMER'!.^ , r A crr 

cHoicEi .^RELEASES 


CD SC 8216 


Al Vbu Ever Do Is Break M a Down .Mavortcks l 

Grandpa Told Me So .. Cliesney, Kenny 2 

Not That Dtiferent ...Raye. Collin 3 

I Let Her Ue. SlnQloUiY, Daryle A 

Teqona Taltdn' .Lonestar 5 

Out WHh A Bang .. Murphy, David Lee 6 

We Dared The Lightning .Bellamy Brothers 7 

I'm Ovtta Here.IVvaIn, Shanla 8 

Blgoar Than Beatles . Olttle.Joe 9 

Cowboy Love .Montgomery, John MichasI 10 

Round Hera ....Brown, Sawyor 11 

Wild Angels.McBride. Martina 12 

Rub-A-DubUn .. Mellons, Ken 13 

When Boy Meets Glil.Clark, Terri 14 

Some Things Are Meant To Be .Davis. Linda 15 


TWICE A 
MONTH!!! 




CD LC 0001 

StH The One..... Orteins 1 

RockNMa... StoviMHerBim) 2 

Thoy'm Cming To TaKe Me Away .. Napolm XV 3 

Break My Sinde ...Wilder^ UUffiew 4 

3ud 6 Q ... Crtddanee Qeirwitar Revive 5 

These Eyes .... Guess Who % 

GfBon Eyed Udy ... . Supartoat 7 

867-5309 Jemy .-.. Tutofii, Tomniy 8 

Think I'm I Love ....... Monty, Eddlt 9 

Just Remembflf I Low Vhu. .. Rrtfal 19 

Don't Khi) Cry......BucWnghims 11 

Ride Captain Rklfl. .BMs Irrupt 12 

You Are The Woman....Flretal 13 

Sunshine Of \bur Low..Cmam 14 

Lady .....UtiJe Rtwr Band 15 


Sti^rDisc CD-eG CALL 1 - 800 -PRO-SING 


CD SD 0021 

lAiltILovolt .. McGiaw.TIm 1 

lick Vte Of No ....Shall, George 2 

HrlHaN Empty.Herndon, 18 Bendy, S. 3 

IPIdures ..Alabanui 4 

•ip Down.Tills, Pot 5 

Wcca Lynn .While, Bryan 6 

HKiiis In Hot Eyes .England, Ty 7 

liSoisOn ..UtfleTexas 8 

bBesi High On The MounUin.611. Vince 9 

Boy Meets Girl.Clark. Terri 10 

reSaidVhs ...AUns. Rhetl 11 

iMa Talkin' . Lonestar 12 

hat I Meant To Say .Hayes, Wade 13 

ant Be Really Gene.McGraw. Tkn 14 


CD SD 0022 


CD SD 0023 


Exhall ... Houston. Whttnoy 

Til! Hear It From Vbu .....Gin BLossoms 

DIppin On You .......TIC 

Dreaminp Of You......... Selena 

Time .......* *... Hoctle & Blowfbh 

Good Intentions....Toad The Wet Sprocket 

Who Can t Run To.....Xscape 

Take It On Fatth ...... Kadlson, J. 

rmViourMian.....AJM-One 

Empty Garden ..... John. EJlon 

Til I Kissed Vbu ...Evarly Brothers 

Mtss Me Blind ...CuttureClub 

VolcesCarry ...... Til Tuesday 

Saflad Of John & Voko....... Beatles 


1 

2 

3 

4 

5 

6 

7 

8 
9 
10 
11 
12 

13 

14 


111 Try ....Jadtsoo, Aiwi 

It Matters To Me_____ ___ _Hi, Fitth 

Not Enough Hours In The Nlghl_ ____Supemtw, Doug 

Cowtsoy Love Montoomefy. John Michaii 

Like There AInT No YsstenJay . . BJacWuwk 

Ring On Her Rngof ..................... McEmire. Riba 

Bigger Than The Beattes .. .. ... Dlffle. Jot 

Not That Dltlerint ....Raye» Co4tn 

ff Ybu loved Mi.. ,., .Uwrme. Tracy 

Grandpa Told Me So .... Chnney. Kenny 

Paradise. ..... Andecwm, John 

Nothing ....'ibikum, Di^ght 

Dust On The Battle ...Miiphy. David, Lee 

Wild Angels...... McBride. Mar ttru 


1 

1 

1 

t. 


GET m THE KARAOKE BU5IME5S MOW!!! 


CALL FOR COMPLETE CATALOG AND DISC SELECTIONS 1-800-PRO-SING 




























































































































Delivering The Hottest Hits 
of Tomorrow... Today! 

Sunfly Karaoke instrumentally reproduces all sound tracks 
so true to the orislnal, most people think all you've done is remove 
the vocal from the orlsinal artists' recording! 

■ No Synthesized Electronic Elevator Music 

■ Highest Quality CD+G Text Graphics 


Videos w/ Accurate Storylines That Rival Any MTV Video 
Titles Released On A Regular Basis 
More Hits Per Disk 




Fat Cockerel Karaoke, currently available on Laser Disc, 
wilt soon debut its new Compact Disc + Graphics (CD+G) line! 

• Unique Blend OF Yesterday’s And Today's Hits 

■ High Quality Audio And Video Tracks 

• Songs Not Found On Other Labels 

■ Classic Songs By Artists Such As: 

The Doors, Eagles, Marlah Carey, Phil Collins, 

Nell Diamond, Boston, Queen and more. 


SUNFLY USA 

1737 Boxwood Lane • Naples, FL 33942 
Telephone: 1-800-972-2736 • Fax: 1-813-649-5032 
Call For FREE Catalog • Dealer Inquiries Welcome • Coming Soon: CDV! 


ITS 

HERE! 

Audio • Lighting 

Hardware 

Accessories 

The Ultimate 
DJ Source Book! 



The foundation you can build your business on... but only If you 

have it! So... GET IT NOW! 

Send check or money order for $10 (US Funds) to: Mobile Beat Magazine 

PO Box 309 East Rochester, NY 14445 
or call with Visa/Mastercard: (716} 385-9920 

The Mobile Beat DJ/Pro Sound and Lighting Buyer’s Guide! 


Karaoke conf'd 

hardware and software is as easv 
as picking up a music related cata¬ 
log or going down to yesur local 
mass merchant. 

So what do I see as the future 
of karaoke? The CDG format has 
allowed sophisticated karaoke 
technology to be made available to 
the average entertainment enthusi¬ 
ast. With the recent introduction of 
numerous reasonably priced “jam 
box” style CDG players, karaoke 
will finally begin to enjoy penetra¬ 
tion into the home market. For 
karaoke to become a more legiti¬ 
mate piece of the music industry 
(most musicians still look down on 
it), the quality of the reproductions 
must continue to improve. Some 
industry insiders predict that DJs 
offerinc karaoke will be as com- 
monplace as having lights. The cost 
to add karaoke to an existing DJ 
business is getting surprisingly low. 
Around $2,000 can get you a base 
CDG library and the other neces¬ 
sary hardware — a far cry from the 
$10,0001 spent five years ago. Of¬ 
fering karaoke is now a “no 
brainer." 

Other predictions include a 
change in format from laser disc 
and CDG to DVD (digital video 
di.se), which is a 5-inch disc (CD 
size) with the on-screen look of a 
laser disc. The jury is out on 
whether video backgrounds are 
important to singers or audience 
members, and more importantly 
whether or not the DJ/KJs arc ready 
for yet another format change. In 
the near future, you may just down¬ 
load songs over the internet to your 
computer, totally eliminating discs 
and tapes. Who knows? The magic 
of karaoke and its effect on people 
is driven by peoples' innate desire 
to sing. The mechanics are unim¬ 
portant — the concept is enchant¬ 
ing. Just enjoy it! 

Keith "Chubby” Chubb is owner ami 
opereilor (ff Chubby's Karaoke and 
Commercial Products Coordinator for 
Sound Choice in Chorhite. i\orih 
Carolina. 
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Hreates : 

gUICK RETURN 
□ N MINIMAL 
INVESTMENT 


INCREASED 

SALES 


REPEAT TRAFFIC 


NEVER MISS 

nPPORTUNITIES: 

BIRTHDAYS 


ANNIVERSARIES 
WEDDINGS 
SPECIAL EVENTS 
SCHDDL 

ACTIVITIES 

REUNIONS 



AND MORE... 


The “Screamer” Party-in-a-Bag Rental kit 

{WEIGHS ONLY ZB LBS. - 750 SONGS) 


Now IS THE TIME 


TO GET INTO THE 


Karaoke 


Rental 


Business. 


Use the 

“Karaoke Card" 

AND GET 

9. Months 
N o Payment 

No Interest! 





Our 






Guaranteed Lowest Prices 
Same Day Shipping 



Huge Everyday Inventory 
Professional Sales Consultants 


1 -800-949-SING [7464] 






























VOl I CLASSIC ROCK 

1 A.MERICAN PIE - DON MCLEAN 

2 BORN 10 BE WILD - SIEPPENV^'DIF 

J ME & BOBBY MCCEE - JAMS JOPLIN 

4 MARCaRITAVILLE - IIMMY BLiFFEn 
i HOTEL CALIFORNIA - EAGLES 

6 BROWN EYED GIRL - VAN MORRISON 

7 SOME KIND OF WONDERFUL - GRAND FUNK 

5 CAT'S IN THE CRADLE - HARR> CHAPIN 

9 HIT ME WITH YOUR BEST SHOT - PAT BENATAR 

10 MONY MONY - TOMMY lAMES^SHQNDELLS 
III LOVE ROCK AND ROLL - JOAN lEH 

12 WONDERFUL TONIGHT - ERIC CLAPTON 
15 WILD thing - TROCCS 

14 TAKIN' CARE OF BUSINESS - BIO 

15 I SAW HER standing THERE - BEATLES 

16 YOUR SONG ' ELION JOHN 


VOLlPOPHtJSttl 

1 I WILL ALWAYS LOVE YOU - W^HITNEY HOUSTON 

2 SUMMER NIGHTS - NEWTON-lOHNMRAVOLlA 
5 LOVESHACK.B-52‘S 

4 CELEBRATION - KOOL & THE GANG 

5 ENDLESS LOVE - RICHIDROSS 

6 OLD TIME ROCK AND ROLL - BOB SECER 

7 THE ROSE - BETTE MIDLER 

6 UP WHERE WE BELONG - COCKERKW'ARNES 
9 WIND BENEATH MY WINGS - BETTE MIDLER 1 

I lY DON'T LEI THE SUN GO DOW'N ON ME - ELTON JOHN 
f I SOMETHING TO TALK ABOUT - BONME RAITT 
I 2 IE I COULD TURN BACK TIME - CHER 
15 FAME ■ IRENE CARA 

14 CRAZY FOR YOU - MADONNA 

15 SOMEWHERE OUT THERE - RONSIADTMNCRaM 

16 DREAMS - FLEETWOOD MAC 
I 7 ALWAYS ' ATLANTIC STAR 

I a DON'T CO BREAKING MY HEART ELTON lOHNN KIKI DEE 





roi 3 POP HITS ft2 

1. I WILL SURVIVE - CLCHRIA CAYNOR 

2. AT THIS MOMENT « BILLY VERA 

5. GREATEST LOVE OF ALL - W'HITNEY HOUSTON 

4. Candle in the wind - elton iohn 
S ON the wings of love - JEFFREY OSBORNE 

6. lUST ONCE - JAMES INGRAM 
7 CRAZY LITTLE THING CALLED LOVE ^ OUEEN 
e, SHOOP SHOOP SONG (IT'S IN HIS KISS) - CHER 

9 LIKE A VIRGIN - MADONNA 

10 COME TO MY WINDOW - MELISSA ETHERIDGE 

11 THAT'S WHAT FRIENDS ARE FOR - WARWICK 4 FRIENDS 

12 YOU ARESO BEAUTIFUL - JOE COCKER 
15 CARELESS WHISPER ' WHAM I 

14 DECEMBER 65 < FRANKIE VALLI 

15 TIME OF MY LIFE - MEDLEYYWARNES 

16 W.ANTED DEAD OR ALIVE - BON lOVI 

17 TOO MUCH TOO LITTLE TOO lATE - MATHISsWILllAMS 
1 # ONE IN A MILLION YOU - URRY GRAHAM 
19 NOBODY - SYLVIA 


CLASSIC ROCK 
POP HITS 
STANOARBS 

coumRU 

ALL j/OU MEED 
TO START A 
KARAOKE SHOW m 


VOl 4 OlDItS #J 

1 YOU'VE LOST THAT LOVIN' FEELIN' - RIGHTEOUS BROTHERS 

2 CAN'T HELP FALLING IN LOVE - ELVIS PRESLEY 
5 I GOT YOU BABE . SONNY 4 CHER 

4 DOCK OF THE BAY - 01 IS REDDING 

5 PRF TTY WOMAN - ROY ORBISON 

6 MY GIRL - TEMPTATIONS 

7 IT'S NOW' OR NEVER - ELVIS PRESLEY 

8 DO W'AH OIDDY • MANFRED MANN 

9 UNDER THE BOARDWALK - DRIRERS 

10 THESE BOOTS ARE MADE FOR W'ALKINC, - NANCY SINATRA 

11 MY BOYFRIENDS BACK - ANGELS 

12 IN IHF STILl OF THF NIGHT - FIVF SATINS 
15 lA BAMBA - RICHIE VALENS 

I I RUNAROUND SUE - DtONYBELMONTS 
I 5 GREAT BALLS OF FIRE - JERRY LEE LEWIS 
I 6 WONDER OF Y OU ELVIS PRESLEY 
I 7 HEARTBREAK HOTFI - ELVIS PRESLEY 

18 KING Of THE ROAD - ROGER MILLER 

19 SOUl MAN . SAM & DAVE 

20 SECRET AGENT MAN - JOHNNY RIVERS 

21 LOUIE LOUIE - THE KINCS.MEN 

22 LOVE POTION NUMBER NINE - THF SEARCHERS 
25 FUN. FUN. FUN, - THE BEACH BOYS 

24 TEENAGER IN LOVE - DION 


VOl 5 SrANDKRDS # I 

1. NEW YORK, NEW' YORK - FRANK SINATRA 

2. MAC THE KNIFE - BOBBY DARIN 

5. AFTER THE LOVIN' - ENGELBERT HUMPERDINCK 

4 UNCHAINED MELODY - RIGHTEOUS BROTHERS 

5 I LEFT MY HEART IN SAN FRANCISCO - TONY BENNETT 
b MV WAY . FRANK SINATRA 

7 FOR THE GOOD 1IMES - RAY PRICE 
fl COULD I HAVE THIS DANCE ■ ANNE MURRAY 

9. BEYOND THE SEA - BOBBY DARIN 

10. OVER THE RAINBOW - JUDY GARLAND 
1 I JUST A CICILO - DAVID LEE ROTH 

12. DELILAH - lOM JONES 

15 THAT'S LIFE - FRANK SINATRA 

14 AMAZING GRACE - TRADITIONAL 
I 5 IT HAD TO BE YOU - HARRY CONNICK, JR, 

16 SUMMEfiWIND - FRANK SINATRA 
I 7 HAPPY BIRTHDAY - TRADITIONAL 

18 HFLIO DOLLY - LOUIS ARMSTRONG 

19 WHEN I FALL IN LOVE - LINDA RONSIADT 
20. LADY IS A TRAMP - FRANK SINATRA 

21 RELEASE ME - ENCLEBERT HUMPERDINCK 
22. END OF THE WORLD - SKEETER DAVIS 
25 MOON RIVER - ANDY W'lLLlAMS 


COMES 

COMPLETE 

WITH 

SONGBOOKS 


































THE PERFECT BASE SET FOR THE DJ 
THE PERFECT WAY TO ADD A SECOND SYSTEM FOR THE KJ 


VOL 6 COUNTRY HITS # I 

1. CRAZY - PATSY Cll\E 

2. FRIENDS IN LOW PLACES - GARTH BROOKS 
J. ACHY 8REAICY HEART ^ BILLY RAY CYRUS 

4 TO ALL THE GIRLS I'VE LOVED BEFORE - NELSONTnEGLASIUS 
CHATAHOOCHIE - ALAN lACKSON 
b. ELVIRA - OAK RIDGE BOVS 
7, STAND BY YOUR MAN - TAMMY WYNETTE 
a. ON THE ROAD AGAIN - NELSONVENMNGS 
9 MOUNTAIN MUSIC - ALABAMA 

10. THE DANCE - GARTH BROOKS 

11, FOREVER AND EVER AMEN - RANDY TRAVIS 
12 GRANDPA - JUDDS 

IJ, I FALL TO PIECES - PATSY CLINE 

14. MAMAS DON’T LET YOUR BABIES CROW UP TO BE COWBOYS - 

NELSONNENNINCS 

15 YOU and I - RABBITTNCAYLE 

16. HEY GOOD LOOKIN' - HANK WILLIAMS 

17 YOUR CHEATIN’ HEART - HANK WILLIAMS 

18. EL PASO - Marty robbins 

19. GUITARS, CADILACS - DWIGHT YOAKUM 

20. OKIE FROM MUSKOGEE - MERLE HAGGARD 

21. DON'T IT MAKE MY BROWN EYES BLUE - CRYSTAL GAYLE 

22. IT'S ONLY MAKE BELIEVE - CONWAY TWIITY 


IHE 

W TOOLS 

m MEb 
TO 

START j/OUl^ 
KARAOKE 
BUSINESS 


VOl 7 CLASSIC ROCK 02 

1 DESPERADO ■ EAGLES 

2 HOUSE OF THE RISING SIN ■ ANIMALS 
} EIGHT DAYS A W'EEK - BEAILES 

4 YOUR mama DON'T DANCE - LOCCINS & MESSINA 
J. STOP DRAGCIN’ MY HEART AROUND - PEHVNICKS 

6 CARDEN PARTY - RICKY NELSON 

7 .MOONDANCE - VAN MORRISON 

a RAMBLIN MAN - ALMANN BROTHERS 

9 BACK IN IHE USSR - BEATLES 

10 DREAM ON - AEROSMITH 

I I SIGNS - FIVE MAN ELECTRICAL BAND 

12 GLORIA - VAN MORRISON 

13 MIDNIGHT CONFESSIONS - CRASS ROOTS 

14 THE WEIGHT-IHE BAND 

15 KNOCKIN’ ON HEAVENS I>OOR - BOB DYLAN 
16. IMAGINE - lOHN LENNON 

17 GLORIA - VAN .MORRISON 

18 NA NA HEY HEY KISS HIM GOODBYE - STEAM 

19 DEVIL WENT DOW'N TO CEORCtA - CHARLIE DANIELS 

20 W'HITE RABBIII - lEFFERSON AIRPLANE 

21 HAVE YOU EVER SEEN THE RAIN - CREEDENCE 
CLEAJWAIER REVIVAL 


VOL 8 POP HITS 03 

1. BLUE BAYOU - LINDA RONSTADT 

2. YOU'RE THE ONE THAT I WANT - NEWTON-JOHNMRAVOLTA 
3 KILLING ME SOFTLY - ROBERTA FLaCK 

4. IT’S STILL ROCK AND ROLL TO ME - BTLLY JOEL 
3- GET HERE - OLETA ADAMS 

6. FLASHDANCE - IRENE CARA 

7. BUST A MOVE - YOUNG MC 

8 YOU’RE SIXTEEN - R1NCO STARR 

9. WHEN WILL I BE LOVED - LINDA RONSTADT 

10 YOU’RE SO VAIN - CARLY SIMON 

I I, MANIC MONDAY - BANGLES 

12, ONE MOMENT IN TIME - W'HITNEY HOUSTON 

I 3. MORE THAN WORDS - EXTREME 

14. VOGUE - MADONNA 

15. RE-UNITED - PEACHES & HERB 

16 KEEP YOUR HANDS TO YOURSELF - GEORGIA SATELITES 
I 7. LET ME BE THERE - OUVIA NEWTON-JOHN 
I a. LOVE WILL KEEP US TOGETHER - CAPTAIN & TENNILLE 
19, BLACK water - DOOBIE BROTHERS 


VOl 9 OlDliS 02 


ITOl 10 OlOllS 03 

1 ROCK AROUND IHE CLOCK - BILL HALEY'V:OMETS 


1. CRYING • ROY ORBISON 

2 SUSPICIOUS MINDDS - ElVIS PRESLEY 


2 HEY JUDE - BEATLES 

3 WHEN A MAN LOVES A WOsMAN - PERCY SLEDGE : 


3 IT’S MY PARTY - LESLIE CORE 

, 4 TWIST i SHOUT - BEATLES 


4 PROUD MARY - CHEDANCE CLEARWATER REVIVAL 

3 STOP MN THE NAME OF LOVE - SUPREMES 


5 TEDDY BEAR - ELVIS PRESLEY 

6 STAND BY ME - BEN E KING 


6 wanderer - DION43ELMON1S 

7 RESPECT - ARETHA FRANKLIN 


7 AIN’T THAT A SHAME - FATS DOMINO 

a ARE YOU LONESOME TONIGHT - ELVIS PRESLEY 


8 1 THINK 1 LOVE YOU - PARTRIDGE FAMILY 

9 BANANA BOAT SONG (DAV-O) - HARRY BELEFOME 


9 CALIFORNIA GIRLS - BEACH BOYS 

10 SIXTEEN CANDLES - CRESTS 


10. DANCING IN IHE STREETS - MARIHAWANDELIAS 

1 1 LION SLEEPS TONIGHT -- TOKENS 


11. GOODNIGHT SWEETHEART - SPANIELS 

12. ALL 1 HAVE TO DO IS DREAM - EVERLY BROTHERS 


1 2 DAYDREAM BELIEVER - MONKEES 

13 CAN'T TAKE MY EYES OFF OF YOU - FRANKJE VALLI 


15 BYE BYE LOVE - FVIRIY BROTHERS 

! 4. DON7 BE CRUEL ^ ELVIS PRESLEY 


14, CALIFORNIA DRtAMlN’ A PAPAS 

15, ALL SHOOK UP - ELVIS PRESLEY 


13 THE BEAT COES ON - SONNY & CHER 

16. LOCOMOTION - LITTLE EVA 


16 HELLO MARY LOU - RICKY NELSON 

1 7. THE LEADER OF THE PACK - SHANCRI LA’S 


1 7 lAILHOLSE ROCK - ELVIS PRESLEY 

18 WAKE UP LITHE SUSIE - EVERLY BROTHERS 


18 ROCKIN' ROBIN - BOBBY DAY 

19, SMOKE GETS IN YOUR EYES - THE PLATTERS 


19 BRANDY - LOOKING CLASS 

20 JOHNNY ANGEL - SHELLY FABERES 


20 COME A LITTLE BIT CLOSER ■ lAY & THE 

2? 1. THAiaL BE THE DAY ^ BUDDY HOLLY 


AMERICANS 

22 SH^BOOM . THE CREW CUTS 


21 W'OOLY BULLY ^ SAM THE SHAM A THE PHAROAHS 


22 OUE SERA SERA • DORIS DAY 




TOP HITS MONTHLY, DANGEROUS, AMERICAN GOLD 
ALL HITS, MEGA HITS, UK KARAOKE, BACKSTAGE, 

STANDING OVATION, DJ COMPILATIONS, KARAOKE KLASSICS 
PERFORMANCE TRACKS, SOUND CHOICE, MUSIC MAESTRO 

GRAND OPENING SWEEPSTAKES 

WE'RE GIVING AWAY A SET OF KJ TOOLS A WEEK- CALL TO REGISTER! 






































SHoyt 


Presented by 



PRODUCTIONS 

100 Blair Rd^Cambridge, ON N1S 2J3 
Pfwne/Fax 1*519*740*0603 



Co-Sponsored by; 

The Canadian 
Disc Jockey Association 

Mobile Beat Magazine 


Thuwpay, f ripay & Satorpay-April 4,5 & 6,1996 

WATERLOO INN, Waterloo, Ontario, Canada. 

(only 50 minutes from Toronto cmd less thcai 90 minutes from the Buffalo N.Y. border) 


SPECIAL INVITATION TO MOBILE & CLUB DJs 


Discover products directly related to the mobile and nightclub DJ industry. We're presenting 
exhibitors from across Ontario, Canada and the US. 


SEMINARS, SYMPOSIUMS & PRODUCT DEMOS 


There is something for every facet of the Disc Jockey business. Everything from office supplies, 
insurance, clothing, cellular phones, to computer software & music information. See and touch 
the latest and best in sound, lighting and related equipment from around the world! 
Participate in novice, advanced and specialty seminars held doily. Featured performer: 
award-winning US interactive DJ—John Rozz! (worth the price of admission oloneD 


MAKE IT AN EASTER FAMILY CETAWAY WEEKEND! 


Bring your spouse and the kids I Check out the factory outlets & shopping mails. Supervised 
activities for children such as movies, swimming, Kiddie Karaoke and an Easter egg hunt! 
Babysitting is available. Enter the Karaoke challenge and party hearty every night right in 
the hotel. A DJ spinning contest is also planned. This year's show will be even bigger & better. 


DON'T DELAY—REGISTER TODAY! 


Call, write or fax our show office to receive your convention registration info kit. 

Jim Griffin, SEGUE PRODUCTIONS, 100 Blair Road, Cambridge, Ontario, 
Canada. NIS 2J3, Phone/fox (519) 740-0603. 




































start my Mobile Beat 

subscription today! 


Poyment Enclosed 

□ One Year (7 issues) S1S.95 • Save S7.75! 

□ Two Years (14 issues) $34.95 < Save $20.45! 

□ Three Years (21 issues) $44.95 - Sove $38.15! 

Name_^PIifloe_ 

Company Name_ 

Address __ 

City_State_lip 


Conodioii subuitptioK: S24.95 (1 ye*) * S44.9S (1 yean). Ill ether Ineign; $50 per ye*. 
U.S. Funds Oily Plecie! lllii liut lo tii veeki I* delliery ol lirsi issue. 

One yen luhsctipllin consisis it S Issues plus the onnuul Buyer's Buide (e $10 lelue). 



CHARGE my Mobile Beat 
subscription today! 


I 



Nome_Phone_ 

Company Name_ 

Address_ 

City_Stole_Up 



Charge to Vise MosieiCard 

□ One Yeor (7 issues) $19.95 • Save $7.75! 

Lj Two Years (14 issues) $34.95 - Soue $20.45! 

□ Three Years (21 issues) $44.95 • Sove $38.15! 

Home ol Gsdbaldet_Plwne_ 

SIgnolure ol Cardboldet_ 

Credil Cord #_Exp. Dote 


CangSloi nlisHiptlfns; SIl.9$ (t fe«) * $44.3S (1 yeert). Sll illw lirtigi: SSO pet)««, U.S. hnit Oely Plnn! 

Alisff tin I* sli weeks let deliiery el tint Iiik. Dm year ntseripilea cwslsli ol i Issies pin Ihe omhI luyet'i liMe ($11 iriM). 

Chorget may be laxed lo 71B-385-3637 or called In lo 7I6-38S'9920 



Give Mobile Beat OS U Gift! Send To; 


Home 


Phone 


Componv Name 


Address 


City 

Slate lip 




Bi 





CAU 716«385*9920 

(To use VISA or MosterCord) 



Chorgi Ii VIso MosterCord 

□ One Yeor (7 issues) $19.95 - Sove $7.75! 

□ Two Years (14 issies) $34.95 - Sove $20.45! 

□ Three Years (21 issues) $44.95 - Save $38.15! 

□ Check Enclosed 

□ Send Gift Cord 

Name of Cordbolder 

Phone 

Sjqnatwe of Cordbolder 

Credil Card # 

Exp. Dole 



CiHdIei lobs^ptiiK; $14.95 (I y») ec $44.95 (I yeffi). HI eihet leteifi; $51 pet ye*. I.$. Fien (Wy Neset 
Ulit fiei ti lix wecki lei Miiery ol Hm fnue. Die ye* ntocrlpllM cteHA el I Ishh pies Ike ibihI liytr'i Mie ($11 i*M). 

Charges may be faxed to 716*395*3637 or colled In lo 716*365-9920 
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ADVERTISE In The Mobile Beat SHOWCASE! 

GREAT RATES for dealers and l)Js: Just $J() Per Coluinn Incii (1 *V4” >vide 
by 1” high). All copy and payment-in-fiill for the JllNK/JLIL^’ '% issue #32 
must be received by MARCH 29, 1996. For more information or to place 
your ad with Visa (»r Mastercard call 716-385-9920. 




DJ DISTRIBUTORS 

P.O. Box 45, Williamstown, NJ 08094 

1 - 800 - 835-5506 


"Make Us Your Last Call- We*ll Beat The Price!'* 

Aidsco, American DJ, Ampeo, KLS, Knight, Laser Vision, LightCraft, Lytc Quest, 
MBT, Martin, Meteor, Ness, OmniSistein, Tas, Visual Effects 

AB International, BBE, BGW, Bi-Amp, Bullfrog, Carver, Denon, Ecler, Furman. 
Gem Sound, Gemini, Genesis, GLl, Grund, Grundorf, MTX, Numark, Odyssey, 
Rolls, Samson, Stanton, SoundTech, Ultimate Support, Vestex 



LOWEST PRICES 

lyiPEia $AU 


CALL TO GET ON 

1 

GUARANTEED 

^©DN<S ©INI INI©W2 

OUR MAILING LIST!! 

1 

1 



I 



Your DJ Headquarters! 


Save on All the Best 
DJ Equipment, 
Lighting and Sound. 
Call for a Free Catalog. 


j 






Gemini 

PMX2tKll 



American l>J 
Vertigo 

***and much more! 


800 - 4 - NEW SOUND 

800 • 463 - 9768 

CBLIFOllfl 


soyn e LiGHm 




Soundlbch 


PROFESSIONAL AUDIO 


LIGHTHOUSE 

DJ SUPPLY 

1 Staub<»rOriv«^ New York 11803 

In New York (516) 938-9451 

Toll Free (800) DJ-SUPPLY 










'V' 'W 
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if: ® 
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I I 
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4 I -P 

I 
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SoundTec 
> Power AmpaL 


- T' 


SUPER SPECIALS ON: 

Yofkwfte Speakers In Stodc 

Pioneer CDJ-500G. .. CALL 

ADJ VERTIGO. . $169 

SoundTech Speakers In Stock 

SoundTech PS1600. . CALL 

Siantrm 680 EL . 62.95 

1-800-DJ-SUPPLY 


/TmufUtmti. O NADY Wireless O SoundTech O CMMaStvicM Crrtcif O MTX O Yorkville O Gemini O Denon 


Your one-sfop DJ Warehouse 




• Buy Direct 
• Free Catalog 
800-5414-4898 


LU 


A I Lights Up 

7756 NLU 44 STR€€T 
SUNRISE, fl 33351 

(305) 746-1817 


DJ, Club, Stage 
Lighting at 
Wholesale Prices 
Call For Our 
BlowOut 
Special Prices 


Pinspots 
Mirror Balls 

Fog Machine w/ Remote Control - $125 
Fog Juice Gallon (Scented or Unscented) • $22 
Black Lights 
Sound Systems 
Light Craft 
VE) / Gem Sound 
Samson Wireless Systems 



VISIT THE ONLINE DJ STORE AT: 


http: // www.discjockey.com 
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Karaoke Explosion! 


I 


DKKaraoke 


Starr Karaoke 

Authorized Dealer for DK Karaoke Inc. 
The Leader in Sing’-Along Entertaimment 




Early Bird Year-End Blow Outs! 


DKK200P CDG Player by Sony—77/^'y back in stock NOW! 



P erfect add-on player to any DJsystem: 

Rapid Cue up time m Multi-function 
timer mOne-touch access remote control! 
WMuch morel! 


This player^QJ^ when you purchase a set of 96 DKKaraoke CD+G's 


Loo 



JVC XLGM800 CD+G Multi Changer 


S ix-Disc Magazine loaded 
Two mic inputs m Digital key 
control ■ Digital echo m Vocal 
maskingm More! 


■Xi* 




k 






' 'J 








Save Early! Save Big ! Hardware/Software Combos 


DKK200P CDG Plaver & 20 CD+G Discs 


JV'CXLGMSOO Multi Changer & 20 CD+G Discs 

Free TV Monitor Stand With Purchase of Fuii Software Set 

(While Supplies Last) Call NOW! 


Call 800-990-SONG (Ask for ext. 99) 
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Be a Mobile DJ! 


In-depth 75 minute 
program unlocks 
the secrets to 
becoming a 
successful Mobile 
Disc Jockey. 

Hie Video Guide to 

Earning Money as a 

Mobile Pise Jockey 



“This video covers all the basics 
of the business with needle-sharp 
precise ness... a wealth of infornriation 
and ad vice.'lie Beat Magazine 

★ ★★'/i “Highly rccomniended” 

-Video Uhntrian 


s39« 

+S3S&H 


Order Now or 
for FREE info: 

1 - 800 - 225-0000 


(NYS + S3,4(l tuj DJ Video Productions 


AMEmiSA PO Box 424. Commack. NY 11725 


MC/Chrek /fijjt Maney Baik Cuaranier! 


We Do DJ Jinglesf 

Let us sing or shout your 
DJ name on a great 
sounding jingle... 

Or how about a vocal 
group acappella sung with 
your custom lyrics... 

All performed by the 
same great singers heard 
on jingles for AC/CHR, 
Country, and Oldies 
stations around the 
world! 


DB Music 

(615) 385-7283 



HOWLING 

HOUND 

PRODUCTIONS 

“Where Karaoke Is Man's Best 
Friend" 

Call Howling Hound Productions 
for all your Karaoke needs ... 

J Custom Configured Systems 
J Hardware & Software Sales 
J Restaurant & Club Promotions 

800-4U2-II0WL 


The Sixth Annual 

Pittsbui^ DJ Expo 

on Sunday, April 14,1996 

at the Holiday Inn-Pittsburgh South 

Join us for a day of 
seminars, networking, exhibits and 
^‘hands-on” product demonstrations by 

manufacturer’s representatives. 

For more information or to register. 


l ircd of Imikitig for 

PROMOS? 



Easy, low -cost pines, contests and 
csenis. Get the excitement you need 
to keep guests coming twek for nwre! 

Try our "POWER PACK" of 2 soIurks 
\ighl Club Promotiom Manual iS 

.So«freUvt.SI‘).95plusS/H 

ami 

Promote! - $22.75 plus S/H 

Add $5 S/H for tine or both 

Both are used by clubs, promoters 
and DJ's worldw'ide. 

The Hughes Company 

117 Timber Ridge Drive 
Brunswick. GA 31525 

1 -800-982-1289 


Polish Party Music 


call us at (412) 882-8997, fax us at 
(412) 882-9654, or e-mail PGHDJ@AOL.com 

Produced by Steel City DJ Supply 


MACARENA 

INSTRUCTIONAI. VIDEO 

lougHt by Lenny Yordan, 
ct itie tjvdofd wMiig Supenounds DJ compony. 
Step by Step Instnictions and 

Actual Live Crowd Footage. 

Guaronleed lo be loughi lo rhyttimkolly 
challenged DJs ond gueshl 

Send $9.99 per tape 

icheck or moiie} order) lo: 

Supersound.s DJ Co. 

PO Box 214 Underhill. VT 05489 

(802) 899-2823 


Learn How To 
Rebuild A Speaker 

^ $39.95-e 

Instructional Video & Parts 


Workshop Video 
1502 N. Harrison 
Ft. Wavne. IN 46808 
(219) 424-5463 



• Hospitality Suites • Sales Promotions 

• Country (^lubs • Charltabte Events 

• Corporals Events * Atxl Much More' 

FOR MORE INFORMATION 

1 - 800 - 354-1183 


UGHTS 
NEW & USED 


• 700 WAH REMOTE 
FOGGER, New! $99 

• GALLON FLUID $18 
•PAR 38 CAN $18.50 

• GOBO SPOT $56 

FREE CATALOG, CALL 
800 880-0885 



> Music for all (CD1), contains 17 Polish bits.) 
IA Must-Mave for DJst Only $32 (. i/n t3)| 
, To order or for FREE info, • 

I Call Now 24 Hours! Visa I MC ' 


FAX; (312)561-60611 

1-(800)-DJS-ABE-US 


ELECTRONIC 

BARGAINS 

The Only REAL One Stop DJ 
SUPERSTORE For 

Professional DJ Products 

MTX 
Denon 

Showcase DJ 
Pioneer 
Technics 
American DJ 
On Stage 
LTI Speakers 
Specialty CDs 

...ontf mony morel 

Call us with your best price. 

FREE CATALOG 
1-800-336-1185 

tax (508) 566-2488 
IF WE DON’T HAVE IT... 
THEN YOU DON'T NEED IT! 
VISIT OUR SUPERSTORE 
970 Montello St. (Pt. 28) 
Brockton, MA 02401 

OpenTues -Sal 9am-6pm£ST 
Dosed StfxJjy S Monday 


DBX 

LIghtcraft 

Samson 

DKKaraoke 

Lytequest 

Gemini 

BBE 

Pitbull 

AB Amps 




CUCJCDL, OESIGrvIS orvi 
CDfNIS , BArsirslEFRS S. |\/IACSfXJETICD SIGhsIS 
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V. E.l,> MARTIN • MrEOR • CUT PAKV • LASER VISION • TRI-LITE • SHOWPRO/DJ USA • AMERICAN DJ • LIGHTCRAFT • KNIGHT • JEM • BGW • QPTIKINETICS 


FARRAIAHE PRO LIGHTIHie, AUDIO 0 VIDEO SYSTEMS 




VISIT OUR HI-TECH SHOWROOM 
300 Rt. #109 • Farmingdale, NY 11735 



ing • Special Effects • Lasers • Foggers • Cases 


Intelligent Li 

Lamps • Audio Systems • Display Lighting •Theatrical Lighting 
Fiber Optic Curtains • Video Systems • Video Walls • Video Projectors 


CALL FOR FREE CATALOG 800-433-7057 
IN NEW YORK CALL {5161 752-9824 
FAX (516) 752-8781 
E-MAIL FARRALAN@IX.NETCOM.COM 


"Competitive Pricing" 




DESIGN • SALES • INSTALLATION • SERVICE • RENTALS • EXPORT • REPAIRS • LEASING 


CELESTION • PAS « LYTEQUEST • CARVER • FURMAN • GEMINI •DIVERSTRONICS >000 •SAMSON •ROLLS •SHURE •SELECO • VESTAX • SHARP • N.S.I. 



]|CC»l()|Tn({ ViViKcfiib liar 

iTBrlill fll iffIB ^Conventjon & Trade Show 


ATTENTION D.J.'S 
ADD EXTRA EXCITEMENT TO 
YOUR SHOW TODAY! 

A CD PACKED WITH DRAMATIC SHOW OPENERS, 
HILARIOUS SOUND FX AND HELPFUL VOCAL 


DROP-INS FOR THE MOBILE & NIGHTCLUB DJ. 



HandHng 


Pro D.J.'s Only Call Today 


510 - 467-1831 




"The Most Popular Video Series In The DJ Industry 

aiTIMfiTE D) TRAINING VIDEOS 


BACK ISSUES OF MOBILE BEAT! 

Don’t miss a BEAT! or you might miss the BOAT! 
Each Mobile Beat Magazine is jam-packed full of vital 
information you need to stay on top of the game! 
Most back issues are sold out, but you can still get: 

Dec/Jan '95 #23: “How To Sell at Bridal Shows" 

Oct/Nov '95 #28: “Building the Ultimate Light Show" 
Dec/Jan '96 #29: “Best of '95 Holiday Hits" 

FebyMarch '96 #30: “The 1996 Top 200 Song List" 

Back issues are S4 each (Canada $5 U.S. funds) 
send check or money order to: 

Mobile Beat Magazine • PO Box 309 • East Rochester, NY 14445 


1 


"THE ULTIMATE GUIDE TO PROMOTING & 
EXPANDING YOUR DJ BUSINESS; 

(90 minutes crammed full of useful A exerting marketing ideas 1o help you 
dommate your marketplace.) 


7 leamtJ so mariy $naf ideas from aft three 
videos • TtoiJtf A LotT* 

• frartk Mercer Phoenix. AZ 


"TlitJ i icitfCJ seriiJ is the most helpful training 
tool IW purchased to date. ” 

• Chad McMeeti, Ariiniton, VA 


video 

«2 


"THE ULTIMATE GUIDE TO USING BIG SCREEN 
MUSIC VIDEOS IN YOUR DJ BUSINESS: 

(Double or triple your normal rates with Big Screen Music Videos^ 

We show you What to buy - How to use It - How lo market It 


^^htget imttt mutk video^ f think the price 
of die tape eoald prove to he one of the best 
iarettments yon *U ever make. ** 

* nohert Idndqrnm, MoMie Beat Edtiar 


*Tkis video coven virittaUy every aspect of the 
Big Screen Mitric \ddeo ImstrtetM tm detaii * / 
recom mendUr 

* IMtff Zimmerman^ Wa^wn Video 


video 

*3 




"THE ULTIMATE GUIDE TO HOSTING & PROMOTING 
YOUR OWN BRIDAL SHOW" 

(Why buy a booth when you can run your own Bridal Show & sell booths to 
other wedding vendors for a big profit & book lots of weddings.) 


'This tape it o midor hreokikrtmgh if yon me the video - your Bridal Show iHU bo a succusP* 

* Kevin Hwjfft McCiatnp SntionaiDJ A Site Club Conttdhjnf 


"HOW TO PROPERLY EMCEE WEDDING 
RECEPTIONS" 

*\.,k helped me poUsk my own sklUs and train my other DJ*s profetshnaitj.** 

* Rob C 4 l^irf, ffitnisvitle^ AL 

EACH VIDEO Just $32.95 or $119.95 For All 4 Videos isAvt 

*- S3.00 Shipping i Handling *■ S5.00 Shipping a Handling 


video 

hL 





CALL 1-800-567-2521 
CANADIAN RESIDENTS CALL (618) 244-2468 

Or S«nd Chttch or Money Order To; 



MIDWEST VIDEO PRODUCTIONS - P.O. Box 2306. Ml. Vernon, IL 62864 


CMSU Nightclub 
D J T raining 
& Placement 
Call (800) 266-4700 
for free brochure 
& class schedule. 


THE MUSIC DISTRIBUTOR for the DJ 
& ENTERTAINMENT INDUSTRY 


A.V.C. Searches the U.S. an<j the globe to offer 
you the finest in CD compilations for DJs. 

Specialist in Various Artist CDs — Every Type of 
Music, Today’s Hits and “DJ Only” titles. 

For catalog of approximately over 2,500 various-artist CDs 
with complete track listings send $11 to; 

A.V.C. Sebastian, 68 Llewelyn Ave, West Orange, NJ 07052 
Dealers Welcome / Minimum order required 


Call: 201-731-5290 10 a.m. - 6 p.m., M-F 

For free monthly catalog 
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N/A. .El <3 1-^ i n < 2 : II 

The Second Generation Is Here 

PO Box 565 - North Chelmsford. AAA 01063 


■ 

2 


This hand held computer 
will tell you exactly how fast 
any song is (BPM) with 
99.5% accuracy in under 5 
seconds or you get your 
money back. The Second 
Generation Time Machine 
requires only one 9 voit 
battery. It is simple to use, 
reliable, and all displays 
light up. (30 Day Money 
Back /1 Year parts & Labor 
warranty - $15 restock fee) 

'nciuding S&H & Insurance 
Please Call for more info 



DJs!! If you think 


^^Italian Music” 
is “anything by 
Frank Sinatra”... 
You're in trouble! 


You need... 


flieXompiete 


liall^PartyACP 


VIVA ITALIANO! 


Send $19.95 
($24.95 in Canada) 
to:M0BILE MUSIC 
PO Box 106 

East Rochester, NY 14445 
(NYS add 8% tax) 


22-'rraditinnal and Contenipurary 
Ethnic Italian Hits on CD performed 
to sound like 1995, not 1955! 


Limited Quantities! 
Prices include shipping! 


WHOLESALE 
PRICES 

ON PROMO T's 
& More! 

• T-shirls w/ logo 
oj low OS $2.50 
Staff shirts • Hots 
Company jackets • Sweatshirts 



Screen Printing & Embroidery 


Don't blow all your gig money on 
promotions - Save Now! 

We guarantee low prices ana a 
quick furn’orounc// 


Call, fax, or write tor information 
or a catalog today! 

198 East St, Wallingford, CT 06492 


Fax or Phone 
(203) 294-1656 



THE TOPS in founo & uGHTinn 




THE PROFESSIONAL 


DJ’S CHOICE! 


..va 


TQjtllAT 


Let our professional Dfs help you make 
art educated purchase so each piece of 
equpment you txjy makesyou money wrthout 
costing you a fortune. Top Hat Productions 
can design and install any hxed or moMe 
sound, iighting. or video system. 


Financing A vailble to Qualified Customers 


^ (800) TOP HAT-1 


5 MODELS TO CHOOSE FROM 
For the cost of a CD, give your wedding 
couples a memory to cherish - 

FRAMED CD OF 
THEIR FIRST DANCE SONG! 
Give us the couple's name, first dance 
song, title, artist and wedding date. 
WE DO THE REST! 

Call for a brochure todav 54U-825-6401 


Come in and visit our 
Showroom Located at 

4182 Victory Blvd, 
Staten Island, NY 10314 

[(Corner of West Shore Expressway Service Road 
S Victory Blvd. next to toe UA Theater) 


ATTlPmON 

ALL MOBILE JOCKS! 

We cerry a corrpletehne Of 
giveaways in stock from 

DYtumiTi Pifun 

PRODOCTtOtB 

CNI for price kstl 


Visa • Mastercard ■ Discover • American Express* Harmony 
NYC call 718-370-8566 • Mail Order Welcome 


BBE « MTX « Stanton • JBL • Bunco • Cerwin Vega * Nrss* Demon 


Our Full Line of llj Party l*rops 
Will Liven Up the Dullest Crowd! 

Hats, Sunglasses, Inflatable Instruments, Seasonal Toys in fun 

Assortments at Lower-Than-Retail Prices! 

Plus, a Full Line of Costumes & Accessories Available. 

Send For a Free Catalog! 

PO Box 666 Manville, NJ 08835 
908-298-1989 Fax - 908-298-0484 



DJs / RADIO 
PERSONNEL* 

LIQUIDATING YOUR 
COLLECTION? CALL US! 
We Buy 45s, 12" LPs.CDs 
>Promos, Radio Shows- 

CASH PAID! 

Call or Fax 
(716) 388-1202 



LIGHTING, SOUND 
& SPECIAL EFFECTS 

Sales & Rentals 


ELATION • MARTIN • METEOR 
• OMNISI5TEM • VESTAX • 
DENON • PAS • QSC • RANE 
• AND MANY MORE 

(910) 230-2333 

Call for FrtP^ Canilo^ 










Call (800) 266-4700 


for free brochure 
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Bull Fnoc • Knight * Aherican 04 • Rolls * Ultimate awo much mone 
























































































The D J*s Guide 

to Running lileddings 


VIDEO TRAINING PACKAGE 


The comfiletc, pfoftiilonol gyide to ceordirtolino weddings ond hosting 
wedding reception porflei. 


INFOi'AANAGERVa.O 

Special Offer $199 

(Regular Price $259) 


For Windows 3.i 
& Window s 95 


Video, Book, & Custom Forms 
+ */h-S95 


^orORDiRlfiMSSCMKAfitr: 


Tht Video (BOmin.) - 5fid+fS2.50 sfh) 
the Book f65 poges/ - S)9 1.50 s/h) 

'The Proftsiienal Guide lo Coordinatlr^g Weddingi" ^ 


• Ci/ifoffl fonw fpreprififed ronfrach, 
protocol sheefi, recepfion guesfionoires 
+ more/J ■ SM+fSI.OO i/fij 

M C & VISA occepled 

Call m- 639 -S 5 S 6 or 617 - 364 -il 03 


CUSTOM KARAOKE 
SONG BOOKS 


O Since 1969 O Easiest To Use 
O Highest Quality O Best Looking 
O lowest Price O 24 Hr. Service 



T U 


IMFOMANAGSRV2.0 

Stated-j- 

Special Offer $99 

(Regular Price $129) 



MOBILE DJ SOFTWARE FREE DEMO 

(214) 867-7729 (817) 929-2800 


CUSTOMWARE SYSTEMS” 

1517 Livingiton, Plana, TX 73093-5524 

CompuServe: 74544,3200 Internet: tweeks@cwarenet.com 

America Online: Custmware Homepage: www.cwarenet.com 

Special offer expires 5/31/96 ® 1995 


'i/seci hy more than 1,000 
professional tfs worldwide 



INFORMATION AND SAMPLES 
KARAOKE SHOW PROS - SONG VIEW MENUS® 


(800)9-y)MI|,O.OK 


FREE DJ 

EQUIPMENT 

HOT LINE 

TALK TO SOUND & 
LIGHTING EXPERTS 
FIND OUT WHATS 
& WHAT'S NOT 

NATIONAL DJ SUPPLY 
So. VIENNA Oh.45369 

(513)568-4900 





EXTRA! EXTRA! EXTRA! 

Mobile Beat’s 
Top 200 PromoPiece 
has hit the streets! 

The only song list 
you’ll ever need, it’s the 

best DJ list ever because DJs made it! 

All the work is done for you. Each Top 200 set has 25 
copies ot professionally printed reprints of the most recent 
published Top 200 list in Mobile Beat High quality paper 
and spot color make the Top 200 PromoPiece an 
impressive marketing tool—your clients will love it! 

Order Now! You get 25 copies for $20 (incs. s/h). Send check or money 
ortJer to: Mobile Beat Magazine, PO Box 309, East Rochester, NY 14445; 
or call (716) 385-9920 to charge with Visa or MasterCard. 



Italian; Party^CP 


Send $19.95 in c^nufiji) 

t^&ll »includt^d!) tO! 

MOBILE MUSIC 
PO Box 106 

East Rochester NY 14445 

NYS udd K% Tax 


1. Mamma 

2. Lauretta 

3. II Padrino(The Godfather) 

4. Mala Femmina 

5. Piccolo Fiore 

6. Ti Amo 

7. Gloria 

8. BalloDelQuaQua(ChickenDance) 

9. Tanti Auguri{Happy Birthday) 

10. Italian National Anthem 

11. La Piu Bella(Mazurca) 

12. Vivacita(Polka) 

13. Tarentella Mix 

14. C'E'LaLuna 

15. Quadriglia 

16. Consentina 

17. Anniversary Song 

18. Luccellino Della Commare 

19. Calabrisetla Mia 

20. Speranza Perdute 

21. Chltarra Romana 

22. Tango Della Gelosia 


BEATS PER MINUTE BOOK 

• A MUST FOR EVERY DJ 

• 4,000+ LISTINGS (OLDIES TO ’96) 

• LISTED BY SONG AND ARTIST 

• MAKE EACH MIX WITH CONFIDENCE 

TO ORDER 

SEND CHECK OR MONEY ORDER TO 

LE BUNC ENTERTAINMENT 
PRODUCTIONS 

P.O. BOX 46 MAIN OFFICE 
SHREWSBURY, MA 01545-0046 
$19.95 

SHIPPING & HANDLING INCLUDED 
ADD $10.00 FOR OUTSIDE THE USA 


The Ultimale SPINNING 2000 explains in detail 

Guide to DJ PRO SOUND AND LIGHTING 

ClIOPDCCi EOUIPMGNT 

OUuUUdOi MIXING TCCHNIOUee 

BUILDING A SOUND SYSTEM 
ASSEMBLING A MUSIC LIBRARY • 
PERFORMING AT WEDDINGS AND 
To Order; Send OTHER FUNCTIONS • 

$19,95 plus $3 MANAGING A DJ SERVICE 

pOSloge (Qdd $5 TRAINING OTHER DJS 

for hardcover CONTRACTS AND BOOKKEEPING 

ygfgiQn) ADVERTISING YOUR SERVICE 

GETTING JOBS 
AND MUCH MORE! 


Over 250 pages 
HEAVILY 
ILLUSTRATED 



Send check or money order 
with name and shipping Information to 
Spinnin' Pro DJ. P.O. Box 5. 

East Rochester. NY 14445. 

NY Residents please include sales tax. 


DONT 

THROW YOUR 
MONEY AWAY! 

ADVERTISE IN 
MOBILE BEAT 
AND AAAKE 
ENOUGH MONEY 
TO BURN! 
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warm up from winter with the 
lote/t in karaoke hardware 


• KnRRQKe SYSTEMS < ' 

- \" NIkkodo BMB ' \ 

VCD 800 VIdoo CD Player Package 

Includes: 

5 Video CD's 
9 CD+G's 

Only $599 a Valua of $1900 

CALL FOR OUR FREE CATALOG OF 
KARAOKE CDC'S, LD's^ VIDEO Cd'sAND 


KARAOKE HARDWARE. 


0«f0 powitj iNriirnfiiMiMT 


1 -800-282-4GPE • 207-282- 3783 
901 PORTLAND RD. US. RT. 1, SACO MAINE, 04072 




Lick your chops! Wolfram is the 
imusic video source. The latest.The 
.gneaiesL Whatever music your 
|custc»ners come for, 

[give ’em more. 

We’ve ^ 0 /more. 

)Come and cet it! 
iCall toU-ftw 

SOO-433-1652, ^LfalMdeO 

X f^SWntframV'iiku, tiK 



DISC JOCKEY 

MARKETING GUIDE 

• PROSPECTING TO THE CLOSE 

• MAILERS & COPY THAT WORK 
(CAMERA READY FOR YOUR USE) 

• PRODUCTS, VENDORS & MUSIC 

AND MUCH MORE!!! 

FOR THE ROOKIE TO THE 
PROFESSIONAL DJ 
“A VALUABLE TOOL" 

TO ORDER 

SEND CHECK OR MONEY ORDER TO 

LE BUNC ENTERTAINMENT 

PRODUCTIONS 

P.O. BOX 46 MAIN OFFICE 
SHREWSBURY, MA 01545-0046 
$29.95 

SHIPPING & HANDUHG INCLUDED 
ADD $10.00 FOR OUTSIDE USA 


CHRIS TAYLOR 

“Timeless Traditions’* 
The Wedding CD 

( 603 ) 668-4306 

$17.99 + S»H 

M Brides will love you for HI 


Turn Your Party Into An Event !"" 

PJ Gomes ■ This book is looded with over 90 

gomes for Professional Mobile/Club DJs at oil 
occasions. DJ Gomes is the DJ tool of the '90sl 
Get rebooked • get your hands on DJ Gomes - 
Just $15.95 -f$ 3 S/H (Outside US * S/H $5). 

lUfimate Trivia Quli Book - 

Jam-packed with over 10,000 trivia 
questions! Including over 1,000 
music related questions. Easy to use. Stop 
fumbling with cords and get the only 
trivia book you'll ever need. A great ice¬ 
breaker, excellent at clubsl Order todoyl 
Just $19.95+$4 5/H {'Outside US + S/H $5). 
WHILE QUANTITIES LASTI 

Save $$ Order Both Books For Only $29.95 (Outside u.s. + $5) 
NOW WITH TWO-DAY PRIORITY MAIL SERVICE 

Send Check or M.O. to; Encore Entertainment, PO Box 404, Roosevelt, NJ 08S55 




I Are your Karaoke songbooks ^ 
^ generating sales for your business? % 


Custom Karaoke Songbooks 



The Karoi^ke Industry leading Stfngbook Suppiier 

For pricing and other details call: 
(800) 9-SONGHK 




ADVERTISING DEADLINE: 
JUNE/JULY #32 IS MARCH 29 
CALL TODAY (716)385-9920 



HOW ACCESS OUR CATALOG OM THE INTERH FT: 

htt p ://vvvvw. rotati ons .co i ra 

FEATURING CDs FOR A PRO MOBILE DJ BUSINESS 


• Exclusive Monthly DJ-Only Compilations 

• Our Entire Collection of CD Compilations 

• CDs Reviewed in Mobile Beat Magazine 

• Tracks for New Release CD Compilations 

• Place Your Credit Card Order Online 


• Your Satisfaction is Always Guaranteed 

* Monthly Catalog of New Rele ases Still Available 

Telephone DJ Sales & Service Hours: I 

^Mon-Thurs^Noon^OpmjpFri^loo^^^^m^ET^ 

(610)631-1779 rotations(al a ol.com (610)631-1984 
SALES 8i SERVICE E-MAIL FAX SERVICE 

132 WENOOVER DRIVE 
NORRISTOWN, PA 19403 
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Top-SeUing CD Series Needs Your Input! 


We are putting together a new CD and we need your help! This CD will be a creative disc with more sound effects, jingles, 
novelty selections, and any other miscellaneous items. P^ease call us at (215) 947-6935 or fax us at (215) 947-5386 with your 
suggestions. Or, you can send a sample on tape what you would like redone or updated to any style to BMP, 

3736 Wheatsheaf Rd., Huntingdon Valley, PA 19006, Attn: Creative CD. Thank you and get those creative juices flowing! 




CD # f 3 The Complete Dinner Music Party CD 


Over 70 minutes of mixed instrumentai dinner music with a jazzy Uair, 


NEW AGE 

7. 

All The Way 

13. Colors Of Tho Wind 

CONTEMPORARY BALLADS 

1. Behind The Waierfalt 

OtOIE ballads 

contemporarv jazz/pop 

28. Have 1 Told You Lately 

2. Orinoco Flow (Sail Away) 

a. 

Unchained Melody 

14, You Are The Sunshine Of My Life 

2l. Here And Now 

3. Reflections Of Passion 

9. 

Can't Help Falling In Love 

15. Forever In Love 

22. Horo 

STANDARDS 

DISNEY CLASSICS 

16. Caught Up In The Rapture 

23. The Greatest Love Of All 

4. 1 Left My Heart In San Francisco 

10. 

Beauty And The Beast 

17. No Ordinary Love 

24, Wind Beneath My Wings 

S. Moonlight Semnade 

11. 

A Whole New World 

18, 1 Just Called To Say '"1 Love You'' 


6. Chances Are 

12. 

Can You Feel The Love Tonight 

19. Moondance 


CD #12 

The Compiete (Best Of) Jingies Party CD 


The best 99 tracks from the UK’s best seiiing series DJ Jingies, 


SHOW OPENERS 

26. 

Short Scream 

MUSIC STYLE INTRO 

SHOW CLOSERS 

1, Computer Show Opener 

27. 

Lorvg Scream 

53. The Rave Zone 

78. Show Closer 

2, Music Machine Show Opener 

28. 

Triple Scream 

54. Rock 'N' Roll High School 

79. Thank You 8 Goodnight 

3, Blues Brothers Intro 

29. 

Lasof/High Tech 

55, Ballroom Dancing 

80. Show Closer Montage 

4* And Now... Yds it's Showtime 

30. 

Laser/Crowd 

56. Classic Soul Years 

BONUS BEATS 

5. Welcome to Tonight's Ent(Omeny 

31, 

Laser/Take Off 

57, The Dance Zone 

81. 114 BPM Bongo Beats 

6. Welcome to Tonight's Ent(Organ} 

32. 

Burps: 1,2^3 

58. An Absolute Classic 

62. 115 BPM Philly Breaks 

7. Since Iho Beginning of Time 

33. 

Drum Roll: 1.2 

59. DJ Exclusive Remix 

83. 116 BPM Boss Beats 

8, Very Special Night A Party 

34. 

Air Homs: ^,2 

60, Four Hits in a Row Back To Back 

84. lie BPM 4 On The Floor 

9. Ladies A Gents,..W d Have Contact 

35. 

Machine Gun Fire 

61, Big Hit Sound 2nd Time Around 

85. 118 BPM Commission At Work 

10. The Complete Music Program 

36. 

Thunderclap Sound 

€2, Dead A Gone The Legond Lives On 

86, 120 BPM J B Beats 

11. The Potential Essential Opener 

37. 

Police Sirens 

63. In The Mix Nonstop Megarnix 

87, 120 BPM Disco Drummer 

12. The EKporienco Opener 

38. 

Long Kiss 

NOVELTY JINGLES 

88. 120 BPM Bouncy Beals 

t3. The Grand PriK Opener 

39. 

Got ft Right Norse 

64, DJ Accepts No Respons/biJrty 

89, 122 BPM Deep Inside 

14. Computer Show Opener 

40, 

Got It Wrong Noise 

65. Yo! Gimmie Something,.. 

95, 126 BPM Bongo House 

15. Countdown 19-1 Explosion 

41. 

Wind Down 

GG. Make Some Noise 

91. 130 BPM Riff Raff Rave Loop 

16. Opening Montage 

42. 

Spiral Synth 

67, What You've Been Waiting For 

TRANSITION BEATS 

17. In The Beginning 

43, 

Engine Start 

68, Press The Button 

92. 121 - 135 ePM 

16. Gangster A Police Shootout 

44. 

Mad Crowd 

69. I've Had It With This DJ 

93. 98- 107 BPM 

19. Gladiators Style Opener 

MUSIC ERA INTRO 

70, Ask For A Request.. PI ease,. Thanks 

94. 107- 112 BPM 

LEGEND JINGLES INTROS 

45. 

Golden Age of Rock "N' Roll; 1.2 

71. Probably The Best DJ 

95. 112-121 BPM 

20. Michael Jackson Intro 

46. 

Computer Sot For Time Travel 

72. That Damn Smoke Machine 

96. 98- 121 BPM 

21. Rolling Slone intro 

47. 

Taking you Back in Time 

73. Phase Shift Capacitive Modulator 

97. 123- 130 BPM 

22. Elvis Intro 

48. 

Heroes of the Revolution 

SPECIALITY JINGLES 

JINGLE THEME BEDS 

23, Beatles Intro 

49, 

Sound of the GO's Tech of the 90's 

74. The Buffet Is Now Open 

98. House Style Full Jirgle 

SOUND EFFECTS 

50, 

Music for the 90*5: 1,2 

75, 1 Min, Competition Music (Synth) 

Theme Bed 

24. Applause 

51, 

Dance Experience of the 90's 

76. 1 Min^ Competition Music (Humour) 

90. Hip Hop Style Full Jingle 

25 Explosive 

52, 

Star Date 1950's 

77, Joke Ending Music 

Theme Bed 

CD #11 

The Complete Big Band Swing Party CD 


The most requesfed Big Band swing selections digitaily redone. 


At originalfy recorded 

7. 

Pennsylvania 6-5000 

As ortginatly recorded by 

17, Take the “A" Train 

Benny Goodman 

8. A String of Pearls 

Tommy Dorsey 

18. It Don't Mean A Thing 

1. Let's Danc^i 

9, 

Chattanooga Choo Choo 

14. Opus One 

19. Short Medley: Let's Dance, 

2. Srng. Sing 

10. 

Tuxedo Junction 

As orig/nafiy recorded by Harry James 

American Palrol, Perdido 

3. Stompin^ At The Savoy 

11. 

Little Brown Jug 

15* Tm Beginning To See 

20. Long Medley: 

4, Flying Home 

As originaliy recorded by Artie Shaw 

The Light 

Stompin' At The Savoy^ In The 

5. Bei Mir Bist Du Schon 

12 , 

Begin the Boguine 

As originally recorded by 

Mood, Take The "A" Train, 

As oHgfnelly recorded by Gfen Mtfter 

As originaHy recorded by Count Basie 

Duke Ellington 

Chattanooga Choo Choo, 

6. In The Mood 

13. 

One O'clock Jump 

16. Satin Doll 

Opus One 

Other Party CDs from Bobby Morganstein Productions 


CD1 The Complete Jewish Party CD 

Horas tS Traditional Jewish Party Songs 

CD2 The Complete Latin Party CD 

All Your Favorite Latin Dances 

CD3 The Complete Novelty Party CD 

Novelty Songs & Sound Effects 

CD4 The Complete Traditional Party CD 

Traditional Dances & Wedding Music 

CDS The Complete Specialty Party CD 

All Your Favorite Specialty Dances 


CDS The Complete Grand Entrance Party CD 

Grand Entrance Music for All Occasions 

CD7 The Complete Classic Party CD 

Hard to Find Classic Party Songs 

CDS The Complete Cocktail Party CD 

72 Minutes of Mixed Cocktail Music 

CD9 The Complete Miscellaneous Party CD 

Wide Assortment of M/sc. Party Songs 

CD10 The Complete Medley Music Party CD 

2 CD Set of Ethnic Dance Medleys 
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BOBBY MORGANSTEIN PRODUCTIONS 

THE COMPLETE “HOW-TO” SERIES 

C4LJL 21S-947-6935 FOR A CATALOG 



BOBBY MORGAN5TE1M 


/ would like to take this opportunity to thank everyone who has bought our BMP products. Besides the 
unsurmounted success of our Complete Party CD Series, our How-To Bar/Bat Mitzvah Video Series has sold 
many copies and has experienced great feedback from those who have bought the series. Whether you 're 
just breaking into the business or are a seasoned pro searching for new ideas, whether you re a small 
company or large operation, these videos are a necessary tool for playing a successful Bar/Bat Mitzvah. 

Here’s what several happy customers have to say: 


Anybody serious about being an entertainment company should defi¬ 
nitely buy and watch the BMP How-To" Video.s. If these videos do 
not pay for themselve.s immediately, you didn't watch them. Take 
them out of the box. 

Randy Bartlett - Premfer Entertainrnent, Elkgrove, CA 

BMP "How-To" Videos are the road map for the Bar/Bat Mitzvah 
gig. For a non-Jewish DJ, there is a wealth of information allowing 
me to project a level of confidence needed to sell the client. In .some 
cases, I actually knew more about the Jewish traditions then the 
clients themselves. To he honest, it is a great feeling for .someone 
who is not Jewish. 

Charlie Hayes - Charlie Hayes Productions, Dailas, PA 

I've been in the BariBat Mitzvah business for many years. 1 am even 
called the “Mitzvah Maven." I found the details of the BMP “How-To 
Videos" very accurate and thorough and the overall video quality to 
be amazing. I gained valuable information from the Complete Series 
and I recommend the videos to any DJ or DJ Company looking to be 
in the Bar/Bat Mitzvah business or looking to train their staff. 

Randy Rae - “Mitzvah Maven," Ford, NJ 

/ wanted to break into the Bar/Bat Mitzvah Market. Neither being 
Jewish or having experience, I was at a loss about how to begin. I 
then saw an article about the videos and decided to purchase the 
videos in order to pick the brain of a BarlBat Mitzvah specialist. Now 
that I am entering the market with the knowledge that I need, success 
will surely come. 

Ken Overbey - Sounds Abound, Elgin, IL 

Interesting, Informative and Very Helpful in perfecting the art of 
DJ’ing in the BarlBat Mitzvah market. 

David - The NY DJ, Beverly Hilis, CA 

I’ve never seen a more DYNAMIC, INFORM.ATIONAL Video 
Series, that can not only assist the novice BariBat Mitzhav DJ, but a 
veteran .such as myself. 

Paul Binder - California Music Express, San Ramone, CA 


I’ve been doing .special events for a long time. The videos Hvrc I’ri'n- 
Ihing i expected and more. The v7(/t’o.v were especially beneficial for 
my associates who found them to be informative and structured 
remarkably well. 

John Rozz - "Mobile Enlertainer of the Year'* 
Sound Spectrum Entertainment, Wallingford, CT 

We are currently performing the majority of BarlBat Mitzvah‘s in the 
Toronto area. UV have been in the business for many years. In as 
many years, we have never bought a product more valuable to the 
continued growth of our operation. WV have picked up numerous tips 
that have taken us up to the next level. 

Corey Mandell • Mandell Entertainment, Richmond Hills, Ont Canada 

BMP ’7/om’-To" Videos are greatly recommended by the AI)J.\ as 
one good source of video education for those trying to break into the 
BarlBat Mitzvah Indu.stry. 

American Disc Jockey Association, Horsham, PA 

The five videos cover the full range of what goes into a major DJ pn>- 
duction a,v applied to a twr hut could he incorporated in any 

type of event of this magnitude. The videos are meant for instruction. If 
you want to expand into the lucrative har/bat mitzvah market, you 
must be /am/7iar with the traditional religious ceremonies to he the 
host. Each aspect of the event, from the planning stage to the gnind 
finale, is covered in detail. These videos area a great opportunity to 
pick up tips on how to run smooth audience participation events. 

Mobile Beat Magazine • Mike Buonaccorse, June/July 1995 Issue 

The BMP "Hoh’-To” Videos are fanta.stic. They have helped me take a 
marketing idea and turn it into reality. They have helped my business 
shine even more. No doubt my money was well .spent. 

Jeff Hayes - Jeff Hayes Productions, Greenville, SC 

This exciting video .series is essential, whether you are a beginner or a 
pro. It makes a great training foo//t>r multi-systems entertainers and 
new employees. TWO THUMBS UP!! WAY I'PH 

CJ. Wimmors - Musically Yours, Saltpoini, NY 


TO ORDER CDS 


CD 1 and CD 2. 

CD 3 thru CD 9 and CD 11 thru 13 
CD 10.. 



each $2200 
each $2800 
.. .set $3500 


» • 


SPECIALS 

BUY m COMPLETE BMP SERIES (13 CD’S) 
BUY ANY 4 BMP CB‘S AND GET ONE 


$250 i- S&N 
FREE 


DESIGNATE NUMBER & TITLE OF CD's SELECTED. 

ADD S4 < SHIPPING & HANDLING. 

If ordering more than 5 CD's please add an additional $.50 per CD 
for Shipping & Handling^ PA Residents add 6% sales tax, 
Philadelphia Residents add 7% sales tax. 


TO ORDER "HOW TO" VIDEOS 

1. The Bar/Bat Mitzvah Basic Production Video.$1 ><• 

2. The Contest Video.$ 

3. The Bar/Bat Mitzvah Full Production Video .$l0r<^ 

4. The Party Dancers Video..$ SQoo 

5. The Bar/Bat Mitzvah “Party Demo“ Video .® 


SPECIAL 

ORDER ALL 5 VIDEOS FOB 



$19900 


Include $6.00 for Shipping & Handling. PA Reiiidents add 6% sales lax 

Philadelphia Residents add 7% sales tax. 


FOR MAIL ORDERS MAKE CHECK PAYABLE TO: 
BOBBY MORGANSTEIN PRODUCTIONS 
3736 Wheatsheaf Road Huntingdon Valley, PA 19006 


Credit Card Orders Call 

(215) 947-6935 
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PROSING Karaoke 

Ff cc'CalAlog: Wot Id's laigost 
^ scteclK)n.AIIBratidso1equipm«nl. 
Ml CD4C.LO’s.Vocat£lNninolors. 
Kf Playcrs.Spcakers.MiCS 

csp P.O.BOX 1106 
Hb , VJhB Bridgcvtew.lL 60455 

^ -eoo-eoo^Ge 


WE RE-CONE 

AND HAVE PARTS FOR 
ALL PRO, HOME AND 
AUTO SPEAKERS. 
TRI-STATE LOUDSPEAKER 
(412) 375-9203 


FLASHY LIMBO POLE 


Professional & Inexpensive 
JUST $19.95 

Lear Enterprises 

PO Box 1486 Woodbridge, NJ 0709S 

(908) 738-4152 


SAVE $$$ ON 

DJ EQUIPMENT 

FREE INFO: 

ISM PO Box 1441 York, PA 17405 

717-845-3985 


Polish Party Music 


I Music lor all (COI), contains 17 Polish hits.' 
IA Must-Have for DJsl Only $32 (4 t/h S3) | 
I To order or lor FREE info, 1 

I Call Now 24 Hoursl Visa / MC I 


FAX; (312) 581 -8060 

1 ■(800)-DJS-ARE-US 


CABLE TV 

Converters and Descramblers 
Call with your make & model P ready 

Buyer’s associates 

1 - 800 - 889-5139 

niplying of otbtt iiryieii wl bf iiuttiAca 


MOBILE OJ SOFTWARE 


Jo Jo Pineau’s DJ Software 
is now SHAREWARE! Try it 
unrestricted & risk free! 
Only available by modem 
24 hrs. a day. 505-883-8123 - 14.4 
or SOS-884-0771 • 2400 bps. 


MAIUNG LISTS 


Brides, Birthdays, Newcomers 


Webster Marketing 

Call: 800‘543'8987 
Fax: 770*682*8736 


^ " WATjT’EbTfTBUYr ^ 

' DAT recorders: Fostex D-10; Panasonic * 
I SV-3S00, 4100: Technics SVD-1100,1 
I DA10; dbx/3bx series 3; Urei 1620. 
I mixer; HHB Bit Box; Crest FA and 4801 1 
I amps: Jartcy Boys edited CD. 1 
, Call Jeffrey (914) 691-7163 , 


4 Irresistible RhytlimsI! Inc 

AfRICAM Pop CACIBBCAn 

LaTIPI CaJUM & ZvDCCO 
Ep«* fid.pt} Odlalot] ol CUi/Cait«lt«i 
. 1-800-969-5269 


DJ SOFTWARE 




SHOWBIZ 2.0 Mobile Business Manager 
SHOWDISC 1.0 Manage your Karaoke, 
music fomiats, and customer lists 


Entertainment Solutions 

216-473-2098 


Wanted To Buy: 

A used Karaoke Disc 
collection at a good price. 
Must be professional quality 
with master song list. 

Call Michael at: 310-379-7883 


T* OIT OF O AI.\T IIAIK 

The ‘‘Collectors” Set!soi issues -re (except # 5 ): 

The infamous year—1991—when Mobile fieaffirst hit the streets! 
Get the entire collection (5 issues) for only $10! (incs. s/h) 

Send check or MO to: Mobile Beat Magazine, 

PO Box 309, E. Rochester, N.Y. 14445 
or call (716) 385-9920 to charge on your Visa or MasterCard. 


This may be the job 
you’ve been looking for! 

Mobile Beat Magazine is taking 
applications for an advertising sales 
rep, working out of Rochester, N.Y. 
office. Sales experience and 
working knowledge of DJ and 
Karaoke Equipment a must. Pay 
Commensurate with experience. 
Some travel. Send letter of 
application with resume to: Mobile 
Beat Magazine, PO Box 309, East 
Rochester, NY 14445 or fax to 
(716) 385-3637 (no phono calls). EEO. 


12 ISSUES PLUS 2 ANNUAL 
SOUND & LIGHT BUYER’S 


GUIDES FOR $ 






SEND ME 12 ISSUES (THAT'S 2 YEARS) OF MOBILE BEAT MABA- 
ZINE, PLUS 2 ANNUAL SOUND & LIGHT BUYER’S GUIDES FOR S34.95 
(Canadian - $44.95/U$). 

I WANT TO START WITH 6 ISSUES OF MOBILE BEAT MAGAZINE 
(THAT'S 1 YEAR). PLUS ONE SOUND & LIGHT BUYER’S GUIDE FOR 
ONLY $19.95 (Canadian - $24.95/US). 



HMU/CO .IUMt. 

ADOIIBS 

cm/siMMir 




WHk. 


Oh. 





fHONf 


Hr Vist / Mttlircjfd Ordtri (send In enirBlepe, call (71S) 3ft5-992Q, m fai (TIB) 365-3637] 
Card! 




■ F , • 





□L 


StiiatHre 




■ F 

-1 

ll__ 1 '. . 
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THE Complete Love 
Wedding Music CD & Guide 

by the Bob Larro Orchestra 

If you’re tired of “Daddy’s Little Girl” and ‘‘Through The Years” — 

Impress Your Bridal Clientele With New and 
Original Words and Music Specifically Written and 
Digitally Recorded for Those Cherished Moments! 

• The Ceremony 

• First Dance 

• Parents’ Dances: 

j 

p 

“Willing To Share," (bride/father) “With Love, Naturally,” {groom/mother} 

• and much more: “The Ethnic Medley" and “Irish Wedding Song” 

The Complete Love Wedding Music Guide is a helpfid resource 
filled with different ideas, suggestions, song lists and more. 

DISTINGUISH YOUR DJ COMPANY FROM THE OTHERS 
CALL TODAY (800) 895-8190 / (914) 337-8190 
S19.95 -fSI .50 S/H (VisayMC/Check/Money Order) 
Complete Love Enterprises PO Box 54 Eastchester, NY 10709 
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Easy transport 
for your CDs? 


4X storage capacity 
over jewel boxes 

Call 1-800-992-8262 

to order or for a FREE catalog 

In Canada: ERG 1-800-465-0779 
or Impex l-80O-56:M656 


awif*WBWP 


U N I V B N T U H E 

P.O. Box 28398 - Columbus. Ohio 43228 
FAX (614) 793-0202 




SDIfEuii Essentji]| Collection' 


whkli includes DiscPickobles, EZCD, ond CD Cote, lew t >2 oo i/k |Sav! '3 0C| 

_BONUS: Super Shell, DisrPidrables & Essential Collection each come with The (ompoct Disc User's Guide, absolutely tree 

Send dieclc/m.o. to MocTec Products, Inc^ 21416 Velicoto St., Woodland Hills, CA 91364 (U in oddni) 

or coll us for o free catalog at BOO-MAC'TEC-t. 


lOquoliiywipes in 
jewel box dispenser. 
t3U9 4t.50t/h 


16 Dividers w/bendable iobs. 
12 printed [AB-XVZ], 

4 blonk; CCir> cuitotnize. 

Use wilti all stofoge devices. 
[ y W^iLOOi/h 


Finally, 

eventhing you need 


for your C.1JS in four 
ultra-convenient 


Cuts thfcxgh any new 

CD pQclooing. 
»2,99oi50i/h 

Slockoble storoge system... 
most efficient & cos^ 
eBecfive ovoilobfe todoy. 

Copocity 40 CDs. 

M2W ♦ M.iOv^h 





THE AMERICAN DISC JOCKEY ASSOCIATMOIV 

The American Disc Jockey Association was established in 
1991 in order to represent the needs of professional mobile and 
night club DJs & ICJ's. 

The ADJA is your 'national information highway", to provide 
you and your company with the information necessary to stay 
ahead of the competition. The Association is dedicated to the 
improvement of tt^ industry through information, education, 
referrals, networking, group purchasing power, consumer aware¬ 
ness programs and the provision of low cost quality insurance 
plans. Membership is increasing on a daily basis. You are invited 
to discover the benefits of the ADJA. 

Elsccyer The EeneHtst 

☆ Special Group Insurance Rates - Property & Casualty, Liability, Health & Life 
Members Buyers Guide ^ National Marketing & PR Program 
'Sr Discounted Phone Service 'Ct Merchant Visa & Mastercard Program 
^ National Referral Service 'St Local Chapters for Networking & Education 
Technical Support it Legal & Accounting Advice ☆ Bimonthly Publication 
^ Membership Card Membership Certificate it Lapel Pin 
it Camera Ready Logos A Generic Advertising Materials ☆ Training & Advice 
'A Timely Information on Music Licensing it Plus Much Morellllll 

CALL TODAY FOR MORE INFORMATION 

215 - 675-9567 


































































































Nightmares & Historic Affairs 



MobUe Beat ’.v “Nightmares & Historic Att'airs” (originally titled “DJ Horror Sto¬ 
ries”) actually grew out of a contest. As a special feature for the fourth issue 
(Oct./Nov. 1991), we asked readers to send in stories of their worst moments in 
DJ’ing. The responses we received ran the gamut from mildly amusing to quite 
frightening. The winner of the contest was Diane Whelan of Philadelphia. Whelan, 
who was a 37-year-old housewife at the time, had just completed her DJ training 
and was performing her ver>' first solo job. According to the contract, it was a 
typical, four-hour (7 p.m. to 11 p.m.) family party. When 11 p.m. rolled around, 
she cranked it up for a big finish. Just as she was preparing to shut everything 
down, her client came forth with her copy of the contract, which read 7 p.m. to 
12 a.ni.. Feeling a bit embarrassed, Whelan fired everything back up and reached 
for another record. 


Fifteen minutes went past and the client returned just to tell her she w'as 
doing a fine job. Just as Whelan looked away to cue the next record, the room 
filled with screams. She looked up to find that her client, who she had just spo¬ 
ken with just seconds before, had collapsed mid-dancefloor. Whelan did the best 
.she could to control the crowd until paramedics arrived. By the lime they did, it 
was too late; they were unable to revive the woman. So what started out for 
Whelan as her exciting first evening on her own as DJ, turned out to be one of 
those real bummer events that even the most experienced DJs hope will never 
happen to them. 


How Mobile DJs deal 
with the sex, 
violence and stranse 
circumstances that 
come with the 
territory 


Hot lead 

In the following issue. DJ Striker of Si. Louis, Mo. relived a most disturbing 
story from an event in 1977 that illustrated all too well what can happen when 
things gel out of control. After politely trying to reason with a belligerent, in¬ 
ebriated guest who had come up 10 or 11 times demanding he play a particular 
song. Striker resorted to a more direct approach, telling the guest to “get the hell 
off the stage and stop bothering me.” The guest responded by pulling a revolver 
and after a brief struggle, fired a single shot that caught Striker in the shoulder. 
Striker wrestled the gun from the guc.st. the police arrived and took the gunman 
into custody. 

But that wasn't the whole story... In a surpris¬ 
ing feat of DJ toughness. Striker packed the wound 
and returned to stage to complete the show. Actu¬ 
ally, lie knew that, if he left, he’d never see his gear 
again. 
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Where's the sex? 

While many ot Nightmares & Historic Affairs have dealt \\ ith death and 
violence (it’s surprising how common fights are), one of the most contro¬ 
versial and bizarre stories was related by a DJ (who choose to remain 
anonymous) who claimed he was seduced bv the bride on her weddinu 
night. As the tale was told, when the DJ asked the bride for his check, she 
said she had left it home and asked if he would give her a lift to go get it. 
Although it was a strange request, it seemed on the up and up. so he obliged. 
W hen they got to the bouse, the DJ w'aited outside w hile the bride w ent for 
the check. She returned with the check, and, once back inside the truck, 
presented the DJ with a rather steamy tip. Go figure. 

So much for valet parking 

Here s another strange one. While Chri.s Beachly. a DJ in North Carolina 
was inside tearing dowm after a wedding, the guests were outside 
spraypainting profanities and graffiti all over his truck. While the guests 
w'ere quite satisfied w'ilh Bccchlcy as their DJ. it appears the caterer w as a 
bit less popular. Overcome by a mob mentality, the guests painted highly 
descriptive phrases all over the 
side of what they thought was the 
caterer s tnick. Wrong truck, right 
place. 

So what else has happened to 
DJs? Racing between setups, Rob 
Clark of Peabodv Mass, had the 
back doors of his van spring open, 
paving a busy highw'ay with vi¬ 
nyl. But that was just the icing on 

the cake. On his way to the morning event, he hit a pothole causing a full 
cup of coffee to dump on his lux. When he got to the hall, a bump in the 

floor caused his hand truck to dump flip¬ 
ping four crates of records onto a kitchen 
fioor covered with grease, lettuce, raw' 
chicken... the usual party hall buffet. 

Smokc-out 

Then there w'as the niiihl father and son DJ 
team Jeff and Jim Johnson of Cry.stal En- 
tenainment played a high school reunion for 
a group from the Woodstock generation. 
When the crow d on the dancefioor started 
yelling for more fog, (hey were more than 
happy to oblige. Unfortunately, they .set off 
every smoke detector in the room, which 
prompted the complete evacuation of the ho¬ 
tel. 

Over the last five years, we’ve had read¬ 
ers tell how they dealt with losing their pants 
on the way to gig, ending up in jail after a gig, 
having their equipment stolen, trying to play 
during a power failure and much more. Now 
that we’ve told vou a few of our favorite DJ 
nightmare stores... it's your turn to tell us 
yours! Got a great tale to tell of your worst 
night in the DJ business? Send it in! We can't 
wait to hear it. 




MORE JOBS! 
MORE MONEY! 
MORE FUN! 
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Over 250 pages 
HEAVILY 
ILLUSTRATED 


I 
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SPINNIN' 2000 explains in detai 

4 -m ^ 

PRO SOUND AND LIOHTING 
eOUIPMENT 
MIXING TECHNIQUES 
BUILDING A SOUND SYSTEM 
ASSEMBLING A MUSIC LIBRARY 
PERFORMING AT WEDDINGS A^pr 
OTHER FUNCTIONS • ; 

MANAGING A DJ SERVICE , 
TRAINING OTHER DJS 
CONTRACTS AND BOOKKEEPING ’ 
ADVERTISING YOUR SERVICE 
GETTING JOBS 
AND MUCH MOREI 



To Order: Send $19.95 plus $3 postage 
(odd $5 for hardcover version) 

Send check or money order with name 
and shipping Information to 
Spinnin' Pro DJ, P.O. Box 5. 

East Rochester, N Y 14445. 

NY Residents please Include soles tax. 


April/May 1996 
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CoMrtrft of Oomfe Musk iuthority 




Dance 

CKarl 


Artisi ... 

. Title . 

Label . 

fiPM 

t. Ace Ot Bas€ .. 

.. Beautiful Ule . 

... Arista . 

133 

2* Bette Midler ...... 

..To Deserve You *. . 

■u Atlantic 

124 

3. La Boucha... 

.. Be My Lover. 

... Logic.. 

135 

A P/n/>cp 

1 Specialize In Love. 


125 


If I Were You. . . 

... Warner Bros . 

125 

6. Slmoly Red ... 

.. Fairground . 

EastWest .............. 

122 

7. Tina Turner . 

.. Golden Eye .. 

... Virgin . 

121 

8. Erasure .. 

.. Fingers & Thumb .. 

... Elektra .. 

137 

9. Puise f/Antoinette Roberson 

. The Lover That You Are . 

... Jellybean . 

125 

10. Tatiana .. 

„ Santa Maria . 

- Critique .. 

132 

11.C & C Music Factoiv . 

„ ril Always B6 Arournl . 

MflA 

128 

12. Alcatraz . 

.. Give Me Luv ... 

.. Yoshitoshi .. 

125 

13. Buckelheads . 

.. Got Mysell Together . 

... Big Beat. 

120 

14. Silt Witti Sebastian. 

.. Shut Up (& Sleep With Me) . Logic . 


15. Frankie Knuckles .. 

..Walkin’ . 

... Virgin Import . 

124 

16. Devone .. 

.. Energy .. 

.. Mercury . 


17. Chynna Phillips . 

.. Waked & Sacred . 

..p EMI... ...—. 


18. Cyndi Lauper .. 

Come On Home .. 

... Epic .... 

124 

19. Boy George ... 

„ Same Thing In Reverse . 

... Virgin ... 

133 

20. Keoki . 

.. Caterpiller.. 

.. Moonshine.. 


21. The Candy Girls. 

.. Fe Fi Fo Fum.. 

..Virgin (UK). 

134 

22. Bad Boy Orchestra. 

.. Bomba. 

... Sneak Tip. 

126 

23. M-Trance. 

.. Stayin’ Alive... 

... Radikal. 

121 

24. Taylor Davne.. 

Say A Prayer... 


123 

25. Michael Jackson. 

.. Earth Song. 

.. Epic i....p.4.«i.p.»p. 


26. Strike. 

..U Sure Do. 

.. Clubtools (Germany.) 

27. Planet Soul. 

Set U Free. 

.. Strictly Rhythm. 


28. State Of Grace... 

.. Hello.. 

.. RCA. 


29, Sunscreem.. 

..When.. 

.. Sony/Holland.. 

134 

30. Dajae... 

,. Day By Day .. 

.. Cajual. 

121 

31,0'ream .... 

.. Shoot Me With Your Love . 


129 

32. M People .. 

..Love Rendezvous. 

.. Deconstruction. 


33. Soul Solution . .. 

Find A Way. 

.. Jellybean. 

122 

34. Ciubzone. 

.. Passion Of The Night. 

.. Logic. 

134 

35. Jay Williams .. . .. 

„ Look Me Up . 

.. Nervous .... 

123 

36. Sounds 01 Blackness . 

..Children Of The World . 

.. Light Year . 

125 

37. Everything But The Girl . 

„ Missing . 

., Atlantic . 

119 

38, Dave Clarke/Rsd 3 .. 

.. Thunder . 

.. Deconstruction . 


39. Diana Ross . 

..Take Me Higher . 

.. Motown . 

118 

dfl riiih 

..Warm Ualheratte.. .. 

.. Tribal America . 


41. El Cantor. 

|B TOmS- -I B I 4 1 ^ 1 rv ■ 4 1 B I 4 .« B I B* » b B4 ■ 

.. Digital Dungeon. 



..Addicted To Love.. 

Rnirll 


43. Daphne..... 

.. 1 Found It.. 

.. Maxi. 

126 

44. Funki' People i/Cassio. 

.. Test Pressing. 

.. Funky People Records 

45. Black Magic. 

.. Freedom. 

.. Strictly Rhythm. 

125 

I HI W I Bl tn 1 « 1 V ■ til q 1 1 

.. When 1 Fall In Love. 

.. Empress' Metro. 

137 

47. Gusto. 

.. Disco’s Revenge.. 

., Bumble Beats. 


48. The Foot Club. 

.. Army Of The Bhangbeads.. 

.. Mindfood___ 


49. R6^I McGuv 

..AutomatfC Lover.. 

.. Arista_..... 


50.0 J Tragic. 

..Friction.. 

.. Underground Constructioi 


CitO 

DPI 

Send information to: 
Cued Up, 
c/o Mobile Beat, 

RO. Box 309, 

East Rochester, NY 14445 
Include name of event, date, 
location and phone number 
for information. Information 
should be received at least 
two months prior to event. 

April 4-6 
DJ World 

Waterloo, Ont. Canada 
519*740»0603 

April 7-10 

Country Dance Music 
Seminar 
Nashville, TN 
615*256»5600 

‘April 14 * ‘ ‘ ‘ 
Pittsburgh DJ Show 
Pittsburgh, PA 
*412*882«8997 


May 23-25 
CES 

Orlando, FL 

August 12-14 
Nightclub & Bar 
Orange County Convention 
Center 
Orlando, FL 

July 12-14 
Summer NAMM 
Nashville, TN 

August 26-29 
International DJ Expo 
Trump's World Fair 
Atlantic City, NJ 

September 8-11 
PUSA 

London, England 

November 7-10 
AES 

Los Angeles, CA 

November 21 -24 
LDI 

Orlando, FL 


Advertiser’s 

Index 


Abracadabra 

9 

American OJ Supply 

3, BC 

American DJ Association 

109 

Ashly Audio 

34 

Audio Ciimax 

73 

Bobby Morganslein 

106,107 

BST 

57 

Cantek/Melatron 

86 

Class Act 

85 

Colorado Sound N’ Light 

13 

Oenon 

19 

D & B Marketing 

53 

DJ Network 

83 

DJ World 

98 

Electronic Bargains 

75 

Entertainment Resources Group 

82 

ETA 

25 

Gem Sound 

55 

Gemini 

FC 

GL! 

27 

Grundorf 

43 

Hot Hits 

51 

Island Cases 

17 

Karaoke Atlanta 

95 

Karaoke Soltware Clearinghouse 96,97 

KLS 

9.11 

Lilesmarl 

50 

Mactec 

109 

Modern Tracks 

37 

MTX 

15 

Ness 

33 

OmniSistem 

77 

Pioneer 

22.23 

Pinto Novelty 

86 

Pocket Songs 

87 

Pro Sing 

93 

Pro Sound & Stage 

61 

Promo Only 

42 

PromoNetwork 

77 

QSC 

10 

Rane 

35 

Rhode Island Novelty 

57 

Rondo 

81 

Remix Warehouse 

49 

Sherman 

5 

Shure 

IBC 

Sound Choice 

92,114 

Sound Ideas 

89 

Soundcraft 

7 

Stanton 

4 

Starr Karaoke 

100 

Sunily 

94 

TOV Imports 

47 

Tracoman 

39 

Univenture 

109 

Upstairs Records 

71 

VocoPro 

91 

Wells Cargo 

65 

Western Starlight 

29 

White Instruments 

5 

X-Mix 

45 
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Tell us 

your 
friends are 
and we’ll 



Mobile 



The^iMagazim 


If you have friends or business associates who 
are Mobile DJs or do Karaoke shows, just fiil 
in the blanks below. We’ll send them a free 
sample issue Mobile Beat, and you'll look 
like a hero! 

Co.Name_ 

Name_ 

Address_ 

City_ 

State_Zip_ 

Note: Offer sood to non-subscribers on a one-time basis only. 
Outside US, enclose $2 per copy (US funds) to cover postase. 

Clip coupon and mail to: 

Mobile Beat Magazine/ 

PO Box 309/ 

East Rochester/ NY 14445. 



DJ Symposiums & Seminars 
Direct from Bally's Grand, Las Vegas, MV 


Now on Cassette! i 


, Whetheryou were there and would just like 
I to review the seminars and symposiums or 
I if you didn't make it to Las Vegas and would 
I like to hear what you missed... 

I THESE TAPES ARE A MUST! 


Save 15% 

ORDER THE COA4PLETE SET - JUST $119 


G 01 DJ Technology: Inlo the 21 s) tenlury 2 Inpes (count os 1) 

- — • — -» 

520 



J 02 DJs Spin Revenue Producing Ideas 

510 



J 03 Ule After DJ'tng: where Do You Go from Here? 

510 



J 04 Moving Post the Music: Hem to Pitch (or Profits 

510 



J 05 Exciting Lighting for Themed Environmenis 

510 



J 06 Designing With UV Lght: A Brighl Idea 

SIO 



□ 07 Karaoke: Musk to Your Eats, Money lo Your Packet 

510 




□ 08 CD Shooloul: The Best of the flext Generation 

SIO 



□ 09 Di Customer Service 

510 



J 10 Paying to Ploy; Ihe Future of DJ Compiialions and Recording 

510 



J 11 DJs and the Nevr Electronic Medio: Computers, Internet, and the Web 

$10 



J 12 DJ Association Roundup - Open forum 

510 



J 13 More Than o DJ: (nteroctive Entertainment 

'SIO 



J 00 COMPLETE SET OF TAPES - fn o convenient cose - SAVE 15% 

15119 


1 

' - —^ 

ALL SALES ARE FINAL 

PLEASE INCLUDE PAYMENT 

WITH YOUR ORDER. 
PROGRAM #9603DJ 

Subtotal of lopes @5)0 

1 

Subtotal 


S/H $1 oar tope (57 max] 




S/H outside USA 51 per tape 

TOTAL AMOUNT DUE 



J Check or money order is enclosed (Foreign nof azfOj 
U Please charge my MosterCord/VISA 


Nome Phone 


1 (^amaanv 


1 

Address _ _ _ ^ ■ 

1 Gtv 

State Zip 


Charne Card # 

Exd.# 

1 

1 Signature j 



All ORDERS MUST BE PREPAID. SEND ORDERS TO AND MAKE CHECKS PAYABCE TO: 
Convenlion Services, P.O. Box 580, Abito Springs, LA 70420 
504-8W-43V7 • 504-B93-9375 Fox 

COMPUSERVE E-MAIU103344,1343/ IHTERHET: 10344,1343@iompuse(ve.cora 


April/May 1996 
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In appreciation for helping Sound Choice^ reach a major achievement, our 100th 
Spotlight CDG, Sound Choice" presents MILESTONE 1. This is a FREE Limited Edition 
Collector's COG with 15 hit songs, some previously unavailable In the karaoke market. 


Terms & v'oiitfitions: Include $5.00 to cover 
S&H. Money order or Credit Card Only - no 
personal checks or t t)0. In the Milestone 1 disc 
will be a Manufacturer'; Rebate Coupon for $5.00 
oil the purchase of a ^oun d Choice'^ Spotlight 
CDC. Also included will be a complete 
songlisiing, a sample songbouk for use in your 
shows and information about the complete list of 
Sound Choicc^^ products available lr(!m your local 
dealer. 


This offer is limited to professional KJs only! 
To receive your Milestone I CDC: KJs must 
include a business card or proof of being in the 
Karaoke or Mobile KJ business - no dealers or 
resellers please. This disc is only available directly 
from Sound Choice^. It will not be available 
elsewhere. Reserve your limited edition copy today! 
Limit one copy per household. Sound Choice® 
reserves the right to limit quantities shipped. 


I 



PO Box 472208 • Dept. MS • Chariotte, NC 28247 • 800-788-4487 
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Elbo Room, Chicago 


- L ■ T • 


nev Shure 


DJxng 




CALL SHURE BROTHERS INCORPORATED, I-SOO-IS-SHURE. THE SOUND OF PROFESSIONALS...WORLDWIDE® 


# I 




































The Revolution Continues! 




American DJ® continues to 
bring you the finest quality 
products at prices you 
can afford. From a 
simple safety cable 
<to sophisticated 
Ihtelligent lights, 
cus^qper service 
and sInsfactiQn 
IS our #1^ ^ 

goal! 






•Cables 
Foggers 
•Par Cans 
•Pin Spots 
•Dimmers 
•Beacons 
•Speakers 
•Mirror Balls 
•Controllers 
•Rope Lights 
•Relay Packs 
•Neon Lights 
•Light Stands 
•Helicopters 
•Strobe Lights 
Moon Flowers 
•Sound Lights 
►Safety Cables 
•Belt Lights 
•Accessories 
•Intelligent 
Systems 


ligW A WINNING TEAM! 
PP For Authorized 
nBatership Information 
mm CALL TODAY! 

jjp 800-333-0644 

Products Available From Authorized 
American DJ Dealers. 


Habla EspahoL Catdiogo'disponible en Espafiol. 
© 1996 American DJ® Los Angeles, CA 90058 


Qualro' 








